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When  a  newspaper  wins 
a  National  Headliner  Award, 
it’s  an  honor. 


Outstanding  Outstanding  Outstanding 

Public  Service  by  a  Sports-Feature  Special  Feature 

Newspaper  Photograph  Columns 


For  US,  it’s  a  triple  honor 

The  winners  of  the  1972  National  Headliner  Awards  have  been 
announced.  Chicago  Today  has  won  three  of  them— more  than 
any  other  newspaper  in  the  country. 

Today  won  for  its  series  on  the  Illinois  race  track  scandal.  A 
team  of  our  reporters  disclosed  how  politicians  had  obtained 
blocks  of  race  track  stock  at  bargain  prices. 

Other  Today  winners  were  Johanna  Steinmetz,  radio-tv  colum¬ 
nist,  for  her  consistently  outstanding  columns;  and  James 
DePree  for  his  photograph  showing  four  stunned  Chicago  Bear 
players  standing  over  Chuck  Hughes,  fatally  stricken  receiver 
of  the  Detroit  Lions. 

We  are  proud  of  our  award-winning  staff.  It’s  the  reason  why  so 
many  readers  and  advertisers  turn  to  Chicago  Today. 


^  Chicago  _ 

today 


ISH*r  AS  STEEP 
AS  IT  LOOKS. 

Ride  the  cable  car  to 
Fisherman’s  Wharf — 25^. 
Walk  off  with  a  great  walk¬ 
away  seafood  cocktail — 
75^.  Explore  an  old  sailing 
ship — SI. 25  for  adults, 
even  less  for  offspi  ing. 
Take  a  fancy  ferry  ride  to* 
sunny  Sausalito — 50^. 
Stroll  across  the  Golden 
Gate  Bridge — on  us.  Let 
the  fish  watch  you  at  the 
aquarium— just  25^  if 
you’re  under  1 7  or  over  64. 

See  the  priceless 
Brundage  Collection  of 
Oriental  Art — no  charge. 
Stoke  up  on  an  8-course 
dinner  in  Chinatown — 
50^  per  course.  See  the 
whole  city  from  Coit 
Tower — adults  pay  25^ 
to  go  up,  nothing  to  come 
down. 

Now,  what’s  so  steep 
about  that? 


('onvcntion  &  Visitors  ISurcau 


Space  donated  by 
San  Francisco  Examiner. 


An  editorial 


News  to  refuse  ads, 
publicity  on  X  films 

The  Detroit  News  announces  today  Our  answer  is  that,  in  our  view,  a  sick 
that,  effective  next  Sunday,  it  no  motion  picture  industry  is  using  por- 
longer  will  publish  display  advertising  nography  and  an  appeal  to  prurience  to 
—  or  give  editorial  publicity  to  —  bolster  theater  a  1 1  e  n  d  a  nee;  quite 
X-rated  motion  pictures  and  those  simply,  we  do  not  want  to  assist  them 
other  unrated  pictures  which,  in  our  in  the  process. 

judgment,  are  of  a  pornographic  It  may  be  said  that  we  are  restrict- 
nature.  ing  exhibitors’  “rights”  to  publicize 

Delayed  for  one  week  to  give  thea-  films  which  the  courts  have  refused  to 
ters  time  to  find  alternative  advertis-  ban  as  obscene.  Disregarding  our 
ing  space,  a  new  Detroit  News  code  views  on  the  “nothing  can  be  done 
includes:  about  it”  court  approach  to  obscenity, 

•  Rejection  of  display  advertising,  we  would  reply  that  no  judge  so  far  has 
regardless  of  copy  content,  from  said  that  a  newspaper  is  required  to 
general  entertainment  movie  houses  help  sell  tickets  for  such  films, 
when  such  advertising  is  in  support  of  Many  will  feel  we  are  not  going  far 
films  carrying  the  X-rating  of  the  enough,  that  the  X-rated  should  be 
Motion  Picture  Association  of  America  barred  from  our  Movie  Guide  and  that 
(MPA);  similar  bans  should  apply  to  many 

•  An  “information  only”  restriction  films  with  R  or  other  ratings  which 

applicable  to  our  daily  Movie  Guide  also  may  be  offensive.  Our  answer  is 
under  which  houses  periodically  show-  that  we  will  continue  the  Movie  Guide 
ing  X  films  will  be  permitted  to  list  listing  so  that  neighborhood  movie 
only  the  name  of  the  theater  and  pic-  patrons  who  do  not  wish  to  attend  an  X 
ture,  the  cast,  the  fact  of  the  X  rating  film  can  be  advised  and  avoid  it.  We 
and  the  hours  of  performance;  agree  that  some  R  and  other  movies 

•  Complete  exclusion  from  display  also  are  offensive  but,  for  the  time 
advertising  and  the  Movie  Guide  of  all  being,  we  plan  to  concentrate  our 
material  from  those  movie  houses  restriction  on  those  films  which  the 
which  habitually  show  only  unrated  industry  itself  classifies  as  unsuitable 
“adult”  films  or  those  with  MPA’s  X  for  nonadult  viewers. 

rating;  We  anticipate  no  movie  industry 

•  Removal  from  our  entertainment  cleanup  as  a  result  of  our  decision, 
pages  of  all  publicity  stories,  reviews  Although  we  are  the  largest  newspaper 
and  other  promotion  material  (includ-  in  the  country  to  have  taken  such  a 
ing  listings  in  The  News’  own  film  step,  we  recognize  that  other  advertis- 
ratings)  of  both  X-rated  and  the  ing  vehicles  are  available  to  the  exhibi- 
unrated  pornographic  films.  General  tors  both  within  and  outside  Detroit, 
news  developments  concerning  such  Perhaps  the  only  result  will  be  in  our 
pictures,  of  course,  will  be  reported.  own  satisfaction  in  a  modest  declara- 

We  anticipate  varied  objections  to  tion  against  the  theory  that  makes 
this  program.  hardcore  sex,  voyeurism  and  sadistic 

Some  will  fault  us  as  “not  with  it,”  violence  the  prime  ingredients  of  art 
as  defenders  of  a  defunct  moral  code,  and  entertainment  in  the  1970’s. 


Reprinted  from  The  Sunday  News,  March  19, 1972. 


Ihe  Detroit  News 

Largest  evening  newspaper  circulation  in  America. 


Published  by  Congressional  Quarterly  and  Editorial  Re¬ 
search  Reports,  NATIONAL  NEWSCHECK  is  a  weekly 
service  designed  for  teachers  using  newspapers  as  a 
teaching  aid.  NEWSCHECK  includes  background  brief¬ 
ings  of  upcoming  news,  a  futures  log, questions  on  news¬ 
worthy  events,  suggested  classroom  activities,  a  local 
issue  and  artwork  to  be  used  as  a  master  for  overhead 
transparency. 

Results  from  five  pilot  programs  around  the  nation  show 
NATIONAL  NEWSCHECK,  with  the  sponsoring  paper's 
logo,  can  put  your  newspaper  in  the  classroom  more 
often,  more  effectively. 

Listen  to  what  teachers  have  to  say: 

"Really  helps  motivate  class  discussion."  Beverly,  Mass. 
"MUCH  easier  to  encourage  students  to  enjoy  the  news." 
St.  Petersburg,  Fla. 

"Helps  plan  ahead;  gives  review  of  past  events  leading 
to  current  events."  Largo,  Fla. 

"I  can  make  lesson  plans  ahead  instead  of  waiting  until 
my  morning  paper  arrives."  Baltimore,  Md. 

"NEWSCHECK  has  excellent  class  activities."  St.  Peters¬ 
burg,  Fla. 

"Helps  teachers  use  papers  to  greater  advantage.  Keep 
it  coming!"  Rochester,  N.H. 

NATIONAL  NEWSCHECK  is  all  set  to  go  to  school  with 
your  newspaper  this  fall.  Ask  us  how  you  can  fit  NEWS- 
CHECK  into  your  program  for  a  better-than-ever  News- 
pa  per-in-the-Classroom. 

If  you  do  not  yet  have  a  Newspaper-in-the-Classroom 
program,  NEWSCHECK  can  effectively  serve  as  your  pa¬ 
per's  "door  opener"  with  educators. 


Congressional  Quarterly 
NATIONAL  NEWSCHECK 

1725  K  Street  NW 
Washington,  D.C.  20006 

Please  send  NEWSCHECK  brochures,  rate  cards,  pilot  program 
results  and  sample  copies  to: 


NAME 


ADDRESS 
CITY  ... 


.  STATE . ZIP . 

. We  have  a  Newspoper-in-Clostroom  program. 

.  We  are  planning  o  Newspaper-in-Classroom  progrom. 


1/ 


I  NATIONAL 

NEWS 

CHECK 
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EDITOR  &  PUBLISHER  CALENDAR 

MAY 

7-10 — International  Newspaper  Promotion  Association.  Jung  Hotel.  New 
Orleans. 

7-12 — Pennsylvania  Newspaper  Publishers  Association  advertising  seminar. 
Penn  Harris  Hotel,  Harrisburg. 

7- 19 — API  seminar  for  editorial  page  editors  and  writers.  Columbia  Uni¬ 
versity,  New  York  City. 

8- 11 — International  Religious  Press.  Conference  Center,  Banff,  Alberta. 

9- 10 — Illinois  Daily  Newspaper  Markets.  Holiday  Inn  East,  Springfield. 

10- 12 — Suburban  Newspapers  of  America.  Chase  Park  Plaza,  St.  Louis. 

11- 12 — Allied  Daily  Newspapers.  Washington  Athletic  Club,  Seattle. 

12 -  Illinois  Editors'  Traffic  Safety  seminar.  Henrici's  Motor  Inn,  Rockford. 
12-M — Indiana  Associated  Press  Managing  Editors  Association.  Marriott 

Inn,  Clarksville. 

12-13 — New  York  Press  Association.  New  England  Press  Association  work¬ 
shop.  Northampton  Inn,  Northampton,  Mass. 

12-13 — Ohio  United  Press  International  Editors  Association.  Salt  Fork  Lodge, 
Cambridge,  O. 

12-13 — Eastern  North  Carolina  Press  Association.  Holiday  Inn,  Elizabeth 
City,  N.C. 

12 — Canadian  Press  Association  central  circuit  news  editors.  Ottawa. 

12- 13 — ^Wisconsin  Associated  Press  Association.  Mead  Inn,  Wisconsin  Rap- 
Ids. 

13- 14— Illinois  Association  of  Circulation  Managers.  Hilton  Inn,  Aurora. 

14- 17 — Newspaper  Personnel  Relations  Association.  Hilton  Hotel,  Indi¬ 
anapolis. 

14-17 — , American  Advertising  Federation.  Shoreham  Hotel,  Washington, 
D.C. 

14-17 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Lodge 
of  th.j  Four  Seasons,  Lake  Ozark,  Missouri. 

14- 17 — Southern  Newspaper  Publishers  Association  workshop:  newspapeis 
and  the  law.  Texas  Tech  University,  Lubbock,  Tex. 

15- 19 — International  Federation  of  Newspaper  Publishers  (FIEJ).  Brussels, 
Belgium. 

17-19— Catholic  Major  Markets  Association.  Embassy  Row  Hotel,  Washing¬ 
ton,  D.C. 

17-19 — Consumer  Journalism  Conference.  Columbia  University,  New  York 
City. 

17- 20 — National  Association  of  Advertising  Publishers.  Shamrock  Hotel, 
Houston. 

18- 21 — New  York  State  Advertising  Managers  Bureau  seminar.  Minnow- 
brook,  Blue  Mountain  Lake. 

19- 21 — California  Press  Women.  Sportsmen's  Lodge  Hotel.  N.  Hollywood, 
Calif. 

19-21 — Mid-America  Press  Institute  workshop  on  women's  pages.  Gateway 
Hotel,  St.  Louis,  Mo. 

19-21 — Alaska  Associated  Press  Broadcasters  and  Newspapers  meeting. 
Nugget  Inn,  Nome. 

19-21 — North  and  South  Carolina  Associated  Press  Association,  Yachts¬ 
man  Inn,  Myrtle  Beach,  S.C. 

19-21 — Pennsylvania  Press  Conference.  Penn  Harris  Motor  Inn,  Harrisburg, 
Pa. 

21 — Ohio  Blue  Pencil  Club.  Ohio  State  University,  Columbus. 

21-24 — New  York  Circulation  Managers  Association.  Holiday  Inn  Downtown, 
Rochester. 

2 1 - June  2 — API  seminar  for  managing  editors  &  news  editors.  Columbia 
University. 

22- 24 — Pacific  Northwest  International  Circulation  Managers  Association 
Hotel  Lewis  &  Clark,  Lewiston,  Idaho. 

24-28 — Canadian  Managing  Editors'  Conference.  St.  John,  N.B. 

26—  Ohio  Newspaper  Association  Offset  Clinic.  Marietta  College,  Marietta, 
Ohio. 

27—  -Oklahoma  Associated  Press  Managing  Editors  Association.  Arrowhead 
Lake,  McAlester. 

JUNE 

1- 3 — Mississippi  Press  Association.  Buena  Vista  Hotel,  Biloxi. 

2 —  Canadian  Press  meeting  of  French-language  news  editors.  Ottawa. 

2-3 — Oklahoma  Press  Association.  Fountainhead  Lodge,  Checotah. 

4-16— API  Seminar  for  Advertising  Executives  (Newspapers  over  75,000 

circulation)  Columbia  University,  New  York. 

4- 8 — Newspaper  Division,  Special  Libraries  Association.  Statler  Hilton,  Bos¬ 
ton. 

5- 8 — International  Pness  Institute.  Munich.  W.  Germany. 
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KING 

Salutes  Our  3  NCS  Award  Winners . . . 


MILTON  CANIFF 

for  the  second  time  named 

Outstanding  Cartoonist 
of  the  Year 

—winner  of  the 

National  Cartoonists  Society's  top  honor 

THE  REUBEN 

for  his  great  adventure  strip 

STEVE  CANYON 


JOHN  CULLEN  MURPHY 

voted 

Best  Story  Strip  Cartoonist 
of  the  Year  for 

BIG  BEN  BOLT 

and  for  his  collaboration  with  Hal  Foster  on 

PRINCE 
VALIANT 


i 


BOB  GUSTAFSON 

voted 

Best  Comic  Book  Cartoonist 
of  the  Year 

in  the  humor  category 

for  his  comic  books  featuring  Mort  Walker's 

BEETLE  BAILEY  ' 


Topeka- 
Third  in  the 
Nation 


In  Percentage  gain 
in  Department  Store  Sales 

Retail  sales  are  booming  in  Topeka.  In 
January  Department  Store  sales  were  up 
229^^  over  a  year  ago.  And  that's  not  all. 
In  February  Topeka  stood  first  among  the 
fourteen  cities  in  the  Tenth  Federal  Re 
serve  District  in  annual  turnover  rate. 
In  Topeka,  people  have  the  money  to  buy 
.  .  .  AND  ARE  BUYING. 

The  Topeka  Capital-Journal 
is  the  Dominant  Medium  in  this  area. 

National  Reps.  Branham-Moloney,  Inc. 

Topeka  Capital 'Journal 


Morning  —  Evening  —  Sunday 


I  SEE 
YOU  BUY 
E&P,  TOO. 


L_n 


NDEII  YeUR  OWN  E(P  SUBSCRIPTION  TOOtV.  MtIL  THIS  COUPON. 

EDITOR  &  PUBLISHER,  850  Third  Avanut,  Naw  York.  N.  Y.  10022 

Dear  Editor  &  Publisher; 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . State. 

Company  . 

Nature  of  Business  . 

□  Remittance  enclosed 


.Zip. 


$10  a  year,  U.S.  and  Canada — 
All  otner  countries,  $25  a  year 


CA  TCH~lines 

By  Lenora  Williamson 

THAT’LL  TEACH  ’EM — The  following  paragraph  appeared 
in  a  Sayre  (Okla.)  Daily  Headlight-Journal  story  having  to  do, 
obviously,  with  the  learning  process  of  a  year-old  Brownie 
troop:  “The  first  of  the  year  meetings  was  a  (1)  earning  period 
when  each  girl  learned  the  many  things  that  Brownies  must 
learn.” 

*  *  * 

A  MAN  CALLING  THE  SPORTS  DEPARTMENT  of  the 
Indianapolis  News  asked  to  speak  to  the  Indian  writer.  The 
Indian  writer  in  the  person  of  Les  Koelling,  who  has  covered 
the  Indianapolis  Indians  baseball  team  for  low  these  32  seasons, 
was  out.  So  the  fellow  was  invited  to  call  back  next  day  when 
the  conversation  went  like  this:  “Are  you  the  Indian  writer?” 
“Yes.”  “Can  you  tell  me  where  the  Commanche  Indians  were 
located?” 

*  *  * 

HOW  LONG  HAS  IT  BEEN  SINCE  A  NEWSPAPER  came 
right  out  with  a  headline  announcing  “BATTY  NEWS?”  In 
this  case,  it  wasn’t  editorial  opinion  reflected  in  the  head,  but 
precise  summary  of  content.  The  Detroit  News  story  by  Wash¬ 
ington  Bureau  writer  Beverly  Craig  was  all  about  a  scientific 
breakthrough  that  may  control  the  vampire  bat  menace  in 
Latin  America.  Beverly  wrote  the  batty  story,  explaining  that 
Washington  reporters,  weary  of  the  current  run  of  news,  turned 
out  in  droves  for  the  AID-Interior  Department  press  conference 
and  learned  about  good  bats,  bad  bats,  and  two  U.S.  batmen- 
researchers. 

*  *  * 

RESPONDING  TO  THE  VOICE  OF  THE  PEOPLE,  the  Sun 
City  (Ariz.)  News-Sun  introduced  a  crossword  puzzle  with  fan 
fare,  also  with  fear  and  trepidation,  according  to  editor  Burt 
Freireich,  knowning  the  easy  puzzle  vs.  difficult  puzzle  battle 
that  might  ensue.  Sure  enough,  first  letter  to  arrive  asked  for 
more  difficult  puzzles — “finished  this  one  in  7  minutes” — and 
requested  the  solution  not  be  put  on  the  same  page  as  the 
puzzle — “makes  it  too  easy  to  cheat.”  Setting  out  to  prove  that 
the  News-Sun  readers  wouldn’t  peak,  being  persons  of  im¬ 
peccable  integrity,  Burt  ran  a  test  in  his  column.  He  asked 
what  fruit  is  eaten  by  the  largest  number  of  people  in  the 
world  and  printed  the  answer  down  at  the  bottom  of  the  page. 
Answer  at  the  bottom  of  Catch-lines/ and  don’t  cheat. 

*  *  * 

HERE’S  AN  EVENT  YOU  CAN  JUST  WINK  AT  suggested 
the  Salt  Lake  Tribune  for  neat  packaging  of  photos  and  story 
on  the  1972  world  tiddleywinks  championship  at  Utah  State 
University. 

*  *  ♦ 

AFTER  15  YEARS  OF  WRITING  alwut  other  people’s  oil 
wells,  Suzanne  West  of  the  Sunday  Oklahoman  in  Oklahoma 
City  finally  has  one  for  her  very  own.  The  “No  1  Suzy  West”  has 
been  put  down  on  her  ranch,  and  Suzy  says  the  roar  is  un¬ 
believable. 

*  *  * 

LILTING  LEADS:  “Two  Idaho  Falls  women  are  making 
1.464  crying  towels  and  they’re  laughing  about  it.” — Salt  Lake 
City  Deseret  News.  “Charlie  Pace  says  he  hopes  it  rains  on  his 
parade  May  13.” — Columbus  Dispatch  story  about  the  coordi¬ 
nator  of  a  210-mile  bicvcle  ride  which  attracts  a  lot  of  non- 
registered  tag-alongs.  straining  food  and  facilities.  Charlie 
figures  raindrops  discourage  that  lot. 

*  *  * 

“PERHAPS  THE  REAL  REASON  WHY  we  have  always 
been  able  to  champion  free  speech  in  this  country  is  that  we 
know  perfectly  well  that  hardly  anybody  has  got  anything  to 
say,  and  that  no  one  will  listen  to  anyone  that  has.”  Attribu¬ 
tion?  It’s  a  London  Daily  Mail  editorial  of  unknown  date, 
recorded  in  the  Penguin  Dictionary  of  Modern  Quotations  and 
discovered  in  the  course  of  looking  for  some  suitable  quotation 
on  women.  All  that  perfectly  clear? 

*The  banana,  according  to  the  Sun-News. 
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in  Journa  sm 


Six  members  of  Journalism  Explorer  Post  #517  were 
selected  from  among  many  in  the  United  States  to 
represent  their  post  for  one  week  in  April  1972  in 
Washington,  D.C.  These  six  members,  under  sponsor¬ 
ship  of  the  Mississippi  Press-Register,  were  invited 


to  publish  a  small  daily  newspaper  in  Washington 
during  the  five-day  National  Explorers  Convention  — 
a  division  of  the  Boy  Scouts  of  America. 

The  events  of  this  week  leading  up  to  the  final  seven 
issues  are  depicted  in  the  photos  below: 


&.  Publisher 


Robert  U.  Brown 
Publisher  end  Editor 


®  THE  FOURTH  ESTATE 
James  Wright  Brown 
Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Ine. 


6  Mo.  average  net  paid  December  >1,  1971 — 2i,248 
Renewal  Rate — 76.8% 


Runatvay  theory 


Clay  T.  Whitehead,  director.  Office  of  Telecommunications  Policy, 
Executive  Office  of  the  President,  is  the  first  government  official  we 
have  heard  warn  newspaper  publishers  to  be  concerned  with  pro¬ 
posals  to  regulate  editorial  and  advertising  policies  of  television  be¬ 
cause  newspapers  could  be  next. 

With  resp>ect  to  the  so-called  “Fairness  Doctrine”  and  suggested 
“counter-ads,”  he  told  the  American  Newspaper  Publishers  Associa¬ 
tion  last  week: 

“I  do  not  recall  reading  in  the  press  many  blistering  editorials  con¬ 
cerning  the  absurdity  of  such  proposals.  Perhaps  it  is  too  much  to 
expect  you  to  spring  to  the  defense  of  your  prime  ctxnpetitors  for 
the  advertising  dollars:  but  I  hope  you  will  set  aside  the  erroneous 
notion  that  what  is  bad  for  your  competitors  is  necessarily  good  for 
you.  For  the  ‘Fairness  Doctrine’  is  a  runaway  theory  that  may  tram¬ 
ple  you  next.” 

He  added:  “If  you  have  not  heard  it  seriously  suggested  that  the 
‘Fairness  Doctrine’  be  extended  to  newspapers,  I  have;  this  is  urged 
repeatedly  by  some  of  the  more  ardent  supporters  of  the  ‘Fairness 
Doctrine’  in  broadcasting.  In  1970  a  bill  to  this  effect  was  introduced 
in  the  House  of  Representatives.” 

The  encouraging  part  about  Mr.  Whitehead’s  remarks  was  that 
he  acted  the  part  of  Administration  spokesman  against  these  and 
other  restrictive  policies  being  proposed  by  government  agencies, 
including  the  FCC  suggestion  to  eliminate  cross-ownership  of  media 
in  the  same  market. 

The  discouraging  part  is  the  implication  in  his  remarks  that  al¬ 
though  a  government  administration  may  be  opposed  to  implement¬ 
ing  such  absurd  proposals  it  may  be  somewhat  powerless  against 
the  bureaucratic  structure  and  minds  from  whence  they  spring. 

“A  number  of  commentators  have  urged  more  extensive  federal 
regulation  of  newspapers,  in  reliance  upon  various  provisions  of 
the  federal  Constitution.  The  signs  indicate  that  we  have  taken  the 
first  steps  down  a  road  which  is  long,  difficult  to  retrace,  and  ex¬ 
tremely  dark  at  the  end,”  he  said. 

We  hope  he  is  wrong,  but  his  words  should  be  an  alert  to  those 
in  newspapers  who  care — and  all  newspapermen  and  women  should. 
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Support  for  Fol  Center 


News  that  the  Freedom  of  Information  Center,  at  the  University 
of  Missouri  School  of  Journalism,  is  faced  with  closing  its  doors  for 
lack  of  money  comes  at  a  time  when  freedom  of  information  and 
freedom  of  the  press  are  under  attack  from  many  segments  of  our 
society  including  government. 

An  organization  like  that  which  keeps  tabs  on  Fol  problems  is 
needed  now  more  than  ever  before  and  should  be  expanded  instead 
of  curtailed.  The  communications  media  will  be  the  losers  if  it  is 
allowed  to  die. 
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letters 

FOR  THE  RECORD 

In  an  article  (April  29,)  there  are  at 
least  three  factual  errors. 

1.  Richard  Poliak,  editor  of  [MORE],  is 
incorrectly  identified  as  “ex-New  York 
Post.”  Mr.  Poliak  is  not  a  former  New  York 
Post  employe. 

2.  Blair  Clark  is  reported  as  having  been 
“an  active  bidder”  for  the  New  York  Post. 
At  no  time  has  Blair  Clark  been  a  bidder 
for  any  New  York  Post  stock. 

3.  In  the  same  paragraph,  Blair  Clark  is 
reported  to  have  said  that  “Mrs.  Schiff  be¬ 
lieves  she  is  ‘a  great  editor.’  ”  Blair  Clark 
said  “brilliant.”  not  “great.”  But  both  ad¬ 
jectives,  in  fact,  are  wrong.  I  consider  my 
role  at  the  newspaper  to  be  that  of  a  hard¬ 
working  publisher  who,  with  lots  of  help, 
has  somehow  managed  to  meet  an  ever 
spiraling  payroll  of  more  than  1,000  people 
for  more  than  thirty  years. 

DOROTHY  SCHIFF 

Publisher, 

Netv  York  Post 

Richard  Poliak  is  a  former  Newsweek 
editor;  the  publisher  of  [More].  William 
Woodward  III.  is  a  former  New  York  Post 
reporter  .  .  .  ED. 

LIGHTING  UP  COLOR 

John  Sacchia,  our  national  production 
manager,  has  brought  to  my  attention  an 
article  on  Page  38  of  Editor  &  Publisher 
dated  December  11,  1971,  regarding  the 
publishing  of  process  color  double-trucks 
without  the  classical  thin  line  separating 
the  pages  by  the  Baton  Rouge  State-Times 
and  Advocate. 

He  thought  we  had  accomplished  this 
procedure  some  years  ago.  He  was  right; 
we  ran  our  double-truck  in  September  of 
1966  as  reported  in  your  magazine  on  No¬ 
vember  26,  1966,  and  in  ANPA  Research 
Institute  Bulletin  #913  of  February  24, 
1967. 

The  ad  campaign  was  for  “Big  Four 
Foods”  developed  by  Advertising  and  Mar¬ 
keting  Service,  Incorporated.  The  campaign 
in  1966  included  20  full  pages  and  four 
double-trucks  in  full-color.  This  year’s 
campaign  has  grown  to  43  pages  in  full- 
color  or  an  increase  of  15  full  pages. 

Frank  G.  Huntress  III 

Assistant  business  manager  &  produc¬ 
tion  manager,  San  Antonio  Light. 

*  *  * 

PROMOTION 

I  read,  with  interest,  your  story  (April 
8)  about  the  CSCMA  at  St.  Charles,  Illi¬ 
nois. 

In  one  place  you  say,  “Indianapolis  is 
one  city  where  the  morning  paper  is  grow¬ 
ing  faster  in  the  city  than  the  evening  put 
out  by  the  same  publisher.  Promotion  on 
the  morning  is  heavier.”  As  a  matter  of 
fact,  we  do  very  little  promotion  on  the 
morning  paper  and  concentrate  on  promot¬ 
ing  the  evening  paper.  We  find  if  we  give 
gx)od  service  on  the  morning  paper,  our 
circulation  builds  with  a  minimum  of  pro¬ 
motion  effort. 

Raymond  E.  Hour 
Circulation  director,  Indianapolis  Star 
and  Indianapolis  News. 
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HAVE  NEWS  ITEMS  CHANGED? 
By  Ralph  J.  Shoemaker 

Reference  to  news  items  have  been  written 
by  authors  of  the  past,  and  there  seems  to 
be  a  sameness  in  the  selection  of  news  by 
editors  today.  Is  this  proven  by  the  follow¬ 
ing  quotations?  Why  not  take  time  to 
meditate  on  them? 

1.  Charles  Dickens  wrote  in  “David  Cop- 
perfield”  (1850),  “Then  there’s  no  news 
at  all;  and  no  news,  they  say,  is  good 
news.”  “There’s  a  long  statement  in  the 
papers.  Sir,  about  a  murder,”  observed  Mr. 
Maldon.  “But  somebody’s  always  being 
murdered,  and  I  didn’t  read  it.” 

2.  John  Greenleaf  Whittier  wrote  in 
“Snow-Bound”  (1866).  At  last  the  flounder¬ 
ing  carrier  bore  the  village  paper  to  our 
door.  Lo!  broadening  outward  as  we  read, 
to  warmer  zones  the  horizon  spread  in  pana- 
ramic  length  unrolled  we  saw  the  marvels 
that  it  told.  Welcome  to  us  its  week-old 
news,  its  corner  for  the  rustic  Muse,  its 
monthly  gauge  of  snow  and  rain,  its  record, 
mingling  in  a  breath  the  wedding  bells  and 
dirge  of  death:  just,  anecdote,  and  love¬ 
lorn  tale,  the  latest  culprit  sent  to  jail;  its 
hue  and  cry  of  stolen  and  lost,  its  vendue 
sales  and  goods  at  cost. 

3.  Mrs.  Henry  Wood  wrote  in  “East 
Lynne”  (1861),  The  announcement  of  the 
marriage  in  the  newspapers  was  the  first 
intimation  of  it  Lord  Mount  Severn  re¬ 
ceived. 

4.  Stephen  Crane  wrote  in  “The  Mon¬ 
ster”  (1889),  The  morning  paper  an¬ 
nounced  the  death  of  Henry  Johnson.  It 
contained  a  long  interview  with  Edward  J. 
Hannigan,  in  which  the  latter  described  in 
full  the  performance  of  Johnson  at  the  fire. 
There  was  also  an  editorial  built  from  all 
the  best  words  in  the  vocabulary  of  the  staff. 

5.  Thomas  Hardy  wrote  in  “Far  From 
the  Maddening  Crowd”  (1874),  The  first 
was  a  short  paragraph  in  the  local  news¬ 
paper,  which,  beyond  making  by  a  method¬ 
izing  pen  formidable  presumptive  evidence 
of  Troy’s  death  by  drowning,  contained  the 
important  testimony  of  a  young  Mr.  Barker, 
M.D.  of  Budmouth,  who  spoke  to  being  an 
eyewitness  of  the  accident,  in  a  letter  to  the 
editor. 

6.  Nathaniel  Hawthorne  wrote  in  “Old 
News”  (1851),  There  is  a  good  deal  of 
amusement,  and  some  profit,  in  the  perusal 
of  these  little  items  which  characterize  the 
manners  and  circumstances  of  the  country. 

7.  Mark  Twain  wrote  in  “Tom  Sawver 
Abroad”  (1894),  The  newspapers  fetches 
you  the  troubles  of  everybody  all  over  the 
world,  and  keeps  you  downhearted  and  dis¬ 
mal  ’most  all  the  time,  and  it’s  such  a 
heavy  load  for  a  person. 

8.  Charles  Dickens  wrote  in  “The  Pick¬ 
wick  Papers”  (1837).  “You  have  come 
down  here  to  see  an  election.”  “This  con¬ 
test  excites  great  interest  in  the  metropolis, 
sir?”  “To  which  I  have  reason  to  know.” 
said  editor  Pott,  “my  article  of  last  Satur¬ 
day  in  some  degree  contributed.” 

9.  Lucy  M.  Montgomery  wrote  in  “Anne 
of  Green  Gables”  (1908),  The  concert  came 
off  in  the  evening  and  was  a  pronounced 
success.  Mr.  Allen  is  going  to  send  an  ac¬ 
count  of  it  to  the  Charlottetown  papers. 
“Oh,  Diana,  will  we  really  see  our  names  in 
print?  It  makes  me  thrill  to  think  of  it.” 


10.  Bret  Harte  wrote  in  “A  Tourist  from 
Injianny”  (1875),  “It’s  the  Cincinnatty 
Times,  he  explained,  as  he  quietly  took  it 
up,  oblivious  to  the  indignant  glances  of 
the  party.  It’s  got  a  letter  from  Pawris, 
showin’  the  prices  o’  them  thar  hotels  and 
rist’rants,  and  I  allowed  to  my  darter  we 
might  need  it  on  the  other  side.” 

11.  Alice  Hegan  Rice  wrote  in  “Mrs. 
Wiggs  of  the  Cabbage  Patch”  (1901),  “It’s 
Jimmy,  ma’am — he’s  dead!”  The  article 
that  Lucy  Olcott  wrote  for  the  paper  that 
night  held  the  one  touch  of  nature  that 
makes  the  whole  world  kin.  Her  article, 
written  on  the  impulse  of  the  moment,  with 
the  one  thought  of  making  people  under¬ 
stand,  had  fulfilled  its  mission.  For  seven 
days  she  had  done  nothing  but  answer 
questions  and  notes,  and  receive  contribu¬ 
tions  for  the  Wiggs  family. 

12.  Sir  Walter  Scott  wrote  in  “Waverly” 
(1814),  When  Edward  found  his  friend, 
the  latter  had  still  in  his  hand  the  news¬ 
paper  which  he  had  perused,  and  advanced 
to  meet  him  with  the  embarrassment  of  one 
who  has  unpleasing  news  to  communicate. 

13.  Charles  Dickens  wrote  in  “Bleak 
House”  (1853),  Sir  Leicester  is  particularly 
complacent,  because  he  has  found  in  his 
newspaper  some  congenial  remarks  bearing 
directly  on  the  floodgates  and  the  frame¬ 
work  of  society.  They  apply  so  happily  to 
the  late  case,  that  Sir  Leicester  has  come 
from  the  library  to  my  Lady’s  room  ex¬ 
pressly  to  read  them  aloud.  “The  man  who 
wrote  this  article,”  he  observes  by  way  of 
preface,  “has  a  well-balanced  mind.” 

14.  Stephen  Crane  wrote  in  “The  Red 
Badge  of  Courage”  (1895),  The  news¬ 
papers.  the  gossip  of  the  village,  his  own 
picturings,  had  aroused  him  to  an  uncheck- 
able  degree.  They  were  in  truth  fighting 
finely  down  there.  Almost  every  day  the 
newspapers  printed  accounts  of  a  decisive 
victory. 

15.  Mark  Twain  wrote  in  “A  Connecticut 
Yankee”  (1889),  “We  have  started  some¬ 
thing  fresh  since  vou  left — our  paper  has.” 
“No?  What  is  that?”  “War  correspond¬ 
ence!”  “Why,  that’s  good.”  “I  had  war 
correspondents  with  both  armies.  I  will 
finish  that  battle  by  reading  you  what  one 
of  the  boys  says.” 


Short  Takes 

Gov.  William  T.  Cahill  is  optimi.stic  that 
the  strike  against  Transport  of  New  Jer¬ 
sey,  the  state’s  largest  bug  fimi,  will  be 
over  in  a  week. — New  Brunswick  (N.J.) 
Home  News. 

*  * 

Diane  R . ’s  longhair.  Footsie 

Tootsie,  sprawls  beside  the  blue  ribbon  he 
received  as  grand  prize  winner  at  Can 
Fanciers  Assn,  show  at  Cambridge  Ar¬ 
mory  yesterday. — Boston  Globe. 

*  *  * 

CLASSIFIED  ADVERTISEMENT: 
Purebred  horned  Dorset  ram  with  papers. 
Distinguish  any  room  in  your  house. — 
Oneonta  (N.Y.)  Star. 

♦  *  ♦ 

Talk  like  Mr.  Young’s  and  Mr.  Halls  is 
only  designed  to  scare  him  off  so  others 
can  usurp  his  roll. — Wall  Street  Jour¬ 
nal. 


1972 


7 


Ton  choice. 


Media  ad\'ertiscrs  place  more  advertising  in 
Tlie  New  York  Times  than  in  any  other  U.  S. 
newspaper  -  1,621,656  lines,  or  676  pages, 
in  1971. 

Why’  Because  The  Times  is  read,  referred  to  and 
relied  upon  by  advertising’s  top  pcdicy-makers. 
And  not  only  in  New  York,  the  nation’s 
advertising  capital,  but  across  the  country.  Men 
and  women  who  map  media  strategy,  plan 
schedules,  decide  big-dollar  budgets  and 
appropriations. 

What’s  more.  The  Times  has  top-echelon 
coverage  among  corporate  executives  who 
influence  or  set  advertising  policy. .  .board 


chairmen,  presidents,  controllers,  treasurers, 
sales  managers. 

In  short,  the  \’ery  people  most  likely  to  affect  yc^ur 
national  advertising  revenue  in  1972. 

To  learn  in  greater  detail  how  The  Times  can  put 
you  right  on  the  spot  when  important  media 
decisions  are  made  -  at  a  relatively  mtxiest  cost  - 
write  or  call  Arthur  P.  Irving  Jr.,  Media 
Ad\'ertising,  The  New  York  Times,  229  West 
43d  Street,  New  York,  N.Y.  10036;  (212)  556-1455. 

§;lje  ^^eUt  JJork  Siine0 

First  in  media  advertising  amcmg  all  U.S. 
newspapers. 


2  Pulitzer  prizes  applaud 
piercing  of  gov’t  secrecy 

By  Lenora  Williamson 

Two  of  this  year’s  Pulitzer  Prizes  were  the  folders  of  the  statement  from  trustees. 


awarded  for  achievements  in  journalism 
that  developed  from  reporters*  acquisition 
of  secret  government  documents  relating 
to  official  policy  in  the  Vietnam  war  and 
in  the  India-Pakistan  war. 

The  gold  medal  for  meritorious  and  dis¬ 
tinguished  public  service  went  to  the  New 
York  Times  which  first  published  excerpts 
from  the  classified  Vietnam  policy  reports 
now  known  as  the  Pentagon  Papers  last 
June. 

Columnist  Jack  Anderson  won  the  Pu¬ 
litzer  Prize  of  $1,000  for  national  report¬ 
ing  for  his  revelations  late  in  December — 
just  under  the  deadline  for  the  competi¬ 
tion — of  the  India-Pakistan  policy  papers. 

Controversy  among  trustees 

The  headline  controversies  which  ac¬ 
companied  the  publication  of  the  Pentagon 
Papers  and  Anderson’s  reporting  of  poli¬ 
cy-making  decisions  were  i  effected  in  dis¬ 
agreements  preceding  the  1972  Pulitzer 
Prize  announcements  on  Monday  (May  1) 
at  Columbia  University. 

The  Times’  series  of  nine  articles,  plus 
explanatory  material  and  documents  cov¬ 
ering  more  than  50  pages,  won  the  third 
Pulitzer  gold  medal  for  public  service  that 
has  been  awarded  to  the  paper  during  the 
past  56  years  of  the  awards.  It  was  the 
38th  “Pulitzer”  awarded  to  the  Times  and 
members  of  its  staff. 

The  role  and  privilege  of  governmental 
secrecy  were  intricately  involved  in  the 
publication  of  both  the  Pentagon  Papers 
and  what  was  widely  referred  to  as  “The 
Anderson  Papers.” 

With  ‘deep  reservations’ 

This  was  believed  to  be  the  first  time  in 
the  history  of  the  prizes  that  the  Colum¬ 
bia  University  trustees  ever  issued  a 
statement  saying  that  “a  majority  of  them 
had  deep  reservations  about  the  timeliness 
and  suitability  of  certain  of  the  journal¬ 
ism  awards.” 

They  further  declared:  “Had  the  selec¬ 
tions  been  those  of  the  trustees  alone,  cer¬ 
tain  of  the  recipients  would  not  have  been 
chosen.” 

No  selections  were  identified  as  the 
source  of  the  controversies  and  the 
Columbia  University  spokesman,  John 
Hastings,  fended  off  specifics,  saying  only 
that  the  journalism  awards  had  been  the 
subject  of  a  special  meeting  on  the  eve  of 
the  announcements  and  also  the  subject  of 
discussion  for  an  hour  and  ten  minutes  at 
the  Monday  afternoon  meeting  (May  1) 
on  the  Columbia  campus  while  reporters 
and  television  crews  waited  in  the  men’s 
faculty  club  for  the  official  announcement 
folders.  Further  delay  was  obviously  oc¬ 
casioned  by  preparation  and  insertion  into 


Advisory  Board  selections 

Immediate  rumors  and  subsequent  re¬ 
ports  generally  zeroed  in  on  identifying 
the  Times  and  Anderson  awards,  but  trus¬ 
tees  declined  to  elaborate  on  the  state¬ 
ment  which  follows: 

“By  the  terms  of  the  Will  of  Joseph 
Pulitzer  and  the  agreement  between  the 
Pulitzer  executors  and  the  University,  un¬ 
der  which  the  Pulitzer  Prizes  are  award¬ 
ed,  the  Trustees  of  Columbia  University 
may  act  only  on  the  recommendations  of 
the  Advisory  Board  on  the  Pulitzer 
Prizes.  While  the  Trustees  may  accept  or 
reject  a  recommendation,  they  may  not 
substitute  an  award  of  their  own  choice. 
The  Advisory  Board  on  the  Pulitzer 
Prizes,  however,  may  accept  or  reject  the 
recommendations  of  the  Pulitzer  juries, 
appointed  by  the  Advisory  Board,  or  sub¬ 
stitute  the  Advisory  Board’s  own  recom¬ 
mendations. 

“The  Advisory  Board  is  comprised  of 
eminent  journalists.  It  has  the  major  role 
in  all  phases  of  the  selection  process,  and 
its  judgments  are  to  be  accorded  great 
weight  by  the  Trustees.  In  the  Trustees’ 
deliberations  on  the  1972  Pulitzer  Prizes, 
a  majority  of  them  had  deep  reservations 
about  the  timeliness  and  suitability  of  cer¬ 
tain  of  the  journalism  awards.  Had  the 
selections  been  those  of  the  Trustees 
alone,  certain  of  the  recipients  would  not 
have  been  chosen.  The  decision  to  accept 
all  of  the  Advisory  Board’s  recommenda¬ 
tions  this  year  was  arrived  at,  in  large 
part,  in  consideration  of  the  prescribed 
and  historic  role  of  the  Advisory  Board.” 

Members  of  Advisory  Board 

Members  of  the  Advisory  Board  on  the 
Pulitzer  Prizes  who  served  in  1971-72 
were : 

William  J.  McGill,  president,  Columbia 
University; 

Benjamin  C.  Bradlee,  executive  editor, 
Washington  Post; 

Wallace  Carroll,  editor  and  publisher, 
Winston-Salem  Journal  &  Sentinel. 

John  Cowles  Jr.,  president  and  editorial 
chairman,  Minneapolis  Star  &  Tribune; 

Price  Day,  editor-in-chief,  Baltimore 
Sun; 

William  B.  Dickinson,  executive  editor, 
Philadelphia  Bulletin; 

Robert  J.  Donovan,  associate  editor  and 
columnist,  Los  Angeles  Times; 

Lee  Hills,  president  and  executive  edi¬ 
tor,  Knight  Newspapers  Inc.; 

Sylvan  Meyer,  editor,  Miami  News; 

Newbold  Noyes  Jr.,  editor,  Washington 
Star; 
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Every  Saturday  Since  1884 

1972  Pulitzer  Prizes 
in  Journalism 

•  Public  Service— TAe  New  York  Times, 

•  General  Local  Reporting — Richard  Coop¬ 
er  and  John  Machacek,  Rochester  (N.  Y .) 
Times-Union. 

•  Special  Local  Reporting — Timothy  Leland, 
Gerard  M.  O'Neill,  Stephen  A.  Kurkjian  and 
Ann  DeSantis,  Boston  Globe. 

•  National  Reporting — Jack  Anderson,  Unit¬ 
ed  Feature  Syndicate  columnist. 

•  International  Reporting — Peter  R.  Kann, 

Wall  Street  Journal. 

•  Editorial  Writing — John  Strohmeyer,  Beth¬ 
lehem  (Pa.)  Globe-Times. 

•  Editorial  Cartooning — Jeffrey  K.  Mac- 
Nelly,  Richmond  News  Leader. 

•  Spot  News  Photography — Horst  Faas  and 
Michel  Laurent,  The  Associated  Press. 

•  Feature  Photography  —  Dave  Kennerly, 
United  Press  International, 

•  Commentary — Mike  Royko,  Chicago  Daily 
News. 

•  Criticism — Frank  Peters  Jr.,  St.  Louis  Post- 
Dispatch. 

Joseph  Pulitzer  Jr.,  editor  and  publish¬ 
er,  St.  Louis  Post-Dispatch; 

James  Reston,  vicepresident.  New  York 
Times ; 

Vermont  Royster,  contributing  editor. 
Wall  Street  Journal; 

Professor  John  Hohenberg,  administra¬ 
tor  and  secretary  of  the  Advisory  Board. 

Word  of  the  award  to  Anderson  came  at 
the  same  time  the  columnist  was  testify¬ 
ing  in  Washington  before  the  House  gov¬ 
ernment  information  sub-committee, 
charging  that  FBI  Director  J.  Edgar 
Hoover  had  prepared  secret  memos  “about 
the  personal  affairs  of  the  high  and 
mighty”  for  the  “bedtime  reading”  of  Lyn¬ 
don  B.  Johnson  while  he  was  President. 

The  Anderson  column,  distributed  for 
years  by  the  Bell-McClure  Syndicate,  is 
now  issued  through  United  Feature  Syn¬ 
dicate  to  more  than  750  papers.  The 
columns  cited  by  the  prize  award  began 
December  14  and  continued  through  the 
end  of  the  year.  Early  in  January  they 
became  the  basis  of  front  page  stories. 

Pleased  and  proud 

Anderson  commented  in  Washington: 
“The  Pulitzer  Prize  is  the  Academy 
Award  of  journalism,  so  I  have  to  be  both 
pleased  and  proud  to  receive  it.  But  far 
more  is  the  significance  of  the  award. 

“This  was  given  for  exposing  Govern¬ 
ment  secrets.  The  Pulitzer  board  therefore 
has  recognized  the  right  of  the  people  to 
know  what  goes  on  in  the  backrooms  of 
government,  and  that’s  more  important 
than  any  personal  satisfaction  I  might 
have.” 

(Continued  on  page  10) 
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Arthur  Ochs  Sulzberger,  president  and 
publisher  of  the  New  York  Times,  stated: 
“All  of  us  on  the  Times  are  deeply  proud 
of  this  award  for  the  Pentagon  Papers.  It 
is  important  to  us  today  and  it  will  be 
important  always.” 

The  Columbia  University  spokesman  at 
the  distribution  of  the  announcements  told 
reporters  that  Sulzberger,  a  member  of 
the  board  of  trustees,  had  absented  him¬ 
self  during  consideration  of  the  journal¬ 
ism  awards  because  the  Times  was  being 
discussed. 

To  the  Times  and  its  slafl’ 

Times  managing  editor  A.  M.  Rosenthal 
said:  “This  Pulitzer  means  a  great  deal  to 
everybody  on  the  paper.  It  symbolizes  to 
us  the  support  we  have  received  from  the 
great  majority  of  the  American  press  in 
our  decision  to  print  the  Pentagon  Papers 
and  during  the  court  battle.  It  is  an 
award  to  the  paper  and  those  who  took 
part  in  the  preparation  of  the  series  and 
the  decision-making,  from  the  publisher 
on  down.  We  are  all  particularly  proud  of 
Neil  Sheehan  for  the  tenacity,  knowdedge, 
and  professional  ability  that  contributed 
so  pivotally  to  the  whole  project.” 

The  Times  carried  a  May  2  story  by 
Joseph  Leljweld  which  said  that  the  jury 
that  voted  to  award  a  Pulitzer  to  the 
Times  had  wanted  the  prize  to  be  shared 
by  Nell  Sheehan.  Originally,  the  Times 
nominated  Sheehan  for  a  prize  in  both  the 
national  and  international  reporting  cate¬ 
gories.  The  newspaper  nominated  itself  in 
the  Public  Service  category. 

Previous  citations  for  scries 

Previously,  the  first  Drew  Pearson 
Memorial  Prize  had  been  awarded  to 
Sheehan  for  his  investigative  reporting 
that  led  to  possession  of  the  classified  gov¬ 
ernment  documents.  While  it  has  been 


generally  reported  that  Daniel  Ellsberg 
presented  the  secret  papers  to  news 
media,  the  Times  has  steadfastly  declined 
to  go  beyond  saying  that  they  “fell  into 
our  hands.” 

Washington  correspondent  Max  Frank- 
el  said  at  the  recent  annual  meeting  of 
New  York  Times  Co.  shareholders  that 
the  intriguing  question  of  where  and  how 
the  paper  obtained  the  documents  will  re¬ 
main  unanswered,  despite  efforts  of  two 
grand  juries  to  solve  the  mystery.  Frankel 
remarked  Ellsberg  has  never  said  he  gave 
them  to  the  Times. 

The  Pulitzej-  medal  caps  a  long  list  of 
citations  received  by  the  Times  itself 
and  or  Sheehan.  Among  them  were :  the 
John  Peter  Zenger  Award  of  the  Univer¬ 
sity  of  Arizona  to  the  Times  for  defending 
the  press  against  prior  restraint  of  publi¬ 
cation;  the  George  Polk  Memorial  Award 
of  Long  Island  University  to  Sheehan  and 
the  Times;  Sigma  Delta  Chi’s  award  for 
Washington  correspondence  to  both;  the 
Newspaper  Guild  of  New'  York’s  Page 
One  Award  to  the  Times  with  the  citation 
that  the  Pentagon  Papers  leading  to  the 
Supreme  Court  decision  for  freedom  to 
publish  series  was  “the  most  distinguished 
newspaper  crusade  in  the  history  of 
American  journalism,”  and  the  Freedom 
of  the  Press  award  from  the  New  York 
Piess  Photographers  Association  to  Ar¬ 
thur  Sulzberger. 

The  day  after  the  Pulitzer  announce¬ 
ment  the  Sidney  Hillman  Foundation  con¬ 
ferred  one  of  its  awards  ($500  and  a 
scroll)  on  Neil  Sheehan  for  his  work  in 
obtaining,  investigating  and  summarizing 
the  Pentagon  Papers.  The  Overseas  Press 
Club  of  America  is  giving  the  Times  and 
Sheehan  a  special  citation. 

Most  of  the  winners  are  young 

Within  the  list  of  other  prize  awards, 
half  of  the  recipients  are  under  80;  wdth 
four  in  their  30s  and  three  in  their  40s — 
Anderson  being  the  eldest  at  49. 

Tw'o  Rochester  (N.Y.)  Times-Union  re¬ 
porters,  Richard  Cooper,  25,  and  John  Ma¬ 


chacek,  32,  won  the  $1,000  prize  for  gen¬ 
eral  local  reporting  with  their  covering  of 
the  Attica  (N.Y.)  prison  riot  last  Septem¬ 
ber  13.  Cited  for  diligent  reporting  under 
deadline  pressure,  the  Cooper-Machacek 
story  refuted  a  statement  by  a  state 
official  that  the  dead  hostages  had  their 
throats  slashed. 

After  being  on  duty  24  hours  at  the 
prison,  Cooper  had  checked  the  county 
medical  examiners’  office  and  learned  that 
autopsies  had  shown  the  hostages  had 
been  shot.  Machacek  w'as  assigned  to  stay 
with  the  examiner  until  all  autopsies  had 
been  performed  and  the  information 
confirmed.  The  follow'ing  day,  the  Times- 
Union,  a  Gannett  Newspaper,  broke  the 
story. 

Cooper,  a  1969  Michigan  State  Univer¬ 
sity  graduate,  joined  the  Rochester  Times- 
Union  staff,  covering  the  police  beat  and 
general  assignment.  Machacek  holds  a 
1962  degree  in  journalism  from  Marquette 
University  and  w’orked  at  the  Milwaukee 
Sentinel  and  the  Albany  Knickerbocker 
Xews  before  going  to  the  Times-Union. 

The  Gannett  company  matched  the  re¬ 
porters’  prize. 

Repeal  for  Spolliglit  Team 

The  Boston  Globe  Spotlight  Team  of 
Timothy  Leland,  34,  Gerard  M.  O’Neill, 
29,  Stephen  A.  Kurkjian,  28,  and  research 
assistant  Ann  DeSantis,  who  is  Mrs. 
Kurkjian,  share  the  prize  for  special  local 
r^poi’ting,  in  recognition  of  their  exposure 
of  corruption  in  Somerville,  Massachu¬ 
setts.  The  four-member  team  examined 
6,000  public  records,  interviewed  120  per¬ 
sons  and  broke  a  six-part  series  in  Febru¬ 
ary  of  1971  disclosing  political  favoritism 
to  certain  contractors,  conflicts  of  interest 
in  tax  assessments  by  certain  office  hold¬ 
ers,  and  dubious  practices  in  municipal 
finances.  Grand  jury  action  followed  the 
inquiry  with  119  conspiracy  indictments, 
and  the  state  legislature  drafted  legisla¬ 
tion  aimed  at  controlling  expenditures  in 
localities. 

{Continued  on  next  page) 
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V 


Death  in  Dacca — from  Faas-Laurenf  portfolio. 


Desolation  in  Vietnam — by  Dave  Kennerly 


while  attending  Moravian  College.  After 
World  War  II  he  was  graduated  from 
Muhlenberg  College,  and  the  next  year 
won  a  Pulitzer  Traveling  Fellowship  from 
the  Columbia  Graduate  School  of  Journal¬ 
ism.  While  with  the  Providence  (R.I.) 
Journal,  he  won  a  Nieman  Fellowship  in 
1952-53,  and  in  1956  returned  to  Bethle¬ 
hem  as  editor  of  the  Globe-Times. 

Newcomer  among  cartoonists 

The  Pulitzer  Prize  cartoonist  of  1972  is 
24-year-old  Jeffrey  K.  MacNelly  of  the 
Richmond  (Va.)  News  Leader.  MacNelly 
joined  the  paper  in  1970  at  the  age  of  23. 
And  a  little  more  than  16  months  later,  he 
has  the  Pulitzer  for  his  portfolio  of  10 
cartoons. 

Born  in  New  York  City,  a  graduate  of 
Phillips  Academy  at  Andover,  Massachu¬ 
setts,  he  was  attending  the  University  of 
North  Carolina,  when  he  first  attracted 
attention  as  a  cartoonist  for  the  Chapel 
Hill  Weekly. 

Two  Associated  Press  combat  photogra¬ 
phers,  Horst  Faas,  39,  and  Michel 
Laurent,  25,  add  to  a  growing  list  of 
prizes,  the  Pulitzer  award  for  news  photog¬ 
raphy  with  their  portfolio,  “Death  in 
Dacca.”  It  was  this  coverage  which  won 
the  Pictures  of  the  Year  citation  for  spot 
news  photography  from  the  National 
Press  Photographers  Association. 

Faas  and  Laurent  were  in  Dacca  last 
December  when  the  Bangladesh  guerillas 
began  their  vengeance  on  those  who  colla¬ 
borated  with  the  Pakistani  army.  A  joint 
entry  of  their  work  was  made  because 
they  took  so  many  pictures  of  torture  and 
(Continued  on  page  12) 
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death,  it  was  impossible  to  determine  who 
took  each  picture.  Hoping  at  one  point  to 
stop  the  brutality,  they  stopped  photogra¬ 
phing  and  left  the  scene. 

Faas  is  assigned  to  Singapore,  has 
served  the  AP  in  the  Congo  and  Algeria, 
and  from  1962  to  1967,  was  in  Vietnam. 
Laurent  joined  the  AP  in  Paris  in  1962 
and  also  has  covered  several  wars. 

Specialist  in  desolation 

A  United  Press  International  photogra¬ 
pher,  Dave  Kennerly,  also  25  years  old, 
won  the  feature  photography  Pulitzer  for 
his  Vietnam  portfolio.  Assigned  to  that 
country  for  slightly  more  than  a  year,  he 
specializes  in  pictures  capturing  loneliness 
and  desolation  of  war. 

The  young  photo-journalist  was  born  in 
Oregon  and  attended  Portland  State  Col¬ 
lege.  He  worked  for  the  Oregon  Journal, 
the  Portland  Oregonian,  and  at  20  went  to 
UPI  in  Los  Angeles.  He  was  in  New  York 
and  then  Washington,  before  going  to  Vi¬ 
etnam. 

Chicago-born  Mike  Royko,  whose  editors 
say  he  thinks,  talks,  and  writes  in  Chica- 
goese,  won  the  award  for  distinguished 
commentary  with  his  Chicago  Daily  News 
column. 

Royko  learned  newspapering  in  the 
newsroom.  He  had  attended  Wright 
Junior  College  in  1951-52  before  a  four- 
year  stint  with  the  U.S.  Air  Force,  and 
when  he  got  back  to  Chicago  he  worked 
for  the  Chicago  City  News  Bureau.  Three 
years  later,  he  joined  the  Daily  News  as  a 
reporter  and  columnist. 

A  former  managing  editor  of  the  Rome 
Daily  American,  Missouri-bom  Frank  L. 
Peters  Jr.,  41,  holds  this  year’s  Pulitzer 
for  music  criticism.  Long  interested  in  the 
cultural  scene,  Peters  has  been  music  crit¬ 
ic  of  the  St.  Louis  Post-Dispatch  since 
1967.  His  background  includes  a  B.A.  in 
English  from  Drury  College,  graduate 
work  at  the  State  University  of  Ohio,  and 
being  a  staffer  for  the  Arkansas  Gazette, 
and  Springfield  (0.)  Newspapers. 

Among  the  winners  of  the  prizes  in 
letters  was  Joseph  Lash,  the  former 


United  Nations  correspondent  and  editori¬ 
al  writer  for  the  New  York  Post,  for  his 
book  “Eleanor  and  Franklin,”  detailing 
the  private  and  public  lives  of  President 
Roosevelt  and  his  wife. 

• 

Colorado  publisher 
to  merge  4  weeklies 

Cliff  Bautsch,  vicepi-esident  of  Commu¬ 
nity  Publications  Co.,  which  last  fall  ac¬ 
quired  several  suburban  Denver  newspa¬ 
pers,  has  announced  plans  to  consolidate 
four  in  Adams  County. 

He  said  the  move  will  affect  the  West¬ 
minster  Journal,  6,000  circulation;  the 
Free  Disoatch,  38,000  circulation  covering 
all  of  Adams  County;  the  Northglenn  Im¬ 
pressions  and  the  North  Valley  Sentinel. 

The  Westminster  Journal  will  be 
renamed  the  Journal  Sentinel,  and  will  be 
circulated  in  Western  Hills,  Perl-Mack, 
Federal  Heights  and  parts  of  Adams 
County,  in  addition  to  Westminster.  The 
editor  will  be  Don  Goreham,  now  editor  of 
Northglenn  Impressions. 

Wilbur  E.  Flachman,  now  managing  ed¬ 
itor,  Westminster  Journal,  will  be  re¬ 
tained  as  a  special  editorial  adviser. 

The  Free  Dispatch  is  to  be  known  as 
Dispatch  Sentinel. 

• 

‘Only  dedicated  people 
needed  in  journalism’ 

“Don’t  get  into  journalism  if  you  have 
any  other  profession  you  would  be  just  as 
happy  in,”  advises  Harrell  Lee,  Universi¬ 
ty  of  Texas  associate  professor  of  jour¬ 
nalism. 

“Journalism  needs  only  dedicated  peo¬ 
ple,”  he  said.  “If  it’s  not  the  only  calling 
you  would  be  willing  to  accept — take 
something  else  and  leave  the  field  to  those 
who  really  want  it.” 

Lee,  who  will  retire  at  the  end  of  this 
semester,  has  devoted  40  years  to  the  field 
of  journalism  both  as  a  writer  for  the 
Associated  Press  and  as  a  UT  Austin  fac¬ 
ulty  member.  He  joined  the  UT  faculty  in 
1948. 


Beaton  president, 
Thomason  chairman 
in  UPI  elections 

Roderick  W.  Beaton  was  elected  pres¬ 
ident  and  chief  executive  officer  of  United 
Press  International  (April  28)  at  the  an¬ 
nual  meeting  of  the  news  agency’s  board 
of  directors. 

At  the  same  time,  Mims  Thomason, 
president  since  April,  1962,  was  elected 
chairman  of  the  board. 

The  announcement  said  Frank  H.  Bar¬ 
tholomew,  former  president  and  board 
chairman  of  UPI,  would  continue  with  the 
company  as  a  director  and  as  chairman 
emeritus. 

Fred  W.  Lyon  Jr.,  general  manager  of 
UPI  Newspictures  for  the  past  two  years, 
was  elected  a  vicepresident. 

Beaton,  49,  who  also  becomes  a  director, 
has  been  vicepresident  and  general  man¬ 
ager  since  1969.  He  has  spent  his  entire 
career  with  UPI,  joining  the  news  agency 
as  a  reporter  in  1948. 

Thomason,  61,  has  been  with  the  news 
agency  in  various  executive  posts  for  38 
years. 

A  native  of  Lynchburg,  Va.,  Thomason 
was  graduated  from  the  University  of 
Tennessee.  He  began  his  career  as  a  re¬ 
porter  for  the  Knoxville  Sentinel  and  then 
moved  to  the  Knoxville  Journal,  where  he 
became  city  editor.  Subsequently  he  was 
with  the  Detroit  Times,  and  was  manag¬ 
ing  editor  of  the  Suffolk  (Va.)  News- 
Herald.  He  joined  United  Press  in  1934  as 
Raleigh,  N.  C.,  bureau  manager  and  later 
was  assigned  to  the  Chicago  and  Detroit 
bureaus.  In  1943,  he  was  appointed  Cen¬ 
tral  Division  manaager.  On  January  1 
1952,  Thomason  was  elected  vicepresident 
and  general  manager  of  UP  Newspic¬ 
tures.  He  became  general  business  manag¬ 
er  in  1955.  He  was  elected  president  on 
April  6,  1962. 

Beaton  came  to  UPI’s  New  York  head- 
quartei’S  as  general  manager  in  1969  after 
four  years  in  London  as  vicepresident  and 
general  manager  for  Europe,  Africa  and 
the  Middle  East.  He  was  born  in  Escalon, 
Calif.,  and  joined  the  organization  in  San 
Francisco  after  graduating  from  the  Uni¬ 
versity  of  California  with  a  journalism 
degree. 

Beaton  was  Fresno,  Calif.,  bureau  man¬ 
ager  and  then  a  general  business  execu¬ 
tive  at  Los  Angeles.  In  1956,  he  became 
Southern  Division  manager  in  Atlanta 
and  two  years  later  was  appointed  Cen¬ 
tral  Division  manager  in  Chicago. 

Beaton  was  appointed  general  business 
manager  at  New  York  headquarters  in 
1962  and  one  year  later  was  elected  a 
vicepresident.  In  1965,  he  was  transferred 
to  the  London  post. 

Beaton  served  as  an  enlisted  Navy  cor¬ 
respondent  with  the  Pacific  fleet  during 
World  War  II.  His  late  father,  P.  C. 
Beaton,  was  for  many  years  executive  edi¬ 
tor  of  the  Stockton  (Calif.)  Record. 

Lyon,  43,  was  appointed  general  manag¬ 
er  of  UPI  Newspictures  on  January  1, 
1970  after  experience  as  a  news  photogra¬ 
pher  and  executive  in  UPI’s  Southern  Di¬ 
vision. 
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AMBASSADOR  GEORGE  BUSH,  the  permanent  representative  of  the 
United  States  to  the  United  Nations  (left),  and  his  wife  join  W.  H. 
James,  president  of  the  New  York  News  and  his  wife  at  the  59th  anni¬ 
versary  dinner  of  the  Bureau  of  Advertising  at  the  Waldorf-Astoria. 


HERBERT  G.  KLEIN,  Director  of  Communications  for  the  White  House, 
and  his  wife  (right)  join  Daniel  Ridder,  vicepresident  of  Ridder  Publica¬ 
tions,  and  Mrs.  Ridder  at  the  Bureau  of  Advertising  dinner  a  gala 
event  during  the  ANPA  convention  week  in  New  York. 


Station  divestiture 
order  still  uncertain, 
publishers  are  told 

Publishers  were  advised  Thursday 
(April  27)  that  passage  of  a  proposed 
divestiture  order  was  far  from  a  certain¬ 
ty,  and  that  publishers  should  work 
against  the  proposal  before  the  Federal 
Communications  Commission. 

Harold  W.  Andersen  of  the  Omaha 
(Neb.)  World  Herald  said  considerable 
misunderstanding  exists  about  the  propos¬ 
al,  w’hich  would  require  that  newspapers 
owning  radio,  television  or  cable  systems 
within  the  same  city  divest  themselves  of 
electronic  properties. 

Andersen  said  publishers  should  stand 
on  the  position  “that  performance  rather 
than  ownership  should  determine  the 
granting  of  renewal  of  electronic  media 
licenses.” 

He  added  that  FCC  chairman  Dean 
Burch  said  newspaper  publishers  and 
broadcasters  impressed  the  committee 
with  its  presentation  and  improved  their 
position. 

Publishers  were  advised  to  w'ork 
through  their  congressmen  against  the 
proposal’s  adoption. 

Franklin  D.  Schurz  Jr.  of  the  South 
Bend  (Ind.)  Tribune,  chairman  of  the 
postal  committee,  said  coordination  is 
planned  against  per-piece  surcharge  of 
second-class  mail  proposed  by  the  Postal 
Rate  Commission. 

Service  by  the  newly-created  U.S. 


Postal  Service  was  termed  “unreliable  and 
inconsistent.” 

John  A.  Scott  of  the  Honolulu  Star- 
Bulletin,  chairman  of  the  government 
relations  committee,  said  he  found  press 
and  government  have  more  in  common 
than  they  have  to  fight  about,  and  that  the 
association  need  not  necessarily  be  antag¬ 
onistic. 

He  said  he  found  numerous  officials  to 
be  “open-minded  and  receptive.” 

J.  Montgomery  Curtis  of  the  Knight 
Newspapei's,  chairman  of  the  press  com¬ 
munications  committee,  urged  that  the 
posture  of  individual  papers  be  consistent 
with  the  ANPA’s. 

• 

Out  of  school  a  year, 
Patty  collects  prizes 

Patty  Chapin,  now  writing  for  the  Mia¬ 
mi  (Fla.)  Herald  but  until  recently  a  re¬ 
porter  for  the  Parsons  (Kans.)  Sun,  has 
taken  her  place  among  the  professionals 
in  less  than  a  year  after  receiving  her 
degree  in  home  economics  journalism 
from  Kansas  State  University. 

She  entered  a  few  of  her  articles  pub¬ 
lished  in  the  Parsons  Sun  in  the  1971 
writing  contest  sponsored  by  Kansas 
Press  Women  and  captured  four  first- 
place  awards  for  news  story,  feature 
story,  intei-view,  and  page  (other  than 
woman’s  page)  edited  by  a  w’oman.  In 
addition  she  received  a  third-place  rating 
for  a  series  of  three  special  articles  on 
food. 


Religion  news  writers 
form  disputes  board 

Members  of  the  Religion  News  Writers 
Association  endorsed  a  plan  to  establish  a 
professional  disputes  committee  at  their 
recent  annual  meeting  in  Atlanta. 

The  committee,  to  be  named  annually  by 
the  association  president,  would  investi¬ 
gate  complaints  that  writers  have  been 
subjected  to  “undue  pressure  from  church 
officials  on  management”  of  publications. 

William  Folger,  Buffalo  Courier- 
Express,  was  elected  president  of  RNA. 
The  Supple  Award  of  $100  went  to  Ken 
Briggs,  Newsday,  with  Janice  Law, 
formerly  of  the  Houston  Chronicle,  as 
runnerup.  Winners  of  the  Schachern  con¬ 
test  were  Mary  Hobbs,  Kansas  City  Star, 
and  Pat  Geisler,  Elyria  (0.)  Chronicle- 
Telegram. 

• 

Iowa  man  buys 
Illinois  daily 

The  Beardstown  Illinois-Star  has  been 
sold  to  Merate  L.  Griffith  of  Independ¬ 
ence,  Iowa,  who  wdll  move  to  Beardstowm 
to  operate  the  daily  and  the  Star  Shop¬ 
per,  announced  Woody  Sudbrink,  owner. 

Griffith,  business  manager  of  Independ¬ 
ence  Newspapers,  formerly  was  execu¬ 
tive  editor  and  general  manager  of  a 
chain  of  weekly  newspapers  in  suburbs  of 
Des  Moines. 
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Fol  Center  near 
bankruptcy  in 
a  crucial  period 

The  Freedom  of  Information  Center 
faces  “a  clouded  future”  after  July  1, 
director  Paul  Fisher,  Jr.  said  at  the 
Drake  University  School  of  Journalism 
awards  banquet  (April  20)  in  Des 
Moines. 

The  reason:  Lack  of  money. 

Fisher  said,  “We  see  ever  more  clearly 
that  we  shall  likely  be  forced  to  reduce 
the  extent  of  the  study — almost  certainly 
the  extent  of  the  service”  of  the  Center, 
which  is  based  at  the  University  of  Mis¬ 
souri  School  of  Journalism,  Columbia,  Mo. 
It  was  established  13  years  ago  with  uni¬ 
versity  funds. 

How  much  would  the  Center  need?  An 
assured  $50,000  a  year,  Fisher  said  in 
response  to  the  question. 

The  Center’s  crisis  has  peaked  at  a  time 
when  “another  front”  is  developing  in  the 
long  campaign  for  freedom  of  informa¬ 
tion,  Fisher  said.  The  adversary  is  a  “new 
one  formed  of  societal  groups,”  rather 
than  the  old  foe,  government,  he  said. 

“There’s  no  business  like  altruism  so 
long  as  the  foundations  back  you,”  Fisher 
said  in  discussing  the  Center’s  financial 
problem.  “We  have  been  to  the  founda¬ 
tions,  only  to  hear  that  we  should  expect 
support  from  our  natural  constituencies — 
their  phrase — to  wit,  our  new^s  media. 

“We  have  been  to  the  new's  media  and 
we  have  had  support  but  it  has  not  been 
enough.  All  the  loose  change  on  campus  is 
gone  now.  We  were  told  by  the  university 
a  year  ago  to  repair  our  fortunes,  pay  our 
bills,  or  ...  We  haven’t  repaired  our 
fortunes  and  w’e  haven’t  paid  our  bills.  So 
we  are  going  to  be  told  shortly  what  fol¬ 
lows  ‘or.’  ” 

“We  are  at  the  beginning  of  society’s 
challenge  of  the  media,”  Fisher  said. 
“People  who  never  had  any  interest  in  the 
media’s  demand  on  government  for  in¬ 
formation  stand  very  ready  to  demand  of 
media  the  right  to  be  heard  and  the  right 
to  be  read  .  .  . 

“So  I  think  the  Fol  ranks  are  to  be 
denuded  to  supply  press  council  member¬ 
ship,  to  become  ombudsmen,  to  create  op 
ed  pages — in  short,  to  look  away  from  the 
plagues  of  government  and  into  what  pla¬ 
gues  the  community. 

“It’s  going  to  be  a  bam  burner,  this 
challenge,  and  I  think  it  is  going  to  put 
out  of  mind  such  problems  or  develop¬ 
ments  as  there  may  be  in  controls  of  in¬ 
formation  by  government.” 


Correspondent  Retires 

After  almost  50  years  in  journalism, 
Chicago  Tribune  Latin  America  corre¬ 
spondent  Barry  Bishop  is  retiring  June 
30. 

He  has  been  with  the  Chicago  Tribune 
since  1967. 
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MASTER  EDITORS— Karl  L.  Monroe  (center), 
Collinsville  (III.)  Herald,  receives  the  Golden 
Em  pin  symbolic  of  the  1972  Master  Editor  Award 
of  the  School  of  Journalism  of  Southern  Illinois 
University  at  Carbondale.  Making  the  presenta¬ 
tion  is  Howard  R.  Long  (right),  director  of  the 
School.  Casey  Dempsey  (left),  Carlyle  (III.)  Un¬ 
ion  Banner,  was  the  other  1972  winner  of  the 
award. 

Behrens  named  curator 
of  student  press  data 

Professor  John  Behrens,  coordinator  of 
journalism  studies  at  Utica  College,  Uti¬ 
ca,  N.Y.,  has  been  appointed  curator  of 
the  Student  Press  in  America  Archives  by 
the  executive  committee  of  the  National 
Council  of  College  Publications  Advisers, 
the  sponsoring  organization. 

Behrens  will  serve  a  five-year  term  and 
i-eceive  a  total  of  $1,000  from  the  NCCPA 
to  support  his  work.  The  archives  is  a 
repository  for  data  about  the  student 
press.  The  cases  involve  such  topics  as 
libel,  censorship,  obscenity,  newspaper  ad¬ 
vertising,  distribution,  and  other  problems 
encountered  by  high  school  and  college 
editors.  According  to  Behrens,  the  center 
currently  has  76  cases.  More  than  200 
persons  used  the  archives  in  1971. 

Behrens  is  a  former  Ohio  newspaper¬ 
man. 


$3  million  gift  is 
made  by  Jim  Stahlman 
to  Vanderbilt  Univ. 

James  G.  Stahlman,  president  and  pub¬ 
lisher  of  the  Nashville  (Tenn.)  Banner, 
made  the  lead  page  one  story  in  that  Gan¬ 
nett  paper  April  14  when  it  was  an¬ 
nounced  that  he  had  donated  $3  million  to 
Vanderbilt  University’s  School  of  Medi¬ 
cine. 

The  gift  will  be  used  to  establish  an 
endowment  trust  for  three  chairs  in  the 
ai’eas  of  pediatrics  and  cancer  research. 
The  chairs  have  been  named  after  the 
publisher’s  mother  (Mary  Geddes  Stahl¬ 
man)  father  (Edward  Claiborne  Stahl¬ 
man)  and  daughter  (Dr.  Mildred  Thorton 
Stahlman). 

Three  generations  of  Stahlmans  have 
graduated  from  the  university.  Edward  C. 
Stahlman,  the  fii-st,  was  a  member  of  the 
Law  Class  of  1891.  He  was  state  news 
editor  of  the  Banner  when  he  drowned  in 
1904.  The  publisher  graduated  from  Van¬ 
derbilt  in  1916  and  has  been  a  member  of 
the  board  of  trustees  for  42  years.  His 
daughter.  Dr.  Stahlman,  is  a  professor  of 
pediatrics  at  Vanderbilt  and  has  received 
worldwide  recognition  for  her  research 
and  teaching  in  the  field  of  peri-natology. 

Early  this  year  the  Gannett  Company 
Inc.  acquired  the  Banner  for  $14  million. 

• 

FW  promotes  Hufford 

Donald  M.  Hufford  has  been  promoted 
from  national  advertising  manager  to 
vicepresident  and  advertising  director  of 
Family  Weekly.  He  succeeds  W.  Page 
Thompson,  who  was  appointed  publisher 
of  American  Home  and  a  vicepresident  of 
Downe  Publishing,  Inc. 


Ad-ventures  By  Jerry  Walker  Jr. 


Tire  linage.  A  total  of  80.1  million  lines 
of  passenger  car  tire  advertising  (private 
and  national  brands)  ran  in  newspapers 
in  the  top  50  tire  advertising  cities  in 
1971,  according  to  measurements  by 
George  Neustadt  Inc.  The  total  was  4.3 
million  lines  more  than  for  the  previous 
year.  Other  highlights  from  the  Neustadt 
Report:  10  national  tire  brands  advertised 
accounted  for  72%  of  the  total  linage;  in 
10  cities  tire  advertising  exceeded  2  mil¬ 
lion  lines,  twice  as  many  cities  as  in  1970; 
and  among  the  50  cities,  11  had  less 
tire  linage  than  in  1970,  and  39  had  more. 
Neustadt’s  tabulations  for  the  50  leading 
cities: 

Passenger  Car  Tires 


(Add  000) 


1971 

1970 

Santa  Ana 

2420 

1972 

Los  Angeles 

2390 

2519 

San  Diego 

2332 

1922 

Baltimore 

2279 

1855 

Washington 

2260 

2432 

San  Jose 

2220 

2143 

Phoenix 

2199 

2242 

Miami 

2141 

2146 

Houston 

2054 

1842 

Chicago 

2031 

1894 

San  Antonio 

1977 

1852 

Atlanta 

1930 

1924 

Fort  Worth 

1894 

1695 

Dallas 

1828 

1720 

Denver 

1878 

1643 

Detroit 

1737 

1578 

Philadelphia 

1679 

1530 

Albuquerque 

1580 

1385 

Salt  Lake  City 

1532 

1568 

West  Palm  Beach 

1509 

1490 

Nashville 

1500 

1328 

Dayton 

1494 

1473 

Orlando 

1488 

1282 

Omaha 

1485 

1344 

Austin 

1473 

1433 

Jacksonville 

1470 

1549 

Indianapolis 

1467 

1401 

Tampa 

1451 

1450 

Fort  Lauderdale 

1447 

1371 

Tucson 

1425 

1202 

Birmingham 

1425 

1315 

Boston 

1419 

1374 

New  Orleans 

1397 

1467 

San  Bernardino 

1390 

1458 

Newport  News 

1359 

1451 

Cincinnati 

1354 

1220 

Corpus  Christi 

1330 

1051 

St.  Louis 

1303 

1298 

Shreveport 

1300 

1036 

Baton  Rouge 

1282 

1267 

Milwaukee 

1280 

1314 

New  York 

1265 

1111 

Long  Beach 

1221 

1104 

Charlotte 

1206 

1194 

Allentown 

1184 

1117 

Sacramento 

1177 

1253 

Cleveland 

1171 

1162 

Memphis 

1164 

1136 

Buffalo 

1137 

1114 

Norfolk 

1132 

1171 

(Note:  In  papers  where  advertising  is  sold 
in  combination  the  same  ad  is  measured  in 
both  issues.) 


New  bang.  Robert  T.  Taylor,  national 
advertising  manager  of  the  San  Rafael 
Independent  Journal  has  reported  the  re¬ 
establishment  of  the  San  Francisco  Bay 
Area  Newspaper  Group,  which  operates 
under  the  acronym  of  S.F.  bang.  The 
sales  unit,  disbanded  in  1967,  has  the  fol¬ 
lowing  nine  papers  as  members:  San 
Rafael  IJ,  San  Mateo  Times,  Palo  Alto 
Times,  Burlingame  Advance  Star,  Antioch 
Ledger,  Concord  Transcript,  Dublin  Val¬ 
ley  Times,  and  Walymt  Creek  Contra 
Costa  Times.  The  group  will  be  sold  as  a 
unit  to  national  advertisers  offering  the 
convenience  of  a  one  insertion-order/one- 
billing  system  that  will  be  administered 
for  the  group  by  the  Contra  Costa  Times. 
Taylor  said  each  paper  will  continue  to  be 
sold  nationally  by  their  respective  nation¬ 
al  rep  firms.  Palo  Alto,  Redwood  City  and 
Burlingame  are  handled  by  Ward- 
Griffith,  and  the  other  six  paper's  are  rep¬ 
resented  by  Scripps-Howard  and  Califor¬ 
nia  Newspaper  Markets  Inc.  Pritikin  & 
Gibbons  Communication  has  been  appoint¬ 
ed  to  handle  advertising  and  provide  pro¬ 
motion  counsel  for  Bang,  Taylor  said. 

Ill  «  Hi 

Sales  assignment.  A  third  retail  store 
advertising  executive  has  joined  the  Bu¬ 
reau  of  Advertising  in  New  York.  Jack 
Kauffman,  president  of  the  Bureau,  said 
Christopher  N.  (Christo)  Jackson  has 
been  recruited  from  Sears  Roebuck  in 
Chicago,  where  he  w'as  national  media  di¬ 
rector,  to  fill  the  post  of  vicepresident  for 
chain  store  sales.  Kauffman  said  Jackson 
completes  the  Bureau’s  retail  sales  team 
and  also  a  long  standing  promise  he  made 
to  Sears’  Gar  Ingraham  to  help  Sears  and 
other  chain  stores  to  use  newspapers  effec¬ 
tively.  Jackson  will  operate  on  the  same 
level  with  Larry  Goodman  (department 
store  sales),  Jim  Hollis  (mass  merchan¬ 
dising  stores)  and  Dick  Neale  (supei^mar- 
ket  food  chains).  Goodman  was  fonnerly 
with  Korvette’s.  Hollis  came  to  the  Bureau 
from  K-Mart.  At  Sears,  Jackson  was  pri¬ 
marily  in  charge  of  supervising  ad  buys 
on  television,  radio,  and  magazines  since 
most  of  Sears’  newspaper  ads  are  placed 
by  the  local  stores.  Jackson  also  worked 
with  the  chain’s  120  market  cluster  sales 
promotion  managers.  Kauffman  said  Jack- 
son  has  a  good  knowledge  of  newspapers 
and  will  call  principally  on  Sears,  Pen- 
ney’s  and  Wards.  Before  going  to  work  at 
Sears  in  1965,  Jackson  was  an  account 
executive  with  Ralph  H.  Jones  ad  agency 
in  Cincinnati,  and  prior  to  that  he  was  at 
Procter  &  Gamble.  He  graduated  from 
Yale  in  1958  and  earned  a  master’s  degree 
in  business  administration  in  1971  from 
the  University  of  Chicago. 

^  * 

Branching  out.  Scripps-Howard  has 
opened  the  doors  of  its  67-year-old  nation¬ 
al  advertising  sales  subsidiary,  Allied 
Newspapers  Inc.,  to  publishers  other  than 
its  own  and  those  with  which  it  shares 
printing  facilities.  William  McKenna, 
president  of  Allied  and  S-H  director  of 
advertising,  said  his  company  has  entered 
into  a  “joint  representation  arrangement’’ 
with  California  Newspaper  Markets  Inc., 
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Linage  Leaders 
First  2  months  1972 


1972 

Morning 

Los  Angeles  Times 

10,046,142 

Miami  Herald 

9,985,990 

Chicago  Tribune 

7,851,705 

Washington  Post 

7,537,991 

San  Jose  Mercury 

7,147,517 

Phoenix  Republic 

7,008,146 

Houston  Post 

6,612,635 

Orange  County  Register 

6,415,569 

St.  Petersburg  Times 

6,297,528 

Dallas  News 

6,280,755 

Evening 

Fort  Lauderdale  News 

8,241,519 

Houston  Chronicle 

7,260,445 

San  Jose  News 

7,016,839 

Phoenix  Gazette 

6,965,440 

Atlanta  Journal 

6,667,214 

Orange  County  Register 

6,415,569 

San  Diego  Tribune 

5,923,503 

Dallas  Times.Herald 

5,918,473 

Long  Island  Newsday 

5,764,899 

Denver  Post 

5,612,687 

Sunday 

Los  Angeles  Times 

6,654,658 

New  York  Times 

6,530,160 

Miami  Herald 

5,266,001 

New  York  News 

4,260,567 

Chicago  Tribune 

4,094,329 

Philadelphia  Inquirer 

4,051,033 

Washington  Post 

3,920,183 

Minneapolis  Tribune 

3,581,695 

Milwaukee  Journal 

3,561,135 

Houston  Chronicle 

3,540,449 

Seven  Day  Totals 

Los  Angeles  Times 

M/S  16,700,800 

Miami  Herald 

M/S  15,251,991 

New  York  Times 

M/S  12,198,391 

Chicago  Tribune 

M/S  11,946,034 

Washington  Post 

M/S  11,458,174 

Fort  Lauderdale  News 

E/S  11,254,836 

Houston  Chronicle 

E/S  10,800,894 

Phoenix  Republic 

M/S  10,065,831 

San  Jose  Mercury  & 

Mercury  News 

M/S  9,768,996 

Atlanta  Journal  & 

Journal  &  Constitution 

E/S  9,765,607 

a  Burlingame-based  firm  run  by  Ward- 
Griffith’s  former  San  Francisco  sales 
manager,  Paul  Anglade,  who  is  president 
of  the  two-year-old  company.  Earlier  he 
was  w'ith  Hearst  Advertising  Service  and 
Moloney,  Regan  &  Schmitt.  Under  the 
terms  of  the  agreement,  McKenna  said, 
both  rep  companies  will  have  national 
sales  responsibilities  to  these  six  new’spa- 
pers:  San  Mateo  Times,  San  Rafael  Inde¬ 
pendent  Journal,  Walnut  Creek  Contra 
Costa  Times,  Antioch  Ledger,  Concord 
Transcript,  and  Dublin  Valley  Times. 
McKenna  emphasized  that  the  agreement 
to  represent  these  papers  is  with  CNM 
and  not  with  the  individual  publishers.  He 
said  S-H  is  “interested  ”  in  representing 
other  newspapers. 

♦  *  ♦ 

Lottery  bill.  Sen.  Richard  S.  Schweiker 
(R.,  Pa.)  has  introduced  a  bill  in  the 
Senate  that  would  make  it  legal  for  news¬ 
papers  to  publish  ads  and  information 
about  state-operated  lotteries  in  mailed 
editions  as  well  as  in  copies  transported 
across  state  lines.  The  bill  would  also  per¬ 
mit  radio  and  tv  broadcasting  of  lottery 
information  and  advertisements.  Sen. 
Schweiker  is  the  brother-in-law  of  William 
E.  Strasburg,  publisher  of  the  King  of 
Pimssia  (Pa.)  Today’s  Post. 
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37th  ANNUAL  EDITOR  &  PUBUSHER  AWARDS 


59  best  promotion  projects  cited 


Judging  was  based  on  creativity,  uni¬ 
queness  of  the  promotion  idea,  execution 
and  implementation  of  the  idea,  and  re¬ 
sults.  Judges  gave  credit  for  ideas,  copy, 
design,  graphics  and  other  factors. 

Reproductions  of  some  of  the  winning 
entries  are  shown  in  this  issue. 

The  First  prize  for  film  presentations 
went  to  the  Detroit  News,  which  the 
judges  singled  out  for  its  strong  selling 
quaiilies  implemented  by  sound  research 
and  presented  with  creative  use  of  graph¬ 
ics.  ' 

Their  First  Prize  selection  in  the  Slide 
presentation  group  went  to  the  Charlotte 
Observer  for  a  presentation  directed  to 
political  candidates,  citing  both  script  and 
graphics,  and  the  simplicity  of  the  selling 
effort. 

A  New  York  News  slide  presentation 
for  liquor  advertising,  and  a  Toronto  Star 
market  film  wei’e  awarded  Certificates  of 
Merit. 

A  total  of  12  newspapers  won  moi’e 
than  one  award,  with  the  Detroit  News 
garnering  five — three  First  Prizes  and 
two  Certificates  of  Merit.  The  New  York 
Times  took  a  First  Prize  and  three  Cer¬ 
tificates  of  Merit  for  a  total  of  four 
prizes;  the  Toronto  Star  won  a  First  and 
two  Certificates  of  Merit,  and  the  New 
York  News  won  three  Certificates  of  Mer¬ 
it.  Winning  two  awards  each  were  the 
Miami  Herald,  Jacksonville  Journal, 
Daily  Oklahoman  and  Times,  Dubuque 
{Continued  on  page  18) 


paper  advertising,  direct  mail  advertising 
promotion,  advertising  presentations,  au¬ 
dio-visual  presentations,  retail  advertising 
promotion,  classified  promotion,  circula¬ 
tion/editorial  promotion,  circulation  car¬ 
rier  promotion,  community  service/public 
relations,  research,  and  corporate  promo¬ 
tion. 

The  judges  could  have  presented 
awards  for  a  total  of  66  entries,  but  due 
to  a  limited  number  of  entries  in  the 
smaller  circulation  group  in  some  catego¬ 
ries  only  awarded  59  prizes.  No  awards 
were  made  for  newspapers  under  100,000 
cii'culation  in  trade  paper  advertising,  au¬ 
dio-visual  presentations  and  research  clas¬ 
sifications.  The  judges  did  have  enough 
trouble  in  narrowing  the  field  to  award 
extra  prizes  due  to  ties  in  judging  points 
in  the  advertising  presentations,  carrier 
promotion  and  corporate  promotion  clas¬ 
sifications. 

In  the  audio-visual  presentations  cate¬ 
gory,  the  judges  elected  to  present  first 
prize  plaques  and  one  Certificate  of  Meint 
each  for  both  film  and  slide  presentations, 
a  decision  that  seems  so  obvious  that  it 
will  be  continued  in  the  future.  Audio¬ 
visual  classification  judges  were:  Ron  Sa- 
met,  vicepresident.  Comart  Studios;  Tom 
Clemente,  art  director.  Bureau  of  Adver¬ 
tising;  Thurman  Pierce,  print  media  di¬ 
rector,  J.  Walter  Thompson  and  chairman 
of  the  AAAA  newspaper  committee;  and 
Fontaine  M.  Kincheloe,  vicepresident. 
Modem  Talking  Picture  Service,  Inc. 


The  best  promotion  efforts  of  150  U.S. 
and  Canadian  newspapers,  including  cam¬ 
paigns  and  individual  entries  promoting 
advertising  and  circulation,  research  ac¬ 
tivities,  and  public  relations  and  communi¬ 
ty  service  programs,  were  screened  by  ten 
panels  of  judges  in  Editor  &  Publisher’s 
37th  annual  Promotion  Awards  Competi¬ 
tion. 

Nearly  700  entries  in  eleven  classifica¬ 
tions  and  two  circulation  groups — over 
100,000  and  under-100,000 — were  whittled 
down  by  the  judging  panels  over  a  three 
day  period  in  April  in  New  York  City. 

Following  several  rounds  of  elimina¬ 
tions  and  more  than  a  few’  close  de¬ 
cisions,  the  field  was  narrowed  to  21 
First  Place  award  winners,  and  38  nomi¬ 
nees  for  Certificates  of  Merit. 

All  entries  in  the  competition,  including 
the  award  winners,  will  be  exhibited  at 
the  42nd  annual  INPA  Conference,  held 
at  the  Jung  Hotel  in  New  Orleans,  La., 
May  7-10.  The  awards  wall  be  presented 
at  the  annual  E&P  Aw’ards  Luncheon  on 
Monday,  May,  8,  by  Robert  U.  Brown, 
publisher  and  editor  of  Editor  &  Pu- 
LISHER,  and  George  Wilt,  assistant  to  the 
publisher  and  promotion  director  of  E&P. 

Awards  are  presented  in  11  classifica¬ 
tions  in  the  competition  sponsored  by  E&P 
since  1932,  with  First  Prize  plaques  and 
Certificates  of  Merit  aw’arded  for:  trade 


BEST  P.R. — ^Top  award  for  public  relations  for 
newspapers  with  circulation  under-100,000  went 
to  the  Savannah  News-Press  for  a  campaign,  "Ever 
Since  Oglethrope,"  tieing  community  growth  and 
development  to  local  industry  and  civic  develop¬ 
ment. 
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37th  Annual 

Editor  &  Publisher 

Newspaper  Promotion  Awards 


presented  at  the  42nd  Annual  Conference 
International  Newspaper  Promotion  Association 
New  Orleans,  La.,  May  8,  1972 


Classification  I — Trade  Paper  Advertising  Promotion 

FIRST  PRIZE:  New  York  Times* 

Certificate  of  Merit:  Detroit  News* 

Certificate  of  Merit:  Boston  Globe 

Classification  2 — Direct  Mail  Advertising  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Detroit  News* 

Certificate  of  Merit:  New  York  Times* 

Certificate  of  Merit:  Miami  Herald* 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Fargo  Forum 
Certificate  of  Merit:  Sacramento  Uniom 

Certificate  of  Merit:  Lerner  Home  Newspapers,  Myers  Group 

Classification  3 — Advertising  Presentations 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  San  Diego  Union 
Certificate  of  Merit:  Wall  Street  Journal 
Certificate  of  Merit:  Cleveland  Plain  Dealer 
Certificate  of  Merit:  New  York  News 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Jacksonville  Journal* 

Classification  A — Audio-visual  presentations 

FIRST  PRIZE  (FILMS)  :  Detroit  News* 

Certificate  of  Merit:  Toronto  Star* 

FIRST  PRIZE  (SLIDES)  :  Charlotte  Observer 
Certificate  of  Merit:  New  York  News* 

Classification  5 — Retail  Advertising  Promotion 

(Newspapers  ivith  over-100,000  circulation) 

FIRST  PRIZE:  Milwaukee  Journal* 

Certificate  of  Merit:  Oklahoma  City  Oklahoman  &  Times* 
Certificate  of  Merit:  Miami  Herald* 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Dubuque  Telegraph-Herald* 

Certificate  of  Merit:  Wheaton  Daily  Journal 

Certificate  of  Merit:  Albany  Knickerbocker  News/Union  Star* 

Classification  6 — Classified  Advertising  Promotion 

(Newspapers  with  over  100,000  circulation) 

FIRST  PRIZE:  Toronto  Star* 

Certificate  of  Merit:  New  York  Times* 

Certificate  of  Merit:  Washington  Post 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Illinois  State  Journal  &  Register 
Certificate  of  Merit:  Elgin  Courier-News 
Certificate  of  Merit:  South  Bay  Daily  Breeze* 

EDITOR  &  PUBLISHER  for  May  6,  1972 


Classification  7 — Circulation/ Editorial  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Baltimore  Sun 
Certificate  of  Merit:  New  York  Times* 

Certificate  of  Merit:  Des  Moines  Register  &  Tribune 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE :  Dubuque  Telegraph-Herald* 

Certificate  of  Merit:  South  Bay  Daily  Breeze* 

Certificate  of  Merit:  Saginaw  News 

Classification  8 — Circulation  Carrier  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Chicago  Sun-Times  &  Daily  News 
Certificate  of  Merit:  Toronto  Star* 

Certificate  of  Merit:  Minneapolis  Star  and  Tribune* 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  New  Westminster  (B.C.)  Columbian 
Certificate  of  Merit:  Lancaster  (Pa.)  Newspapers 
Certificate  of  Merit:  Kokomo  Tribune 
Certificate  of  Merit:  New  York  News* 

Classification  9 — Public  Relations/Community  Service 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Detroit  News* 

Certificate  of  Merit:  St.  Petersburg  Times 
Certificate  of  Merit:  Garden  City  (N.Y.)  Newsday 

(Newspapers  with  under-100,000  circulation) 

FIRST  PRIZE:  Savannah  News-Press 

Certificate  of  Merit:  Donrey  Media  Group 

Certificate  of  Merit:  Albany  Knickerbocker  News/Union-Star* 

Classification  10 — Research 

FIRST  PRIZE:  The  Record,  Hackensack,  N.J. 

Certificate  of  Merit:  Detroit  News* 

Certificate  of  Merit:  Milwaukee  Journal* 

Classification  1 1 — Corporate  Promotion 

(Newspapers  with  over-100,000  circulation) 

FIRST  PRIZE:  Minneapolis  Star  and  Tribune* 

Certificate  of  Merit:  Oklahoma  City  Daily  Oklahoman  &  Times* 
Certificate  of  Merit:  Louisville  Courier- Journal  and  Times 

(Newspapers  with  tinder-100,000  circulation) 

FIRST  PRIZE:  (tie)  Today,  Cocoa  Beach,  Fla. 

Las  Vegas  Review- Journal 
Certificate  of  Merit:  Kingston  (Ont.)  Whig 
Certificate  of  Merit:  Jacksonville  Journal* 

NOTE :  The  judges  selected  no  winners  in  the  under  100,000 
circulation  category  in  categories  1,  U  and  10. 

*  Won  more  than  one  award. 
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Best  promotion 

(Continued  from  page  16) 


Telegraph-Herald,  Albany  Knickerbocker 
News/ Union-Star,  Milwaukee  Journal, 
South  Bay  Daily  Breeze,  and  Minneapolis 
Tribune. 

In  the  trade  paper  advertising  classifi¬ 
cation,  judges  William  O’Donnell  and  Eu¬ 
gene  Gramm  cited  the  New  York  Times 
First  Prize  winner,  a  campaign  directed 
to  obtain  travel  and  resort  advertising 
(see  art)  for  its  impact,  strong  graphics 
and  copy,  and  consistent  reflection  of  the 
product.  Their  selection  of  the  Detroit 
News  for  a  Certificate  of  Merit  was  for  a 
full-color  double-truck  series  with  great 
‘stopping  powei’,’  and  the  Boston  Globe’s 
small-space  program  for  its  punchy,  eye¬ 
catching  format,  good  competitive  ap¬ 
proach,  and  use  of  local  information. 

In  the  presentations  category,  judges 


Journal's  “What  Cooks’’  presentation,  and 
a  San  Diego  Union  flip-card  pi’esentation 
Simon  and  Krause  liked  the  Jacksonville 
telling  why  San  Diego  should  receive 
more  attention  from  advertisers  who  want 
to  heavy  up  their  California  schedules. 

In  the  Direct  Mail  group,  the  judges 
cited  the  Detroit  News  for  its  consistent 
use  of  ‘dimensional’  premiums,  and  the 
Fargo  Forum  for  a  contest  series  that 
concluded  with  mailing  of  a  set  of  cufflinks. 

Retail  category  judges  Savino,  Park 
and  Nelson  cited  the  Milwaukee  Journal’s 
“More  for  your  Money’’  campaign  to  in¬ 
spire  added  retail  sales  during  a  recession 
period,  and  to  aid  retailers  in  their  adver¬ 
tising  during  the  drive,  and  the  Dubuque 
Telegraph-Herald  for  a  campaign,  “Hap¬ 
piness  is  .  . 


CARRIER  PROMOTION— Selecting  the  best  of 
the  field  in  the  circulation  carrier  promotion 
classification  are  judges  Stan  Hancock,  Poliak's 
East,  and  Cy  Favor,  general  manager  of  the  In¬ 
ternational  Circulation  Managers  Association. 


DIRECT  MAIL — Fractured  Fine  Art  Feature  con¬ 
test  won  the  direct  mail  classification  for  the 
Fargo  (N.D.)  Forum  in  the  under-100,000  cir¬ 
culation  division.  "Genuine  imitation  Roman 
coins"  were  included  in  the  series  of  mailings. 


complete,  comprehensive  promotion  of 
their  move  to  a  new  plant. 

Research  judges  Kildegaard,  Orenstein 
and  Dunkei’ton  cited  “The  Mighty  Mar¬ 
ket”  reseai-ch  study  of  the  Record,  Hack¬ 
ensack,  N.J.,  involving  1,500  interviews  in 
three  counties  of  New  Jersey  and  New 
York  state,  concerning  the  newspaper’s 
identification  problem.  The  study  was  de- 
(Continued  on  page  26) 


Outstanding  graphics,  good  continuity 
and  creative  use  of  space  won  a  first  prize 
for  the  Toronto  Star  in  the  classified  pro¬ 
motion  category,  and  a  short-copy,  small- 
space  campaign  earned  their  plaudits  for 
the  Illinois  State  Journal  &  Register. 

Two  full-length  motion  pictures  were 
cited  by  the  judges  and  awarded  Certifi¬ 
cates  of  Mei’it  in  classifications  other  than 
audio-visual  presentations.  A  New  York 
News  carrier  film,  “Man-sized  Job,”  and 
a  Long  Island  Newsday  motion  picture 
submitted  in  the  public  relations  classifi¬ 
cation,  “L.I.U.S.A.,”  each  won  Certificates 
of  Merit.  By  coincidence,  both  were  pro¬ 
duced  for  the  winning  newspapers  by 
Avon  Productions,  a  New  York-based  film 
production  firm. 

The  Public  Relations/Community  Serv¬ 
ice  category,  as  usual,  produced  the 
largest  number  of  entries.  Judges  Carty, 
Player  and  Knox  awarded  first  prizes  for 
the  Detroit  News’  “Silent  Witness”  pro¬ 
gram,  and  the  Savannah  News-Press  pro¬ 
gram,  “Ever  Since  Oglethorpe.” 

They  awarded  Certificates  of  Merit  for 
a  St.  Petersburg  Times  entry,  “Criminal 
Justice  in  Florida,”  the  Newsday  film, 
“L.I.U.S.A.,”  a  police  program  submitted 
by  the  Donrey  Media  Group,  and  for  a 
“Family  Movies”  program  submitted  by 
the  Albany  (N.Y.)  Knickerbocker  News. 

Judges  Vivian,  Kater  and  Kogan 
awarded  First  Prizes  in  the  Corporate 
Promotion  category  for  the  Minneapolis 
Tribune’s  “New  Format”  entry,  and  To¬ 
day  (Cocoa  Beach,  Fla.)  for  its  “First 
Newspapers  on  the  ^oon”  promotion. 
They  presented  Certificates  of  Merit  for 
the  Louisville  Courier-Journal’s  Ombuds¬ 
man  promotion,  the  Oklahoman  &  Times 
“Golden  Years”  entry,  the  Kingston 
(Ont.)  Whig-Standard’s  “Pooch  Day”  en¬ 
try,  and  the  Jacksonville  Journal’s  “What 
Cooks?”  promotion.  The  Las  Vegas  Re¬ 
view-Journal  tied  for  First  Prize  with  a 
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took  a 
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THE  lOLVAUKEE  JOURNAL 
MILWAUKEE  SENTINEL 


TRAVEL  PROMOTION  ad  campaign  won  first 
prize  in  the  trade  paper  advertising  classification 
for  the  New  York  Times  with  a  series  based  on 
the  trips  of  famous  names  of  history.  Judges  cited 
the  series  for  its  visual  impact  and  outstanding 
copy,  and  the  consistent  reflection  of  the  prod¬ 
uct  in  its  promotion. 


Simmons  says 

why  The  Plain  Dealer  is 
Cleveland^  best 
media  buy. 

If  you’ve  been  buying  by  tradition,  compare  vital  media  performances  as  reported 
by  the  W.R.  Simmons  Study  of  Cleveland  Area  of  Dominant  Influence. 


The  Cleveland  ADI. 

The  morning  Plain  Dealer  offers  a  daily  audi 
ence  of  1,017,000  adults  in  the  Cleveland  ADI 
That’s  13.1%  more  than  the  evening 
paper’s  899,000. 

What’s  more,  the  PD  reaches  73.3%  of 
Cleveland’s  major  newspaper  readers  and 
delivers  an  exclusive  audience  of  488,000 
adults. 

That’s  118,000  more  than  the  evening 
paper. 

And  of  the  529,000  adults  who  read  both 
Cleveland  papers,  two  out  of  every  three 
readers  (65.8%)  prefer  The  Rain  Dealer. 

Total  reach 

(Cleveland  daily  newspapers). 

Adults  %  of  total 
(18  &  over)  ADIAdulti 

Exclusive  daily 

Plain  Dealer  readers  488,000  35.1% 

Read  both  papers  529,000  38.2% 

Exclusive  evening 

paper  readers  370,000  26.7% 

How  important  is  this? 

You’re  buying  Cleveland,  America’s  8th 
largest  area  of  dominant  influence. 

It’s  a  17-county,  $6.7-billion  retail-sales 
market.  A  four-million-plus  population  area. 
A  $14.4-billion  effective  buying  income 
zone,  with  higher  levels  of  buying  power 
than  the  average  U.S.  profile. 

Why  The  Plain  Dealer? 

The  PD  exclusive  audience  is  larger  in  all 
income  classes  from  $8,000  and  up,  devel¬ 
oping  a  total  of  400,000  exclusive  readers  at 
these  levels. 

That’s  138,000  more  than  the  evening 
paper. 


Household  income.  Total  Adults  (000) 


Total  Total  Daily 

Daily  Daily  Plain  Evanini 

Plain  Evaninf  Daalar  Papar 
Adults  Daalar  Papar  Exclutiva  Eielusiva 

Total  2543  1017  899  488  370 

*25,000  plus  147*  104  80  *  33  *  9« 

*15,000  *24,999  399  228  161  117  50* 

*10,000  *14,999  829  355  319  175  139 

*8,000  plus  1845  830  692  400  262 

The  Plain  Dealer  coverage  increases  with 
ascending  levels  of  education,  reaching 
more  than  2  out  of  3  (67.4%)  college  gradu¬ 
ates.  A  total  of  450,000  exclusive  readers 
from  the  attended  high  school  level  and  up. 

Education.  Total  Adults  (000) 

Tatal  Tatal  Daily 

Daily  Daily  Plain  Evaninp 

Plain  Evaninp  Daalar  Papar 

Adults  Daalar  Papar  Exelusiva  Eiclusiva 

Total  2543  1017  899  488  370 

Graduated 

College  230  155  119  57  22* 

Attended 

College  336  188  146  91  48 

Graduated 

High  School  1032  396  336  213  152 

Attended  High 

School-up  2117  920  780  450  310 

‘Projection  relatively  unstable  because  of  small  sample  base. 
‘‘Number  of  cases  too  small  for  reliability;  number  shown  for 
consistency  only. 
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Almost  2  out  of  every  3  duplicated 
readers  prefer  the  PD. 

Of  the  529,000  adults  who  read  both  daily  papers, 
348,000  said  they  would  choose  The  Plain  Dealer. 


Read  both  papers 
Would  choose  the 
daily  Plain  Dealer 
Would  choose  the 
evening  paper 
No  preference 


529,000  adults  100.0% 

348,000  adults  65.8% 

166,000  adults  31.4% 

15,000  adults  2.8% 


Reach  and  frequency. 

Over  one  million  adults  read  the  daily 
Rain  Dealer  each  day  in  the  Cleveland 
ADI.  This  audience  accumulates  over  six 
issues  to  more  than  1.4  million  different 
adult  readers. 

That’s  238,000  greater  than  the  even¬ 
ing  newspaper. 

After  six  issues,  the  PD  reaches ' 

94.9%  of  the  heavy  scotch  users. 

95.7%  of  the  heavy  domestic  air  travel 
users. 

75.5%  of  the  adults  in  households  buying 
new  autos. 

78.1%  of  the  heavy  users  of  frozen 
packaged  vegetables. 

The  PD  over  TV. 

A  single  issue  of  The  Plain  Dealer  gives 
106%  greater  coverage  of  the  Cleveland 
ADI  audience  than  a  half  hour  of  prime  time 
on  all  three  network  TV  stations. 

The  daily  PD  reaches  60.8%  of  all  adults 
in  ADI  households  earning  over  $15,000, 
compared  to  19.4%  for  all  three  Cleveland 
network  TV  stations  combined  during  prime 
time  of  average  half-hour  viewing. 

Start  your  marketing  success 
in  the  Cleveland  ADI. 

For  a  full  report  of  W.  R.  Simmons  1970 
Study  of  Cleveland  Area  of  Dominant  In¬ 
fluence,  contact;  Cresmer,  Woodward, 
O’Mara  &  Ormsbee,  Inc.  Or  our  Eastern  Re¬ 
sort  and  Travel  Representatives:  The  Cor- 
field  Company,  New  York. 


One  newspaper.  All  the  newspaper  you  need  in  Cleveland. 


. EDITORIAL  WORKSHOP. . 

By  Roy  H.  Copperud 

Ring  Out  the  False 

The  so-called  false  title  is  repeatedly  denounced  by 
critics  of  newspaper  writing,  including  officials  of  and 
subscribers  to  the  press  associations.  These  criticisms  ap¬ 
pear  regularly  in  newsletters  and  critiques  published  by 
the  wire  services. 

There  is  reason  to  believe  that  the  wire  services  could 
effect  a  pow'erful  and  continuing  discouragement  of  false 
titles  and  other  journalistic  tricks  that  debase  newswrit¬ 
ing  if  they  would  deal  with  these  subjects  briefly  in  their 
joint  stylebook.  This  could  be  done  by  means  of  instruc¬ 
tions  that  would  take  up  no  more  than  a  couple  of  pages. 
But  at  this  writing,  the  deploring  condition  continues  as  it 
has  for  many  years,  without  any  sign  of  the  action  that 
would  effectively  help  matters. 

Speech  is  invariably  looser  than  writing.  Written  ex¬ 
pression  is  more  carefully  composed,  and  does  not  usually 
show  the  laxity  and  shortcuts  that  are  characteristic  of 
talk.  Interestingly,  however,  people  do  not  use  false  titles 
in  speech,  nor  do  they  omit  the  article  the,  nor  commit  the 
other  faults  that  give  newswriting  its  peculiar  and  often 
unnatural  flavor. 

False  titles  generally  are  occupational  descriptives  that 
do  not  have  the  status  of  formal  titles  (e.  g.,  athlete, 
author,  janitor,  clergyman,  as  compared  with  Dr.,  Profes¬ 
sor,  Senator,  Covncilman).  But  the  disease  has  spread  to 
descriptives  that  have  nothing  to  do  with  occupations: 
“This  one  was  defined  the  other  day  by  astute  observer 
Philip  Geyelin  .  .  .  ”;  “friend  George  Gasset  said  .  .  .  ”; 
“The  art  was  produced  by  precocious  fourth-grader  and 
grandson  of  renowned  Mexican  muralist  Jose  Clemente 
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Orozco  ...”  The  cure  is  easy:  “This  one  was  defined  the 
other  day  by  (the,  an)  astute  observer,  Philip  Geye¬ 
lin  ..  .  “(his,  a)  friend,  George  Gasset,  said  .  .  , 
“The  art  was  produced  by  a  precocious  fourth-grader  and 
grandson  of  the  renowned  Mexican  muralist  Jose  Clemente 
Orozco  ...” 

Obviously  a  small  difficulty  may  arise  in  using  the 
appositive,  as  illustrated,  inst^d  of  the  false  title.  Should 
the  article  be  a  {an)  or  thel  Solving  it  requires  a  de¬ 
cision  whether  the  person  is  well  enough  kno^^^^  so  that 
the  typical  reader  can  be  expected  to  recognize  his  name. 
Obviously,  “He  quoted  from  a  playwright,  William  Shakes¬ 
peare”  is  absurd;  this  requires  “the  plaj^wright.”  Border¬ 
line  cases,  or  those  in  which  there  is  uncertainty  about 
the  fame  of  the  person,  can  be  handled  as  appositives  with 
the  descriptive  following  the  name,  and  omitting  the  ar¬ 
ticle:  “William  Anderson,  author,  wrote  ...” 

Newswriters  sometimes  seem  to  be  oblivious  to  ex¬ 
tremely  disagreeable  constructions  that  grow  out  of  the 
use  of  false  titles:  “Jones  comes  from  Pontiac,  Mich.,  and 
a  family  of  distinguished  musicians  that  includes  older 
brother  pianist  Hank  and  trumpeter  Thad."  No  one  with 
the  smallest  feeling  for  stylistic  felicity  could  be  guilty 
of  anything  like  this,  which  was  culled  from  Newsweek. 
Yet  a  senior  editor  of  that  magazine,  when  questioned  on 
the  subject  of  false  titles,  did  not  know  what  the  critic 
was  talking  about. 

When  my  old  friend  Hub  Keavy  W'as  Los  Angeles  bureau 
chief  for  the  Associated  Press,  he  was  once  taken  to  task 
for  a  false  title  that  emanated  from  his  establishment: 
“Glass  jar  manufacturing  heir  John  A.  Kerr’s  divorce 
decree  ...” 

“All  I  can  say,”  Hub  replied,  “is  that  it’s  a  good  thing 
for  Associated  Press  members  that  Kerr’s  old  man  didn’t 
invent  the  International  Harvester  Company’s  two-row 
cotton-picking  machine.” 
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Multi-billion  dollar  market* 

All  of  Delaware  plus  a  strong 
share  of  the  4th  ADI 

Dominant  coverage 

164,804  hsids  in  Delaware 
135,889  total  circulation  t 

Single  Rate  Plan 
No  retail  sales  tax 
Sunday  selling 


MORNING  NEWS  EVENING  JOURNAL 

WILMINGTON,  DELAWARE 

Telephone  302/654-5351 
or  Story  &  Kelly-Smith,  Inc. 

•Sales  ManaBement  7/10/71  tABC  Audit  12/31  /71 


Consumers  to  receive 
greater  BBB  role, 
Council  head  declares 

A  move  to  give  the  consumer  a  greater 
role  in  Better  Business  Bureau  affairs  is 
underway  as  a  means  of  shifting  the  em¬ 
phasis  from  federal  legislation  in  con¬ 
sumer  affairs  to  business  control. 

H.  Bruce  Palmer,  president  of  the 
Council  of  Better  Business  Bureaus,  de¬ 
scribed  efforts  of  the  council  at  the  AN  PA 
meeting  (April  27). 

Four  steps  outlined  by  Palmer: 

Invite  individual  consumei’s  to  become 
members  of  the  BBB  for  the  first  time 
and  the  formation  of  consumer  councils. 

Establishment  of  local  consumer  arbi¬ 
tration  panels  to  handle  disputes  between 
consumers  and  companies. 

Eliminate  the  redundancies  of  consumer 
education  publications  and  materials  by 
foi-ming  a  national  consumer  research 
center  that  would  stock  consumer  materi¬ 
als. 

Initiation  of  the  first  annual  consumer 
information  week. 

Palmer  emphasized  the  need  for  con¬ 
certed  business  action  in  the  consumer 
field  by  stating  more  than  700  pieces  of 
separate  consumer  legislation  are  pending 
in  Washington,  and  that  an  independent 
consumer  protection  agency  that  would 
feature  class  action  suits  against  com¬ 
panies  is  proposed. 


“Consumerism  is  a  hot  issue,”  Palmer 
said.  “Voluntary  self -regulation  of  adver¬ 
tisers  can  take  some  of  the  political  heat 
out  of  consumerism.” 

Eight  million  calls 

He  noted  that  eight  million  consumers 
called  BBB  offices  last  year. 

Palmer  said  consumer  surveys  showed  a 
large  “credibility  problem”  and  that  most 
people  believe  “too  little  attention  is  paid 
to  the  quality  of  products.” 

Newspapers  are  accused  of  slanting 
news  in  favor  of  business,  though,  he 
said,  action  lines  “give  solid  helpful  buy¬ 
ing  information.” 

Palmer  said,  “The  press  and  business 
live  under  the  shadow  of  government  con¬ 
trol,”  and  that  voluntary  regulation  is 
needed. 


ner  Newsprint  usage  up 
rch  Nearly  8%  for  March 

Total  estimated  U.S.  newsprint  con¬ 
sumption  was  873,338  tons  in  March, 
7.6%  more  than  in  March  1971,  the 
American  Newspaper  Publishers  Associa- 
:on-  tion  reported.  Consumption  for  March 
ner  1971  was  812,014  tons.  There  were  four 
i  of  Sundays  in  March  1972  and  1971.  For  the 
ling  first  quarter  of  1972  total  estimated  U.S. 
lent  newsprint  consumption  was  2,425,664  tons, 
)uld  compared  with  2,269,933  tons  in  the  first 
om-  quarter  of  1971,  an  increase  of  6.9%  in 
1972. 
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The  1972  Pulitzer  Prize  for 
editorial  cartooning  makes  Jeff 

MacNelly,  24,  one  of  the  youngest  ^ 

recipients  in  history.  Drawn  for  THERicRvioNDNF:w'si.KADf:R  and  bearing 

the  stamp  of  originality  and  humor,  the  MacNelly  cartoons  are  available 

to  papers  here  and  abroad  through  the  Chicago  Tribune-New  York  News  Syndicate, 
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Robert  Anderson  John  H.  Stauffer 


Stauffer  announces 
management  changes 

Changes  effective  July  1  in  top  execu¬ 
tives  of  three  Stauffer  Publications’  Kan¬ 
sas  newspapers  have  been  announced  by 
Stanley  H.  Stauffer,  company  president. 

John  H.  Stauffei’,  44,  senior  vice  pres¬ 
ident  of  Stauffer  Publications  and  for  the 
last  15  years  editor  and  publisher  of  the 
Kansas  City  Kansan,  will  become  general 
manager  and  associate  editor  of  the  Tope¬ 
ka  Capital  Journal. 

Succeeding  Stauffer  at  Kansas  City  will 
be  Robert  J.  Anderson,  46,  after  three 
years  as  head  of  the  Arkansas  City 
(Kans.)  Daily  Traveler. 

Becoming  general  manager  of  The 
Traveler  will  be  Donald  M.  Skoglund, 
business  manager  of  the  Hannibal  (Mo.) 
Courier-Post  since  1966. 

As  general  manager  of  the  Topeka  Cap¬ 
ital -Jouimal  John  Stauffer  will  succeed  his 
brother  Stan  who  has  held  that  position 
since  1957.  Stan  Stauffer  said  his  futui-e 
attention  would  be  concentrated  on  the 
company’s  corpoi'ate  level  operations,  in¬ 
cluding  acquisitions  and  ovei-view  of  the 
firm. 

0.  S.  Stauffer,  founder  of  the  publish¬ 
ing  firm,  is  board  chairman  of  Stauffer 
Publications  and  editor  and  publisher  of 
the  Capital-Journal. 

• 

From  beat  to  bench 

Mrs.  Holly  Leewaye,  20-year-old  fonner 
reporter  for  the  Salida  (Colo.)  Mountain 
Mail,  was  surpi-ised  when  her  application 
for  the  $154  a  month  post  as  Municipal 
Judge  was  accepted.  “I  covered  city  coun¬ 
cil  for  about  a  year  for  the  paper  and 
really  gave  ‘em  hell.  But  I  guess  I  was 
respected  for  doing  a  good  reporting  job,” 
she  said.  Her  husband,  Steve,  is  deputy 
sheriff  for  the  county. 


We’ll  share  your  exposure  to 
Publishers  Liability  losses 

You  probably  know  how  much  you  could 
afford  to  pay  if  you  lost  a  suit  for  libel, 
slander,  piracy,  invasion  of  privacy  or  copyright 
violation.  Here's  how  to  handle  a  bigger 
judgment:  insure  the  excess  with  Employers. 

We  have  the  experience  and  the  personnel 
to  help  you  set  up  a  program  and  to  assist  In 
time  of  trouble.  Write  for  details.  Our  nearest 
office  will  contact  you  at  once.  Employers 
Reinsurance  Corp.,  21  West  10th,  Kansas  CHy, 
Missouri  64105.  Other  U.  S.  offices:  New  York, 
San  Francisco,  Chicago,  Atlanta. 


news-people 


James  E.  Sauter  —  elected  executive 
vicepresddent  and  chief  operating  officer  of 
Booth  Newspapers  Inc.  •  (NASDAQ). 
Gerald  W.  Miller,  a  vicepresident,  h^ 
been  designated  vicepresident-administra¬ 
tion  and  corporate  development,  and 
Marvin  L.  Huston  has  joined  the  com¬ 
pany  as  vicepresident-finance,  treasurer 
and  assistant  secretary. 

«  ♦ 

Anthony  Gooch — ^to  the  Toronto  Star 
as  director  of  corporate  planning.  He  was 
associated  with  a  Canadian  management 
consulting  firm  during  which  time  he 
worked  closely  with  the  Star. 

*  *  * 

Ed  Demchuk,  formerly  associate  clas¬ 
sified  advertising  sales  manager  becomes 
classified  advertising  sales  manager  of 
the  Toronto  Star. 

♦  ♦  ♦ 

J.  Ken  NOTH  Wood — to  assistant  retail 
advertising  manager  of  the  Chicago  Trib¬ 
une,  from  managership  of  the  home  fur¬ 
nishings  division.  Robert  B.  Holzkamp 
and  Henry  K.  Wurzer — appointed  sales 
managers  of  the  retail  department. 

*  ♦  * 

Edward  S.  Kerstein,  legal  affairs  re¬ 
porter  for  the  Milwaukee  Journal  and 
veteran  of  37  years,  received  the  annual 
Richard  S.  Davis  award  for  his  work  in 
1971  which  included  a  series  titled  “Pan¬ 
orama:  Poland,”  based  on  a  month  long 
trip  to  Poland. 

*  *  * 

Robert  J.  Seltzner,  executive  editor 
of  Calumet  Publishing  Company  News¬ 
papers  since  1965,  has  been  named  editor 
and  general  manager  of  the  company’s 
Daily  Calumet  in  Chicago,  and  Calumet 
Day  in  north  Lake  County,  Indiana. 

*  *  If 

Robert  E.  Bedingfielo,  assistant  to  the 
financial-business  news  editor  of  the  New 
York  Times,  was  named  winner  of  the 
1971  Strebig-Dobben  award  for  journal¬ 
ism  excellence.  The  award  is  sponsored 
by  Trans  World-  Airlines  for  outstanding 
contributions  to  travel  and  public  under¬ 
standing  of  commercial  aviation. 

*  *  * 

Don  C.  Becker  has  been  named  to  the 
newly  created  post  of  Florida  manager 
for  United  Press  International,  in  charge 
of  news,  newspictures  and  business  op¬ 
erations  in  the  state.  Becker,  manager  of 
the  Caribbean  division  of  UPI  since  1969, 
will  take  over  the  Florida  assignment  in 
June  .  .  .  Frank  D.  Eidge  Jr.,  was  named 
Florida  editor  as  part  of  a  reorganization 
of  UPI  operations  in  the  state. 

*  * 

Robert  H.  Feldkamp,  formerly  a 
Washington  correspondent  for  the  Knight 
newspapers,  and  more  recently  press 
secretary  to  Senator  William  B.  Saxbe 
of  Ohio,  has  been  appointed  special  as¬ 
sistant  for  public  relations  to  Miles  J. 
Ambrose,  director  of  the  Department  of 
Justice  Office  for  Drug  Abuse  Law  En¬ 
forcement. 


Paul  C.  Bi-ines,  executive  vicepresident 
of  Truth  Publishing  Company  Inc.,  Elk¬ 
hart,  Ind.,  has  been  promoted  president, 
succeeding  John  F.  Dille  Jr.,  now  board 
chairman. 

James  P.  McNeile  was  named  publisher 
of  the  Elkhart  Truth  and  chairman  of  the 
executive  committee  which  will  direct  the 
newspaper.  McNeile  has  been  associate 
publisher  and  vicepresident.  Dille  will 
continue  his  duties  as  general  manager  of 
the  Truth. 

John  F.  Dille  III  was  elected  vicepres¬ 
ident  of  operations  for  the  company.  He 
will  continue  his  duties  as  general  manag¬ 
er  of  the  Truth  with  added  responsibilities 
in  coordinating  broadcast  operations. 

Richard  P.  Williams,  business  manager 
of  the  Truth,  was  elected  treasurer  of  the 
company. 

#  4^  )|c 

David  T.  Lucent — from  business  man¬ 
ager  of  the  Norwich  (Conn.)  Bulletin  to 
the  Meriden  (Conn.)  Record  and  Journal 
as  assistant  general  manager. 

*  * 

Cecil  G.  Contoy  has  been  appointed 
southern  manager  of  Price  Paper  Corp. 
to  succeed  Walter  I.  Tenney  Jr.,  who 
will  move  from  the  New  Orleans  office  to 
the  company’s  headquarters  in  New-  York. 
*  *  * 

Frank  A.  Green,  general  manager  of 
the  Peoria  (Ill.)  Journal  Star — elected  a 
vicepresident  of  the  publishing  company. 
Victor  I.  Kaspar,  managing  editor  — 
elected  to  the  board  of  directors. 

*  *  * 

Gexirge  N.  Clark,  editor  of  the  Hunt¬ 
ington  (W.Va.)  Advertiser — named  ex¬ 
ecutive  editor  of  the  Huntington  Publish¬ 
ing  Company’s  newspapers  .  .  .  Donald 
G.  Mayne — now  managing  editor  of  the 
Herald-Dispatch  and  C.  Donald  Hat¬ 
field,  mana^ng  editor  of  the  Advertiser 

.  .  .  James  E.  Casto — named  editor  of  the 
editorial  page  of  the  Herald-Dispatch. 

*  ♦  ♦ 

Paul  David  Walker  Jr.  is  resigning 
July  31  as  director  of  special  programs  at 
Colby  College  in  Maine  to  be  assistant 
publisher  of  the  Emporia  (Kans.)  Ga¬ 
zette. 


EDITOR  SC  PUBLISHER  for  May  6,  1972 


Paul  Brines  James  McNeile 

Brines  heads  Truth 
Publishing  Company 


22 


Thomas  Griffiths,  former  general 
manager  of  a  radio  station,  is  now  adver¬ 
tising  sales  promotion  manager  for  the 
Rochester  (N.Y.)  Democrat  and  Chroni¬ 
cle  and  Times-Union. 


Mark  Petersen  honored 

Mark  E.  Petersen,  whoe  rose  from  re¬ 
porter  to  managing  editor  and  then  to 
general  manager  of  the  Salt  Lake  City 
Desert  News,  has  been  awarded  the  dis¬ 
tinguished  service  award  of  the  depart¬ 
ment  of  communications  at  Brigham 
Young  University,  Provo,  Utah.  Petersen 
is  one  of  the  twelve  apostles  of  the 
Church  of  Jesus  Christ  of  Latter-day 
Saints.  He  has  served  as  president  of  the 
Desert  News  Publishing  Co. 


Daniel  F.  Gilmore  —  from  general 
news  editor  for  UPI  in  Europe  to  Hong 
Kong  as  general  news  editor  for  Asia  .  .  . 
Richard  H.  Growald  becomes  general 
news  editor  for  Europe,  Middle  East  and 
Africa  with  headquai^rs  in  Brussels. 


Marijoy  Rubaloff,  former  psychology 
librarian  at  Chico  (Calif.)  State  College 
and  a  University  of  Oregon  graduate  with 
a  masters  degree  in  librarianship,  has 
been  named  librarian  at  the  Eugene 
(Ore.)  Register-Guard.  She  succeeds  Mar¬ 
garet  Benston  who  retired. 


Dr.  Ronald  T.  Farrar,  chairman  of 
the  Division  of  Journalism  at  Southern 
Methodist  University,  has  been  awarded 
a  travel  fellowship  from  the  National 
Endowment  for  the  Humanities.  The 
$2,000  grant  will  permit  Dr.  Farrar  to 
do  research  in  England  during  a  part  of 
this  summer. 


Ed  Piel,  advertising  manager  of  the 
Dallas  (Ore.)  Itemizer-Observer  for  the 
last  year,  is  the  new  publisher  of  the 
Wcodburn  (Ore.)  Independent. 


Jerry  Sanford,  with  Times  Publica¬ 
tions  since  1966,  has  been  promoted  from 
advertising  director  to  general  manager 
of  the  Beaverton  (Ore.)  Valley  Times. 


Allen  C.  Jensen  —  named  assistant 
production  manager  for  the  Chicago  Sun- 
Times  and  Chicago  Daily  News,  responsi¬ 
ble  for  the  supervision  of  the  mail  room 
and  the  inserting  plant.  Since  1969  Jensen 
has  been  North  Central  manager  for  the 
Sta-Hi  Corporation,  a  manufacturer  of 
mail  room  and  stereotype  equipment.  He 
had  previously  been  associated  with  the 
Detroit  Free  Press  for  16  years  as  as¬ 
sistant  production  manager. 


JOHN  ELVIN,  former  managing  editor  of  the 
Globe  weekly  newspapers  in  Northern  Virginia, 
has  become  managing  editor  of  the  El  Dorado 
(Ark.)  Daily  News  and  Evening  Times. 


Howard  L.  Hoffmaster  resigned  as  as¬ 
sociate  editor  after  two  years  with  the 
Corvallis  (Ore.)  Gazette-Times  to  assume 
the  post  of  editor  of  the  Kewanee  (Ill.) 
Star-Courier. 


William  Bridle — from  superintendent 
of  the  stereotype  department  at  the  Cleve¬ 
land  Press  to  assistant  production  man¬ 
ager. 


Gene  Brandon  —  named  circulation 
manager  of  the  McMinnville  (Ore.)  News- 
Register,  succeeding  Herb  Youngberg, 
who  resigned  for  health  reasons. 


Pete  Waldmeir,  a  Detroit  News  sports 
writer,  will  begin  a  general  column  in 
May  and  Jack  Berry  will  take  over  the 
sports  column. 


E.  L.  Gilmore,  news  bureau  director 
for  Missouri  Military  Academy,  Mexico, 
Mo.,  has  been  named  recipient  of  the 
M.M.A.  Faculty  Fellowship  for  1972.  He 
will  take  graduate  work  at  the  Univer¬ 
sity  of  Missouri.  Gilmore  formerly 
worked  for  the  Omaha  World-Herald,  the 
Tri-City  Herald,  Kennewick,  Wash.,  and 
the  Denver  Post. 


Norman  Soots,  publisher  of  The  Dalles 
(Ore.)  Chronicle,  was  presented  a  Golden 
Torch  award  by  the  Oregon  Federation  of 
Business  and  Professional  Women’s  clubs 
for  his  newspaper’s  efforts  in  promoting 
recognition  of  women  in  the  job  world. 


William  C.  Marcil,  Fargo  Forum  — 
elected  president  of  the  North  Dakota 
Professional  Chapter  of  Sigma  Delta  Chi. 


Watford  Reed,  who  started  news  work 
with  the  INS  and  joined  the  news  staff 
of  the  Portland  Oregon  Journal  after  the 
formation  of  UPI,  has  been  named  an  as¬ 
sistant  city  editor  of  that  newspaper.  His 
special  field  is  education  reporting.  His 
duties  as  religion  page  editor  are  being 
assumed  by  Helen  L.  Me21Shon. 


Cameron  Gregory,  former  Virginian- 
Pilot  reporter  and  city  editor,  has  been 
promoted  from  corporate  personnel  di¬ 
rector  to  vicepresident/personnel  for 
Landmark  Communication  Inc.,  Norfolk, 
Va. 


Pete  Beer — named  promotion  and  co-op 
ad  manager  of  the  Columbian  in  Van¬ 
couver,  Washington — a  new'  position  at 
the  newspaper.  His  background  includes 
two  years  as  assistant  advertising  man¬ 
ager  of  PayLess  Drug  Stores,  six  years 
with  the  Oregonian-Oregon  Journal  and 
three  years  with  the  Scripps  League  news¬ 
papers. 


Charles  E.  Fry — from  the  Memphis 
newspapers  to  circulation  director  of  the 
Gannett  Rochester  (N.Y.)  Newspapers. 
Ron  Anderson,  who  was  named  circula¬ 
tion  director  for  the  Gannett  Company 
last  fall,  has  been  supervising  the  circula¬ 
tion  department  of  the  Rochester  Demo¬ 
crat  and  Chronicle  and  Times-Union. 


Tom  Hawley,  business  writer  for  the 
World-News,  has  been  promoted  to  pro¬ 
motion  and  public  relations  manager  for 
the  World-News  and  the  Roanoke  (Va.) 
Times.  He  succeeds  the  late  C.  B.  Thorn¬ 
ton  Jr. 


Fred  De  Voe — ^named  classified  adver¬ 
tising  manager  of  the  Oakland  (Mich.) 
Pi  •ess.  He  had  been  classified  manager  of 
the  Ogden  (Utah)  Standard  Examiner 
and  the  Southern  Illinoisan  at  Carbon- 
dale. 


Edwin  C.  Jones,  former  executive  edi¬ 
tor  of  the  Norristoum  (Pa.)  Times  Herald 
— appointed  managing  editor  of  the  Lock- 
port  (N.Y.)  Union-Sun  and  Journal. 
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William  B.  Dickinson  Jr. — named  edi¬ 
tor  of  Congressional  Quarterly  Service 
and  Editorial  Research  Reports,  Wash¬ 
ington.  The  position  had  been  held  by 
Nexson  Poynter,  who  retains  his  title 
as  president  of  Congressional  Quarterly 
Inc.  .  .  .  Richard  Billings,  executive  edi¬ 
tor  of  Congressional  Quarterly,  resigned. 
Dickinson  joined  Editorial  Research  Re¬ 
ports  as  a  wrriter  in  1959.  He  has  been  its 
editor  since  1966. 
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Todd  firm  plans 
printing  business 
with  newspapers 

Todd  Publications  Inc.,  of  Austin,  Tex¬ 
as,  has  completed  acquisition  of  the  Cuero 
(Tex.)  Record,  a  daily,  and  the  Smithville 
(Tex.)  ri»! cs,  a  weekly. 

William  K.  Todd,  president  and  sole 
stockholder  of  Todd  Publications,  is  a 
former  president  and  publisher  of  the 
Rockford  (Ill.)  Morning  Star  and  Rcgis- 
tcr-RepnbUc. 

Todd  Publications,  Inc.  was  founded  last 
fall. 

The  Cuero  Record  was  purchased  from 
Mrs.  Polly  Howerton,  widow  of  Jack  How¬ 
erton,  and  J.  C.  Howerton,  brother  of 
Jack.  The  Record  has  a  circulation  of  3,- 
.500. 

The  Smithville  Times,  with  a  weekly 
circulation  of  2,200,  was  purchased  from 
Mrs.  C.  E.  Mick,  widow  of  Chester  K. 
Mick.  Mrs.  Mick’s  son,  George,  will  con¬ 
tinue  as  editor  and  publisher  of  the  Times. 

In  addition  to  the  newspapers,  Todd 
Publications  will  establish  web-press  com¬ 
mercial  operations  at  both  locations.  A 
7iew  four-unit  Goss  Community  press  has 
been  ordered  for  Smithville,  and  a  three- 
unit  Goss  Community  for  Cuero. 

Donald  L.  Catherman  II,  vicepresident 
and  general  manager  of  Todd  Publications 
will  direct  production  of  both  newspapers, 
as  well  as  the  commercial  printing  oper- 
tions.  He  has  been  with  Southern  Bell’s 
Fort  Worth  electronics  plant. 

Kenneth  H.  Long,  25,  also  a  vice  pres¬ 
ident  of  Todd  Publications,  has  been 
named  general  manager  of  the  Record.  He 
was  assistant  advertising  manager  of  the 
Henry  Field  Seed  &  Nursery  Co.,  Shenan¬ 
doah,  Iowa. 

• 

Louisville  C-J  company 
buys  oceanology  service 

The  Courier-Journal  and  Louisville 
Times  Co.  of  Kentucky  has  purchased  the 
San  Diego-based  Pollution  Abstracts  Inc. 
and  Ocenanic  Information  Center,  Unlim¬ 
ited. 

Col.  William  C.  Farmer,  U.S.  Army  re¬ 
tired,  publisher,  major  stockholder  and  ed¬ 
itor  of  the  two  San  Diego  publications, 
will  remain  as  president  and  editor.  He 
said  poor  health  forced  him  to  lelinquish 
the  responsibilities  of  publisher. 

Farmer  founded  what  was  then  known 
as  the  Oceanic  Library  in  La  Jolla  in  1964 
as  a  publication  issuing  periodic  citations 
of  material  pertaining  to  oceanology.  In 
1967,  abstracts  and  an  index  were  added. 
Two  years  ago.  Pollution  Abstracts  was 
established  and  company  headquarters 
was  moved  form  La  Jolla  to  San  Diego. 

Source  material  for  the  publications  is 
di-awn  from  scientific  papers.  Subscribers 
include  colleges,  libraries  and  corporations 
with  interests  in  Oceanology  or  pollution 
control  technology. 


Past  week’s  range 
of  stock  prices 

(NEW  YORK  STOCK  EXCHANGE) 

4/25 

5/3 

Addressograph  Multigraph 

381/4 

353/4 

Berkey  Photo 

20'/, 

19% 

Boise  Cascade  . 

17'/. 

I4'/4 

Capital  Cities  Bdestg . 

5/1/4 

57'/, 

Cowles  Communications  . 

10% 

107, 

Crown  Zellerbach  . 

33 

31% 

Cutler  Hammer  . 

47 

47 

Dayco  Corp . 

20% 

20% 

Digital  Equipment  . 

81 1/4 

85'/, 

Eastman  Kodak  . 

I4'/7 

I4'/4 

38 

37'/, 

Fairchild  Camera  . 

40% 

353/; 

Foote,  Cone,  Belding  . 

II '/j 

ll'/4 

74 

74 

Georgia  Pacific  . 

47'/, 

44'A 

G'eat  No'thern  Nekoosa  . 

54 

52'/, 

Harris  Intertyoe  . 

5334 

53% 

Inmont  . 

131/4 

13 

international  Paoer  . 

39 

37% 

Interpublic  Group  . 

25% 

243/4 

Jefferson-Pilot  Corp . 

47'/, 

48'/, 

Kimberly  Clark  . 

32'/, 

31% 

Knight  Newspapers  . 

41 

423/4 

North  American  Rockwell  . . . 

33% 

3I'/4 

173/4 

17 

Ridder  Publications  . 

32% 

303/4 

Singer  . 

90% 

91 

Southwest  Forest  Ind . 

14% 

15% 

Sun  Chemical  . 

32 

30'/4 

J.  W.  Thompson  . 

44 

43'/, 

Time  Inc . 

57'/, 

54 

Times  Mirror  . 

58'/, 

54 

Wells  Rich  Greene  . 

21% 

21% 

White  Consolidated  . 

24'/, 

253/4 

(AMERICAN  STOCK  EXCHANGE) 

Compugraphic  Corp . 

18'/. 

17% 

Domtar  . 

12% 

13 

Ehrenreich  Photo  . 

253/4 

23'/, 

Lee  Enterprises  . 

27'/4 

273/4 

Media  General 

44'/, 

44'/4 

Milgo  Electronics  . 

34% 

34'/4 

Millmaster  Onyx  . 

I4'/4 

14 

New  York  Times  . 

20 

I9'/4 

PKL  Co . 

7 

53/, 

Washington  Post  . 

34'/, 

34'/, 

Wood  Industries  . 

17% 

I8'/4 

(OVER  THE  COUNTER) 

American  Financial  Corp.  . . . 

34% 

34'/, 

Booth  Newspaoers  . 

38'/4 

37'/4 

Boston  Herald-Traveler  . 

14 

13 

Com  Corp . 

7'/, 

4'/, 

II'/, 

7'/, 

7'/4 

113/4 

Datascan  . 

Doremus  . 

9% 

9% 

Dow  Jones  . 

48'/, 

47% 

Downe  Comm . 

12% 

12'/, 

Doyle,  Dane,  Bernbach  . 

28 

273/4 

Grey  Advertising  . 

17 

14'/, 

Harte  Hanks  . 

29'/, 

243/4 

Hurletron  . 

5% 

4% 

Multimedia  Inc . 

45 

43'/, 

Needham.  Harper  S  Steers  . . 

— 

22% 

Oqilvy,  Mather  . 

58'/, 

53'/4 

Photon  . 

13% 

12% 

Post  Corp.  (Wise.)  . 

24'/, 

243/4 

(CANADIAN  EXCHANGE) 

Abitibi  . 

B.  C.  Forest  . 

8% 

22'/, 

2§'/^ 

Great  Lakes  Paper  . 

17'/, 

I7'/4 

MacMillan,  Bloedel  . 

24 

25 

Southern  Press  . 

23'/, 

22 

Thomson  Newspapers  . 

33'/, 

33'/, 

Toronto  Star  Ltd . 

44 

45 

Outdoors  editor’s  fibn 
company  goes  bankrupt 

Louis  E.  Gale,  outdoors  editor  of  the 
Cleveland  Plain  Dealer,  who  operates 
Venture  Films,  has  filed  for  voluntary 
bankruptcy  in  U.S.  District  Court,  listing 
23  creditors  with  an  investment  of  $228,- 
160. 

Venture  Films  produced  documentaries 
dealing  with  outdoor  spo  ts.  The  business 
has  been  operating  for  22  years.  He  said 
he  was  producing  50  half-hour  television 
programs  when  he  needed  about  $500,000 
more  to  complete  the  project  but  could  not 
raise  the  money. 


Cowles  income  for  ’72 
shows  an  improvement 

Cowles  Communications  Inc.,  had  net 
income  of  $288,000  or  7c  per  share  during 
the  first  quarter  of  1972.  During  the  com¬ 
parable  period  of  1971,  the  company  had 
net  income  of  $48,000  or  Ic  per  share. 
Revenues  in  the  quarter  from  continuing 
operations  increased  to  $2,261,000  from 
$1,851,000  in  the  same  quarter  of  1971. 

During  1971,  Cowles  Communications 
transferred  to  the  New  York  Times  Com¬ 
pany  for  2,600,000  shares  of  Class  A  Com¬ 
mon  Stock  (23%  of  common  stock  out¬ 
standing)  of  the  Times  most  of  its  princi¬ 
pal  operating  properties  and  terminated 
other  major  operating  properties,  includ¬ 
ing  LOOK  Magazine. 

In  disclosing  the  1972  income  figures, 
Marvin  C.  Whatmore,  president  of  Cowles 
Communications,  stated  that  these  figures 
reflect  a  major  improvement  in  earnings 
of  the  Company’s  remaining  operating 
pi-operties  (principally  broadcasting),  a 
substantial  reduction  in  corporate  over¬ 
head,  the  reduction  of  losses  from  discon¬ 
tinued  operations,  and  the  substitution  of 
dividend  income  from  the  New  York 
Times  stock  for  the  eaniings  of  properties 
transfer-red  to  the  Times. 

• 

Insurance  business 
off,  news  media  gain 

Post  Corporation  (Wisconsin)  reported 
first  quarter  earnings  of  $244,198  befor-e 
realized  securities  gains.  This  represented 
a  19.3  per-cent  increase  over  the  $204,675 
reported  in  the  first  quarter  a  year  ago. 

The  company  said  its  insurance  earn¬ 
ings  were  lower  for  the  quarter,  while 
earnings  of  its  media  division — 
newspapers  and  broadcast  stations — 
increased.  Net  revenue  was  $3,910,717. 

Post  Corporation  (Wisconsin)  and  sub¬ 
sidiaries  listed  assets  of  $22.5  million  as 
of  the  close  of  1971.  The  figure  was  incor¬ 
rectly  stated  in  an  E&P  story  (April  22). 

• 

New  Southland  head 

Directors  of  Southland  Paper  Mills  Inc. 
have  named  Melvin  E.  Kurth  Jr.  as  pres¬ 
ident  and  chief  operating  officer  of  the 
Texas-based  newsprint  company.  Kui-th, 
formerly  executive  vicepresident  for  oper¬ 
ations,  succeeds  R.  W.  Wortham  Jr.,  who 
will  continue  as  chairman  of  the  board 
and  chief  executive  officer. 

• 

Knight  shares  sold 

An  offering  of  970,000  shares  of  Knight 
Newspapers  Inc.  was  sold  April  25  at 
$41,125  each,  a  total  of  $35,778,750,  the 
underwriters  reported.  The  shares  were 
sold  by  the  Knight  Foundation,  First  Na¬ 
tional  Bank  of  Akron  as  trustee,  John  S. 
Knight  and  C.  Blake  McDowell  Jr. 
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NOT  A  NEW  ISSUE 


870,000  Shares 


Knight  Newspapers,  Incorporated 


Common  Stock 

(par  Talue  8  Vs  (  per  share) 


Price  $41,125  Per  Share 


Upon  request,  a  copy  oi  the  Prospectus  describing  these  securities  and  the  business  of  the 
Company  may  be  obtained  within  any  State  from  any  Underwriter  who  may  regularly 
distribute  it  within  such  State.  The  securities  are  offered  only  by  means  of  the  Prospectus, 
and  this  announcement  is  neither  an  offer  to  sell  nor  a  solicitation  of  any  offer  to  buy. 


Goldman,  Sachs  &  Co. 

Blyth  &  Co.,  Inc.  The  First  Boston  Corporation  Drexel  Firestone  duPont  Glore  Forgan 

Incorporated  Incorporated 

Eastman  Dillon,  Union  Securities  &  Co.  Hornblower  &  Weeks-Hemphill,  Noyes 

Incorporated 

Kidder,  Peahody  &  Co.  Kuhn,  Loeb  &  Co.  Lazard  Freres  &  Co.  Lehman  Brothers 

Incorporated  Incorporated 

Loeb,  Rhoades  &  Co.  Merrill  Lynch,  Pierce,  Fenner  &  Smith  Paine,  Webber,  Jackson  &  Curtis 

Incorporated  Incorporated 

Salomon  Brothers  Smith,  Barney  &  Co.  Stone  &  Webster  Securities  Corporation 

Incorporated 

Wertheim  &  Co.,  Inc.  White,  Weld  &  Co.  Dean  Witter  &  Co. 

Incorporated  Incorporated 

Bear,  Stearns  &  Co.  A.  G.  Becker  &  Co.  E.  F.  Hutton  &  Company  Inc. 

Incorporated 

Reynolds  Securities  Inc.  Shearson,  Hammill  &  Co.  Sanford  C.  Bernstein  &  Co.,  Inc. 

Incorporated 

Alex.  Brown  &  Sons  Burnham  &  Company  Inc.  CBWL-Hayden,  Stone  Inc. 


Wertheim  &  Co.,  Inc. 
Bear,  Stearns  &  Co. 
Reynolds  Securities  Inc. 
Alex.  Brown  &  Sons 


Dean  Witter  &  Co. 

Incorporated 

E.  F.  Hutton  &  Company  Inc. 
Sanford  C.  Bernstein  &  Co.,  Inc. 
CBWL-Hayden,  Stone  Inc. 


Dominick  &  Dominick, 

Incorporated 


Clark,  Dodge  &  Co.  Dominick  &  Dominick,  Equitable  Securities,  Morton  &  Co. 

Incorporated  Incorporated  Incorporated 

First  Washington  Securities  Corporation  Robert  Fleming  Hill  Samuel  Securities 

Incorporated  Corporation 

W.  E.  Hutton  &  Co.  Kleinwort,  Benson  Oppenheimer  &  Co.  Piper,  Jaffray  &  Hopwood 


First  Washington  Securities  Corporation 


R.W.  Pressprich  &  Co. 

Incorporated 

Suez  American  Corporation 
Walston  &  Co.,  Inc. 

April  26, 1972 


L.  F.  Rothschild  &  Co. 

C.  E.  Unterberg,  Towbin  Co. 
Wood,  Struthers  &  Winthrop  Inc. 


Incorporated 

Shields  &  Company 

Incorporated 

G.  H.  Walker  &  Co. 

Incorporated 

William  D.  Witter,  Inc. 


1 


£&P  promotion  awards 


tions  and  ten  vicepresidents.  Three  Bu¬ 
reau  of  Advertising  vicepresidents  served 
on  the  panels,  including  Hank  Simon, 
creative;  Frank  Orenstein,  research;  and 
Tom  Clemente,  art  director. 

Cy  Favor,  general  manager  of  the  In¬ 
ternational  Circulation  Managers  Associa¬ 
tion  supervised  judging  of  the  circulation 
categories. 


{Continued  from  page  18) 
signed  to  give  detailed  information  on  dis¬ 
tribution  areas  for  demographics,  media 
audiences  and  product  use  within  the 
SMSA,  plus  Rockland  Co.,  N.Y. 

The  judging  panels  comprised  New 
York’s  leading  authorities  in  promotion, 
public  relations,  research  and  publishing, 
and  included  seven  presidents  of  organiza¬ 


PRESENTATIONS — Hank  Simon,  vicepresidenf  and 
creative  director  of  the  Bureau  of  Advertising, 
and  William  H.  Krause,  media  supervisor,  Rum- 
rill-Hoyt,  Inc.,  judging  the  presentations  classi¬ 
fication  in  the  E&P  Promotion  Contest. 


PUBLIC  RELATIONS — Top  New  York  public  relations  executives  judging  the  public  relations  and 
community  service  classification  in  the  E&P  Awards  Competition  are  Willis  Player,  vicepresident, 
public  relations.  Pan  American  World  Airways;  Walter  Carty,  president,  John  Moynahan  &  Co., 
Inc.;  and  Richard  G.  Knox,  national  public  relations  director.  Girl  Scouts  of  America. 


CIRCULATION  PROMOTION — Entries  promoting 
newspaper  circulation  are  examined  by  judges 
Will  Oursler,  prominent  editor  and  author  and 
president  of  the  Overseas  Press  Club,  and  Bob 
Banker,  promotion  manager.  Family  Weekly. 


TRADE  PAPERS— Trade  paper  advertising  entries 
in  the  E&P  promotion  contest  get  the  careful 
scrutiny  of  William  G.  O'Donnell,  executive  vice- 


president,  American  Business  Press  Inc.;  and  Eu-  CORPORATE — Picking  the  award  winners  in  the  corporate  promotion  category  are  Robert  Vivien, 

gene  Gramm,  creative  director,  Doremus  Uptown  director  of  advertising  and  public  relations,  Great  Northern  Paper  Co.;  Dan  Kater,  vicepresident, 

Inc.  Modern  Talking  Picture  Service,  and  Irving  Smith  Kogan,  president,  Kogan  Public  Relations. 
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Botulinum  spores  maenified  about  2000X.  In  the  absence  ol  air  they  can  mature  and  manufacture  the  toxin  that  causes  botulism. 

Botulism  doesn’t  always  attract  national  attention.  When  it’s 
caused  by  home-canning  (and  it  usually  is),  it  may  make  only  local 
headlines  as  it  did  in  Pendleton,  Oregon... Bedford  Village,  New 
York ...  or  Topeka,  Kansas.  It  strikes  only  about  1 8  Americans  each 
year.  But  it’s  potentially  lethal  and  must  be  treated  immediately. 

To  meet  the  extremely  small  but  critical  demand,  Lederle  Lab¬ 
oratories  is  the  country’s  sole  producer  of  botulism  antitoxin  types 
A  and  B.  Its  preparation  is  a  long  and  costly  procedure,  taking  an 
entire  year.  Supplies  of  the  antitoxin  are  maintained  at  strategic 
locations  throughout  the  country,  with  emergency  air  shipment  to 
the  point  of  use  paid  for  by  Lederle. 

Covering  emergencies  like  this  can  never  bring  us  any  real  profit. 
But  life  is  often  in  the  balance  on  our  “beat.” 


LEDERLE  LABORATORIES 

A  Division  of 

American  Cyanamid  Company, 

Pearl  River,  New  York  10965 

For  information  about  Lederle,  call  Public  Relations  Dept.  914-735-5000 


Home  of  the 

AMERICAN  FLAG  KIT 

HEADQUARTERS 

^or  newspapers 


immediate  delivery 

ATLAS  FLAG  CORPORATION 
OF  AMERICA 

Benton,  III.  62812  •  618/439-2600 
Rep:  BERKLEY-SMALL,  INC. 

P.O.  Box  6526,  Mobile.  Ala  36606  •  PH.  205/471  3466 


Picking  the  best  newspaper  promotion 


(Co)itlniied  from  puyc  2fi) 


RETAIL — Frank  Savino,  advertising  director,  The  Record  (Hackensack,  N.J.)  holds  an  entry  for 
fellow  judges  Lee  Park,  sales  promotion  director.  Peck  &  Peck,  and  Eve  Nelson,  vicepresident,  ad¬ 
vertising.  Korvette's. 


RESEARCH — Frank  Orenstein,  research  vicepresident.  Bureau  of  Advertising,  Ingrid  Kildegaard, 
Advertising  Research  Foundation,  and  Tom  Dunkerton,  senior  vicepresident  for  marketing  services, 
Compton  Advertising,  Inc.,  shown  narrowing  the  field  in  the  research  classification. 


Joins  Maine  weekly 

Robert  Brigham,  former  associate  edi¬ 
tor  of  Life  Magazine,  has  joined  the  York 
County  (Me.)  Coast  Star  as  co-publisher, 
in  partnership  with  Alexander  B.  Brook. 

The  Kennebunk-based  weekly  covers  15 
towns  and  has  a  circulation  of  8,500.  Last 
year  it  won  first  prize  in  general  excel¬ 
lence  for  weeklies  from  6,000-10,000  circu¬ 
lation  in  the  National  Newspaper  Associa¬ 
tion  contest. 


CARRIER  PROMOTION — Thorough  exploitation 
of  a  "Red  Bag"  theme  won  first  prize  in  the 
circulation  carrier  promotion  category  for  news¬ 
papers  under- 1 00,000  for  the  Columbian,  New 
Westminster,  B.C. 


Pontiac  paper  changes 
name  to  Oakland  Press 

At  noon  on  May  1,  the  presses  at  the 
Pontiac  Press  Co.  began  rolling  with  the 
first  copies  of  the  new  Oakland  (Mich.) 
Press.  Although  the  format  and  content  of 
the  paper  were  identical  to  the  former 
Pontiac  Press,  the  name  was  new. 

Publisher  Phillip  J.  Meek  stated  the 
newspaper  has  long  been  covering  over  80 
percent  of  Oakland  County.  “Less  than  30 
percent  of  our  subscribers  live  in  Ponti¬ 
ac,”  Meek  said. 

Staff  is  enlarged 

During  the  past  several  years,  the  edi¬ 
torial  staff  has  been  increased  by  more 
than  30  peicent  to  provide  increased  cov¬ 
erage  of  communities  nonnally  served  by 
the  press.  In  addition  to  AP  and  UPI  wire 
services,  the  Christian  Science  Monitor 
and  Copley  News  Services  were  added,  as 
well  as  that  of  Women’s  Wear  Daily. 

Meek  pointed  out  that  plans  ai’e  to  con¬ 
tinue  publishing  from  Pontiac  over  the 
long  run.  “Substantial  expansion  can  be 
accommodated  on  our  present  site,”  Meek 
said.  “In  addition,  w'e  have  a  continuing 
commitment  to  the  city  of  Pontiac,  as  well 
as  to  other  communities  in  the  county.” 

• 

Fills  promotion  post 

Robert  Netupski,  for  the  past  six  years 
advertising  dispatch  manager,  has  been 
assigned  additional  duties  as  promotion 
manager.  New  Britain  (Conn.)  Her¬ 
ald. 
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Three  receive  prizes 
for  Washington  stories 

Winners  of  three  journalism  prizes 
were  announced  April  29  at  the  58th  an¬ 
nual  dinner  of  the  White  House  Corre¬ 
spondents  Association.  They  are : 

Frank  Wright,  Minneaplis  Tribune,  the 
$1,000  Worth  Bingham  Prize  for  a  series 
on  dairy  organizations  and  campaign  con¬ 
tributions. 

James  R.  Polk,  the  $1,000  Raymond 
Clapper  Memorial  Award  for  a  series  on 
concealing  campaign  contributions  that 
appeared  in  the  Washington  Evening 
Star. 

Carroll  Kilpatrick,  Washington  Post, 
the  first  Merriman  Smith  Memorial  Fund 
prize  for  his  article  on  President  Nixon’s 
announcement  that  would  visit  China. 


Huntington  papers’ 
operations  changed 

Changes  have  been  effected  in  the  pub¬ 
lishing  schedule  of  the  Huntington  (W. 
Va.)  Herald-Dispatch  and  Advertiser 
which  are  members  of  the  Gannett  Group. 

Publisher  N.S.  Hayden  said  the  Herald- 
Dispatch  will  be  a  seven-morning  newspa¬ 
per  and  will  staff  the  Sunday  Herald- 
Advertiser.  The^  Huntington  Advertiser 
will  be  a  five-day  local  afternoon  newspa¬ 
per.  The  combined  Saturday  paper  is  pro¬ 
duced  by  the  Herald-Dispatch  staff. 


CLASSIFIED  JUDGES — Nicholas  DiRusso,  president,  DiRusso  Advertising;  Fred  Fields,  president, 
INTA  Advertising,  Inc.;  and  Sam  Bader,  president.  Management  Recruiters,  give  careful  considera¬ 
tion  to  classified  promotion  entries  in  the  E&P  competition. 


in  New  York  using  outdoor  space  and  ads 
in  the  Hew  York  Times  and  Wall  Street 
Journal.  The  campaign,  developed  for  the 
balance  of  the  year,  stresses  the  point 
that  New  York  is  the  printing  capital  of 
the  world. 


Printing  capital 

Members  of  the  Printers  League/Typo¬ 
graphical,  Pressroom  and  Bindery  unions 
are  pponsorintr  an  advertising  campaign 


•  Designed  and  engineered  to  give  CONTINU-  ^ 
OUS  and  MAINTENANCE-FREE  operation. 

•  ELIMINATES  costly  down-time  and  mainte¬ 
nance  problems. 

•  SPEED  OF  OPERATION  .  .  .  adjustable  from 
0  to  250  C.P.S. . . .  higher  speeds  on  request. 

•  The  TR-5  is  the  product  of  more  than  six 
years  of  research  and  development  by  one  of 
the  industry’s  most  respected  names  for 
quality  and  dependability. 

•  Available  for  6,  7,  or  8  level  tape  . . . 
advanced  or  center  tape  feed 

•  Dimensions:  IOV4''  wide  x  7"  high  x  11 V4''  deep 

•  Weight;  20  lbs. 


SHAFFSTALL 

EQUIPMENT 

Inc. 

5149  E.  65th  St. 
Indianapolis 
Phone 
251-1476 


Write  or  phone  for 

. . .  more  information  and  brochure 
. .  .an  at-your-plant  demonstration. 
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3  J-schools  gain 
ACEJ  approval 
for  programs 

The  list  of  colleges  and  universities 
with  programs  accredited  by  the  Ameri¬ 
can  Council  on  Education  for  Journalism 
grew  to  62  last  week,  according  to  ACEJ 
president  Warren  Phillips,  editorial  direc¬ 
tor  of  the  Wall  Street  Journal. 

Three  newly  approved  programs  and 
schools  are: 

Colorado  State  University:  Technical- 
industrial  journalism,  and  radio-television 
news  and  documentaries. 

Drake  University:  Advertising,  and 
news-editorial. 

Memphis  State  University:  News- 
editorial. 

Schools  with  sequences  reaccredited  in¬ 
cluded  : 

Iowa  State  University:  News-editorial 
(formerly  technical  journalism). 

University  of  New  Mexico:  News- 
editorial. 

University  of  North  Carolina:  News- 
editorial. 

University  of  Texas  at  Austin:  Adver¬ 
tising,  magazine,  news-editorial,  and  pub¬ 
lic  relations. 

The  actions  were  taken  by  ACEJ  at  its 
annual  meeting  in  New  York. 

Earlier,  the  education  in  journalism 
committee  of  the  American  Society  of 
Newspaper  Editors,  headed  by  Sylvan 
Meyer,  reported  at  a  Washington  meeting 
that  J-school  enrollments  are  soaring. 

“Journalism,”  said  the  committee, 

“seems  to  be  attracting  more  students  who 
see  the  discipline  as  a  good  general  train¬ 
ing  area  rather  than  as  strict  vocational 
preparation.” 

Many  schools,  it  was  noted,  must  face 
up  to  the  question  of  increasing  admission 
standards,  or  finding  more  money,  space 
and  staff  to  handle  more  students. 

• 

Honolulu  Press  Club 
salutes  the  war  dead 

The  Honolulu  Press  Club  has  inaugur¬ 
ated  an  annual  “Salute  to  Fallen  War 
Correspondents”  by  the  news  media. 

Richard  Tregaskis,  who  covered  eight 
wars  in  a  30-year  career  as  a  reporter, 
spoke  at  a  dinner  (April  17).  He  told  the 
audience  of  100  that  the  fighting  in  Viet¬ 
nam  was  “a  war  run  by  amateurs”  and 
said  it  was  the  first  conflict  in  which  the 
war  correspondents  “have  been  treated 
like  an  enemy  by  the  government.” 

The  following  day.  Press  Club  president 
Buck  Buchwach  and  Tregaskis  led  a  dele¬ 
gation  to  the  grave  of  World  War  II  cor¬ 
respondent  Ernie  Pyle  at  the  National 
Memorial  Cemetery  of  the  Pacific. 

Buchwach  placed  a  wreath  on  behalf  of 
the  Press  Club  in  memory  of  Pyle  and  all 
American  correspondents  who  were  killed 
covering  World  War  II,  the  Korean  War 
and  the  Indochina  War. 
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If  they  saw  me  out  there  in  the  If  you’d  like  to  see  what’s  really 

woods  with  a  backfire  torch,  some  going  on  in  your  forest  these  days, 
people  would  be  convinced  that  why  not  give  J im  Plumb  a  call  at 
this  was  irresponsible  forest  AFl  in  Washington,  have  him 

management.  But  a  carefully  con-  arrange  a  personal  guided  tour.  And 
trolled  bum  is  actually  a  valuable  decide  for  yourself  if  we’re  not 
tool  to  help  encourage  new  trees  doing  the  right  thing, 
and  support  the  growth  of  more 
mature  stands. 

You  see,  we  aren’t  burning  the 
trees;  we’re  burning  the  old,  tough 

underbrush  that  crowds  out  Alabama 

seedlings,  competes  for  nutrients 
and  moisture— and  provides  a 
perfect  setting  for  one  of  Nature’s 
disastrous  wildfires.  We  only  bum 
when  wind,  temperature,  and 
moisture  conditions  are  right  to 
minimize  smoke  and  keep  the  fire’s 
heat  low  enough  to  cause  no  damage 
to  trees  or  wildlife.  And  by  clearing 
out  this  inedible  undergrowth, 
we’re  also  making  room  for  the 
plants  and  shrubs  that  turkeys  and 
squirrels  and  deer  need  for  food. 

You  might  say  that  what  we’re  really 
doing  is  sweeping  the  forest  floor. 

Responsible  forest  management 
to  keep  America  green. 


r \re  we  running  out  of  forests?  You’ll  find  the  ^1 
I  answers  in  “Forests  USA!’  a  full-color,  lb-page  I 

I  booklet.  For  your  copy  send  25*1  to  AFI,  1619  I 

I  Mass.  Ave.,  N.W.,  Washington,  D  C.  20036.  j 


American  Forest  Institute 


Jim  Nicholson,  Forester 
International  Paper  Company 
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Unique  issues 
before  court  in 

B. G.  libel  trial 

Justice  Richard  Anderson  in  British 
Columbia  reserved  decision  this  week  in  a 
libel  action  by  William  and  Russell  Ben¬ 
nett  against  the  Sun,  Pacific  Press  Ltd., 
Sun  publisher  Stuart  Keate  and  Sun  man¬ 
aging  editor  William  Galt. 

The  Bennett  brothers  are  sons  of  W.  A. 

C.  Bennett,  premier  of  British  Columbia. 

Before  Justice  Anderson  announced 

that  he  was  reserving  decision,  Allan 
McEachern,  attorney  for  the  Bennetts,  ac¬ 
cused  the  Sun  of  carelessness  and  indiff¬ 
erence  about  who  gets  hurt  hy  stories  it 
prints. 

McEachern  said  it  should  be  made  clear 
to  the  new.spaper  that  such  pi-actices  must 
stop. 

The  Bennett  brothers  claim  they  were 
libelled  in  a  story  in  the  Sun  February  17, 
1971,  which  reported  proceedings  from  a 
B.C.  legislature  committee  sitting  in  Vic¬ 
toria. 

McEachern  said  it  was  being  argued 
that  because  an  action  was  a  practice  of 
long  standing  it  was  all  right. 

But,  he  said,  “No  amount  of  repetition 
of  careless  practice  makes  it  less  careless. 
If  they  have  a  dangerous  and  careless 
practice,  nothing  flows  from  the  fact  that 
they  have  been  doing  it  for  years.” 

Justice  Anderson  said,  “Well,  they  are 
not  in  the  business  of  philanthropy  but, 
just  the  same,  Galt  and  Keate  said  they 
thought  there  was  nothing  morally  wrong 
with  what  they  had  done;  that  witmn  the 
ethics  of  journalism  they  were  doing  the 
right  thing.” 

McEachern  said  Premier  Bennett,  when 
he  chose  to  go  into  public  life,  must  have 
decided  it  was  worth  it  “to  expose  himself 
to  criticism  and  abuse  that  he  might  have 
expected  to  get  in  that  office.” 

But  the  premier’s  sons,  the  lawyer  con¬ 
tinued,  are  private  citizens  and  had  made 
no  such  decision. 

The  judge  said  he  had  to  consider 
whether  the  story  had  been  colored  or 
garbled,  whether  the  headline  was  fair; 
whether  there  was  any  reference  made  to 
the  Bennett  brothers;  the  matter  of  mate¬ 
rial  inserted  in  brackets  and  whether 
there  should  have  been  references  to  ear¬ 
lier  stories  concerning  the  Bennett  broth¬ 
ers. 

Malice  in  llie  legal  sense 

The  article  referred  to  statements  by 
New  Democrat  Gordon  Dowding  who 
questioned  the  sale  of  wire  fencing  to 
B.C.  Hydro  by  an  Okanagan  hardware 
store.  Dowding  suggested  Hydro  vouchers 
be  examined  to  establish  which  store  made 
the  sale.  The  Bennett  brothers  operate 
Bennett’s  Stores  Ltd.  in  interior  B.C. 

McEachern  claimed  the  Sun  did  not 
honestly  believe  allegations  that  the  premi¬ 
er’s  sons  had  made  the  sale  to  a  B.C. 
agency.  He  said  malice  in  the  legal  sense 
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did  not  mean  a  feeling  of  animosity  or 
ill-will. 

McEachern  also  criticized  the  insertion 
in  the  article  of  earlier  allegations  made 
against  the  Bennett  brothers  in  the  legis¬ 
lature. 

The  allegations,  that  the  Bennett  broth¬ 
ers  were  seeking  from  the  highways  de¬ 
partment  road  access  to  property  they 
held,  may  have  been  privileged  when  they 
were  first  reported,  McEachern  said. 

He  maintained,  however,  it  was  libel¬ 
lous  to  incorporate  them  in  summarized 
form  in  the  February  17  story  because 
this  was  not  a  “fair  and  accurate”  report 
of  what  was  said  in  the  legislature. 

Defense  counsel  Peter  Butler 
maintained  the  article  was  a  fair  and  ac¬ 
curate  account  and  was  privileged. 

He  submitted  that  the  “doctrine  of  priv¬ 
ilege”  rests  on  the  concept  that  publica¬ 
tion  of  parliamentary  proceedings  to  the 
community  at  large  outweighs  any  pidvate 
injury  that  might  result  from  such  publi¬ 
cation. 

Apology  on  front  page 

The  paper  had  printed  a  page  one  apol¬ 
ogy  after  checking  out  the  allegations, 
Butler  said,  although  the  apology  was  not 
printed  in  as  conspicuous  a  part  of  the 
newspaper  as  the  headline  aidicle  that  re¬ 
sumed  in  the  lawsuit. 

He  suggested  the  contention  that  a  re¬ 
traction  should  be  placed  in  as  conspicu¬ 
ous  a  place  as  the  original  eiTor  was 
formed  years  ago  Avhen  the  front  pages  of 
newspapers  were  devoted  entirely  to  ad¬ 
vertisements. 

“There  isn’t  a  newspaper  in  the  world 
that  we  know  of  that  has  printed  an  apol- 
ogv  in  the  headlines,”  he  said. 

Butler  suggested  the  plaintiffs  were 
members  of  a  celebrated  family,  used  to 
publicity,  and  that  the  allegations  had  not 
caused  them  any  personal  sufTeiing.  He 
maintained  that  their  reputation  is  as 
good  as  ever. 

• 

New  post  for  Stewart 

Russ  Stewart,  senior  vicepresident  of 
Field  Enterprises  Inc,  and  a  vicepresident 
of  the  Chicago  Sun-Times  and  Chicago 
Daily  News,  has  been  named  executive 
vicepresident  of  Field  Communications 
Cornorntion  and  interim  general  manager 
of  WFLD-tv.  He  fills  the  vacancy  created 
bv  the  sudden  death  of  E.  H.  (Ernie) 
Shomo.  Stewart  has  been  a  member  of  the 
board  of  directors  since  the  corporation’s 
foi-mation  in  June,  1964.  and  was  chair¬ 
man  of  the  board  from  1965  to  1967. 

• 

Executive  changes 

The  Passaic  (N.J.)  Herald-News  an¬ 
nounced  changes  in  corporate  executive 
positions  after  a  recent  stockholders  meet¬ 
ing  as  follows: 

Richard  Drukker,  president  and  pub¬ 
lisher,  becomes  chairman-publisher  and 
chief  executive  officer;  Austin  C. 
Drukker,  his  son,  vicepresident,  becomes 
president  and  Richard  Drukker  Jr.  was 
elected  vicepresident  and  treasurer. 
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Newsmen  resist 
testifying  on 
Attica  murders 

Two  newsmen  believed  to  have  informa¬ 
tion  on  a  double  slaying  during  last  year’s 
Attica  prison  riot  are  relying  on  New 
York  State’s  reporter  privilege  bill  for 
immunity  from  testifying. 

In  what  may  develop  as  a  test  of  the 
bill’s  blanket  coverage,  the  newsmen  cited 
the  statute  signed  by  Governor  Rockefel¬ 
ler  on  May  12,  1970  and  the  Governor’s 
memorandum. 

In  a  State  Supreme  Court  session  April 
27  at  Warsaw,  N.Y.,  Assistant  Attorney 
General  Brian  F.  Malone  argued  that 
Judge  Carman  F.  Ball  should  direct  the 
two  to  testify. 

He  was  quoted  as  saying:  “One  man 
may  be  a  material  witness  to  a  double 
homicide  that  the  press  hasn’t  reported 
yet.” 

Two  of  the  three  newsmen  subpoenaed, 
Roland  Barnes,  22,  and  Stewart  Dan,  31, 
of  WGR-tv,  Buffalo,  read  statements  say¬ 
ing  they  were  granted  immunity  from  tes¬ 
tifying  by  the  1970  amendment  to  the 
state’s  Civil  Rights  Law  and  by  the  First 
Amendment. 

Admitted  to  prison  early 

Barnes,  a  hlack,  was  one  of  the  first 
newsmen  admitted  to  the  riot-tom  prison. 
He  was  able  to  move  about  the  prison 
more  freely  than  other  newsmen,  and  he 
took  many  photographs. 

The  case  of  the  third  newsman  subpoe¬ 
naed,  Jay  LaMarche,  was  postponed  pend¬ 
ing  the  outcome  of  the  current  case. 

The  memorandum  to  the  bill  used  in 
their  defense  states: 

“The  bill  protects  journalists  and 
newscasters  from  charges  of  contempt  in 
any  proceeding  brought  under  state  law 
for  refusing  or  failing  to  disclose  in¬ 
formation  or  sources  of  information  ob¬ 
tained  in  the  course  of  gathei'ing  news  for 
publication. 

“The  types  of  infoi-mation  that  need  not 
be  disclosed  by  newsmen  are  written,  oral, 
pictorial  information  and  communica¬ 
tions  concerning  local,  national  or  world¬ 
wide  events  or  any  other  matter  of  public 
concern  or  public  interest  of  affecting  the 
public  welfare.” 

Extent  of  protection 

Just  how  all-encompassing  and  wide¬ 
spread  the  coverage  was  intended  to  be,  is 
at  issue  in  this  case. 

Representing  the  pair,  attorney  F. 
James  Kane  of  Buffalo  stated: 

“One  of  the  most  important  issues 
revolves  about  ■whether  the  public  has  a 
right  to  know  when  something  like  Attica 
occurs — not  only  later,  but  now.  If  the 
public  doesn’t  have  a  right  to  know,  then  I 
fear  there  will  never  be  any  meaningful 
prison  reforms.  If  these  newsmen  are 
compelled  to  testify  against  these  men 
(inmates),  the  flow  of  information  would 
end.” 
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Bangladesh— Birth  of  a  Nation,  one  of  a  series 
by  Horst  Faas  and  Michel  Laurent 


Another  Pulitzer  Prize  to  The  Associated  Press— our  25th.  Ten  of  our  Pulitzers 
have  been  for  photography,  six  in  the  past  eleven  years. 

HORST  FAAS,  first  two-time  Pulitzer  photographer,  and  MICHEL  LAURENT: 
Two  of  the  many  reasons  why  The  Associated  Press  Wirephoto  Service  is  No.  1  in 
the  world  of  news  photography. 
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HONEYWELL  TOOK  EXCEPTION 
to  a  report  that  appeared  in  this  column 
in  February'  saying  that  “The  Other  Com¬ 
puter  Company”  is  withdrawing  from  the 
graphic  arts  field.  “Not  so,”  claimed  R.L. 
Trenholm,  director  of  manufacturing  and 
distribution — media  industries  for  Honey¬ 
well,  in  a  letter  to  on-line.  “On  the  con¬ 
trary,”  he  said,  “we  are  continuing  to 
support  our  hardware  and  software  com¬ 
mitments,”  He  gave  a  figure  of  “over” 
$100  million  spent  by  Honeywell  on  re¬ 
search  and  development  ‘for  new  com¬ 
puter  products  used  in  all  fields.”  Just  how 
much  of  that  went  for  graphic  arts  R  &  D 
is  “proprietary”  information,  according 
to  Trenholm,  but  he  pointed  out  that 
Honej'well  is  “preparing  to  introduce  a 
newspaper  circulation  system  for  use  on 
our  new  series  2000  (computer)  systems” 
(also  compatible  with  older  series  200 
units).  In  a  second  letter  he  said  six  ac¬ 
counts  in  the  graphic  arts  are  installing 
“complete  computer  systems”  and  eight 
others  are  “very  promising”  for  purchase 
of  either  the  STET  or  PHOTOSTET  type¬ 
setting  software  systems  or  the  MATCH 
software  program  for  subscription  fulfill¬ 
ment.  So,  Honeywell  is  continuing  to  mar¬ 
ket  both  software  and  hardware  systems, 
Trenholm  said.  The  original  report,  attri¬ 
buted  to  a  “company  spokesman,”  came 
from  a  Honeywell  employee  who  has  since 
severed  his  connection  with  the  company. 
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WHAT  DO  YOU  SAY  to  the  boss  of 
the  Ridgewood  (N.J.)  Newspapers  pro¬ 
duction  department?  You  say  “Yes  sir!’ 
He’s  Charles  (Ben)  Parisi,  a  former  Gold¬ 
en  Gloves  champion  and  professional  prize 
fighter.  He’s  just  been  named  superinten¬ 
dent  of  printing.  His  old  shoes,  as  press- 
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room  foreman,  will  be  filled  by  Philip 
Michaelson  who  has  been  with  Ridgewood 
18  years.  But  Parisi  has  been  there  longer. 
He  joined  in  1928  after  finishing  his  box¬ 
ing  career.  He’s  since  become  an  expert  in 
press  operations  and  has  twice  been  sent 
to  Latin  America  on  press  trouble  shoot¬ 
ing  missions. 

4  «  * 

A  FULL  COMPLEMENT  of  Fairchild 
keyboard  equipment  will  be  on  display  in 
Varityper’s  booth  at  the  ANPA/RI  Pro¬ 
duction  Management  Conference  in  June. 
In  addition  to  the  already-on-the-market 
Electro/Set  model  keyboards  there  will  be 
a  new  model,  the  Electro/Set  475,  a  beefy 
model  price  at  $8,265.  The  exhibit  may  also 
include  the  750  Headsetter,  a  machine 
PMC  goer  will  recognize  as  the  unit  dis¬ 
played  last  year  in  the  booth  of  Portage 
Newspaper  Supply  Co.  Varityper,  itself  a 
division  of  Addressograph-Multigraph, 
bought  manufacturing  and  marketing 
rights  to  the  Portage  machine  about  the 
same  time  it  bought  Fairchild  Graphic 
Equipment.  Display  of  the  Headsetter  de¬ 
pends  on  whether  some  engineering 
changes  being  made  in  it  are  completed  on 
time.  The  new  475  keyboard  is  a  counting 
model  offering  16  additional  program¬ 
mable  keys  for  addition  of  up  to  16  extra 
codes.  The  code  entry  of  each  key  in  the 
group  is  changeable  within  seconds  open¬ 
ing  the  memory  via  a  function  key  and 
typing  in  the  new  code.  The  old  code 
either  erases  automatically  or  is  output 
and  stored  on  paper  tape  for  later  re¬ 
entry  via  the  keyboard’s  reader.  The  475 
also  boasts  a  64  character  display  unit  in 
upper  and  lower  case.  The  character  dis¬ 
play  can  be  reduced  to  32  if  larger  char¬ 
acters  are  desired.  The  keyboard  has  ad¬ 
ditional  capabilities  worth  checking  on. 
The  750  Headsetter,  which  will  sell  for 
two  or  three  times  the  $1,500  it  costs  for  a 
Varityper  Headliner  (with  much  more 
capacity),  will  be  ready  for  delivery  the 
third  quarter  of  this  year,  according  to 
Varityper  sources.  With  a  speed  of  100 
words  per  minute  in  any  type  size  between 
six  point  and  120  point,  the  Headsetter  is 
aimed  at  the  high  frequency  user.  Its  type 
range  of  six  to  120  point  is  from  one  mas¬ 
ter  disk  containing  two  fonts  with  96 
characters  each. 


Vermont  news  course 

Vermont  newspapers  have  contributed 
26  scholarships  for  a  summer  course  at 
the  University  of  Vermont  featuring  use 
of  newspapers  in  the  classroom. 
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Hoe  saw  unit 
may  be  core  of 
reorganization 

A  reorganization  of  R.  Hoe  &  Co.,  based 
on  the  former  press  manufacturer’s  one 
remaining  division,  saw  manufacturing 
may  be  accomplished  wdthin  a  year,  credi¬ 
tors  and  stockholders  of  the  company  were 
told  (April  25)  in  New  York. 

If  the  reorganization  is  completed,  “it 
will  be  the  financial  miracle  of  the  day,” 
Federal  Judge  Sylvester  J.  Ryan  said  in 
court.  Hoe  filed  for  a  Chapter  II  reorgani¬ 
zation  in  July  1969. 

The  reorganization  plan  Judge  Ryan 
said,  is  contingent  on  settlement  of  all 
suits  filed  both  by  the  Hoe  trustee  against 
former  management,  certain  creditors, 
and  an  accounting  firm,  and  by  stockhold¬ 
ers  and  creditors,  against  Hoe. 

Suits  claim  damages  in  the  amount  of 
$40  million.  The  judge  said  settlement 
terms  “are  in  a  substantial  amount.” 

He  said  too  there  is  a  question  whether 
the  Hoe  trustee  will  enter  into  litigation 
with  a  Hoe  creditor,  James  Talcott  Inc.,  a 
New  York  factor  and  two  banks  and  two 
insurance  companies  connected  with  Tal¬ 
cott  in  a  loan  of  $12-million  to  Hoe  in 
1969.  He  noted  a  settlement  is  being 
sought  there  also. 

The  judge  said  a  reorganization  plan 
could  be  filed  within  eight  months  “if  we 
proceed  at  top  speed.”  He  scheduled  the 
next  Hoe  hearing  for  June  5,  ready  for 
examination. 

Four  mutual  funds  have  jointly  filed 
suit  against  former  Hoe  officers  anil  Hoe’s 
former  auditing  firm,  charging  fraud  in 
security  transactions. 

Putnam  Vista  Fund,  Inc.;  Colonial 
Equities,  Inc. ;  Colonial  Growth  Shares, 
Inc. ;  and  Putnam  Equities  Fund,  were 
originally  part  of  class  action  suits 
brought  on  behalf  of  Hoe  shareholders 
three  years  ago.  The  new  suit,  a  separate 
action,  charges  that  the  funds  bought  Hoe 
stock  based  on  “false  and  misleading” 
financial  statements  issued  for  the  fiscal 
year  ending  September  30,  1967  and  for 
three  consecutive  quarters.  Their  loss  was 
estimated  at  $6  million. 

The  suit  charges  Thomas  F.  Hanley, 
former  Hoe  chairman  and  15  officers  anil 
directors  with  having  issued  the  mislead¬ 
ing  statements. 


Brazil  paper  orders 
Wood-Hoe  equipment 

Wood  Industries,  Inc.  reported  that  the 
Wood-Hoe  division  has  been  awarded  a 
printing  equipment  contract  valued  just 
under  $2  million  by  Journal  do  Brazil  in 
Rio  De  Janeiro,  Brazil. 

The  contrart  includes  six  Wood-Hoe 
Colormatic  newspaper  printing  units 
equipped  with  environmental  control 
equipment  to  eliminate  ink  mist. 

The  sale  was  made  by  Central  National 
Corporation,  selling  agent  for  the  divi¬ 
sion’s  products  in  Latin  America. 
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LET  S  SEND  THEM  BACK  WHERE  THEY  CAME  FROM. 


All  those  idle  people  in  its  employment  is  in  non-  towns  where  they’d  rather  be. 

our  big  cities?  They  didn’t  come  metropolitan  areas.  Sixty-one  Now  that  you’ve  heard 

out  of  the  woodwork.  percent.  As  opposed  to  just  our  opinion,  we’d  like  to  hear 

A  lot  of  them  came  from  twenty-one  percent  for  all  other  yours.  We’d  also  like  to  send 

small  towns  all  over  America.  manufacturing.  you  our  booklet,  “A  Profile  of 

Because  the  small  towns  So,  as  our  industry  grows.  Textiles” . 

offered  no  opportunity  for  we  are  in  a  position  to  offer  Drop  us  a  line  at  the 

meaningful  employment.  decent  and  satisfying  American  Textile 

But  a  thriving  American  employment  to  more  people.  Manufacturers  Institute,  Inc., 

textile  industry  can  help  And  we  can  help  to  prevent  1501  Johnston  Building, 

change  all  that.  urban  concentration  by  Charlotte,  North  Carolina 

Because  more  than  half  keeping  those  people  in  small  28202. 


Dog  days  abound 
in  comic  strips, 
J-prof  notes 

American  comic  strips  are  “going  to  the 
dogs,”  according  to  a  University  of  Michi¬ 
gan  journalism  professor. 

Beginning  with  Tige,  the  bulldog 
sidekick  of  the  Yellow  Kid  and  later  Bus¬ 
ter  Brown  in  the  1890’s,  and  continuing 
today  with  Snoopy,  the  enigma  of  the 
Peanuts  gang,  dogs  have  played  an  impor¬ 
tant  role  in  comic  strips,  says  Prof.  John 
D.  Stevens. 

He  presented  some  of  his  “canine 
views”  in  a  paper  read  before  the 
second  national  meeting  of  the  Popular 
Cultural  Association  (April  8)  in  Toledo. 
His  paper  was  titled  “On  Beyond  Arf: 
The  American  Comic  Sti’ip  Goes  to  the 
Dogs.” 

“Not  just  dogs,  but  animals  in  general 
have  been  a  staple  item  for  cartoonists  for 
a  long  time,”  said  Stevens.  “Thomas 
Nast’s  revival  of  the  donkey  as  the  Dem¬ 
ocratic  party  symbol  and  the  invention  of 
the  Republican  elephant  and  the  Tam¬ 
many  Tiger  in  the  late  19th  century  come 
immediately  to  mind.” 

.\nimals  play  different  roles  in  different 
kinds  of  comic  strips,  Stevens  explained. 
“Adventure  strips  have  seldom  featured 
animal  characters,  although  Alley  Oop 
has  ridden  Dinny  the  Dinosaur  for  40 
years,  and  the  Phantom  has  been  accom¬ 
panied  by  his  faithful  police  dog  for  al¬ 
most  as  long. 

“And  in  strips  populated  entirely  by 
animals  such  as  Togo’  it  is  easy  to  accept 
their  talking  and  wearing  clothes.  In  fact 
it  doesn’t  strike  anyone  as  strange  that 
Mickey  Mouse  has  a  pet  dog.” 

Stevens  noted  that  “the  primary  role  of 
dogs  in  comic  strips  has  been  to  serve  as  a 
foil  for  their  masters.”  Citing  Sandy,  “a 
mutt  of  questionable  lineage  with  eyeballs 
as  vacant  as  those  of  his  never-aging  mis¬ 
tress  Little  Orphan  Annie,”  Stevens 
stated  Sandy’s  place  is  on  all-fours  at 
Annie’s  side  “uttering  a  single  syllable 
when  spoken  to.  Mostly  he  listens  to  An¬ 
nie’s  thoughts.” 

Won’t  Let  Daisy  Talk 

Hardly  more  communicative  than  San¬ 
dy,  but  more  germane  to  the  comic  strip 
plot,  is  Daisy,  the  “small,  bouncy  dog  with 
upraised  tail  and  brows”  in  the  “Blondie” 
series,  Stevens  said.  “The  cartoonist.  Chic 
Young,  won’t  let  Daisy  talk,  but  she 
makes  an  ideal  conspirator  in  the  family 
conspiracies  to  outwit  poor  Dagwood.” 

More  important,  Stevens  added,  Daisy 
is  the  only  important  comics  canine  who  is 
female. 


“If  a  waiter  serves  you  cold  food,  knock 
over  your  glass.  Get  even.  Fight  back.” 

— from  the  Brightest  Food  Column  Going 

Written  by  ROBERT  COURTINE  of  Paris 

State  Syndicate  Service 

161  Mills  Pond  Road,  St.  James. N.Y.  11780  (516)  584  5970 


HIGHEST  HONOR  of  the  National  Cartoonists 
Society — the  Reuben  Award — is  presented  to  Mil- 
ton  (Steve  Canyon)  Caniff,  at  left,  by  Jack 
(Amy)  Tippitt  at  NCS  annual  dinner. 


“But  Daisy  doesn’t  belong  in  the  same 
kennel  with  either  Snoopy  or  Otto,”  Ste¬ 
vens  said.  “Snoopy,  a  regular  in  the 
Charles  Schulz  strip  since  it  was  launched 
in  1950,  has  changed  so  much  over  the 
years  that  it  is  hard  to  remember  when  he 
was  a  dog.  He  has  changed  from  a  ‘dog’ 
(subhuman)  to  a  member  of  the  Peanuts 
gang  (human)  to  intellectual  hedonist 
(superhuman).” 

Stevens  said  it  is  difficult  to  think  of 
Snoopy  as  a  dog,  referring  to  his  owning 
a  Wyeth — obtained  after  fire  leveled  his 
doghouse  and  destroyed  his  Van  Gogh.  “In 
addition,  he  reads  Herman  Hesse,”  Ste¬ 
vens  said. 

In  contrast  to  Snoopy,  “Otto  is  cei’tainly 
more  low  brow,”  the  Michigan  professor 
said.  “Both  can  walk  and  talk  and  hold 
their  own  among  humans,  but  their  phi¬ 
losophies  and  outlooks  are  quite  different. 

“Snoopy  is  a  sophisticate  and  loves  the 
finer  things  in  life  and  spouts  philosophy. 
He  speaks  French  and  even  has  his  own 
pet  bird,  Woodstock. 

“Otto  is  more  like  the  milieu  of  the 
barracks.  He  is,  literally,  one  of  the  boys — 
a  hail  fellow  w’ell  met,”  Stevens  said. 

Book  World  changes 
into  local  sections 

Book  World,  the  Sunday  supplement  of 
the  Chicago  Tribune  and  the  Washington 
Post,  will  be  published  in  locally  edited 
book  review  sections  in  the  two  newspa¬ 
pers  beginning  June  4. 

The  magazine  supplement  has  been  pub¬ 
lished  since  1967  by  Postrib  Corporation, 
jointly  owned  by  the  Washington  Post  and 
the  Chicago  Tribune. 

New  editor  of  the  Post’s  Book  World  is 
William  McPherson,  book  editor  of  the 
Post  and  formerly  a  senior  editor  at 
William  Morrow  &  Co.  Tribune  columnist 
Robert  Cromie,  who  also  conducts  the 
Book  Beat  TV  program,  will  be  in  charge 
of  the  Chicago  Tribune’s  Book  World  staff 
as  associate  editor. 

Newspapers  subscribing  to  Book 
World’s  syndicated  book  reviews  will  re¬ 
ceive  reviews  from  the  Washington  Post’s 
Book  World. 


Bill  Vaughan  gets  medal; 
writes  funny  items 

Bill  Vaughan,  syndicated  columnist  and 
associate  editor  of  the  Kansas  City  Star, 
received  a  medal  for  Distinguish^  Ser¬ 
vice  in  Journalism  at  the  63rd  annual 
Journalism  Week  at  the  University  of 
Missouri-Columbia  April  24-29. 

Vaughan  worked  for  the  Springfield 
(Mo.)  News  and  Leader-Press  for  three 
years  as  a  reporter,  cartoonist,  columnist 
and  was  city  editor  before  joining  the 
Star  staff  in  1939.  In  1946,  he  became 
editor  of  the  “Starbeams”  column,  which 
is  a  series  of  short,  funny  paragraphs  on 
timely  subjects. 

For  20  years,  Starbeams  has  been  syn¬ 
dicated  as  “Senator  Soaper.”  Jn  addition, 
the  three  longer  essay-type  columns  he 
writes  each  week  are  syndicated  as 
“Vaughan  at  Large.” 

Starbeams  was  in  the  first  issue  of  the 
Star  in  1880.  “Actually,  the  column  has 
been  written  over  the  years  by  an  amaz¬ 
ingly  small  number  of  people,”  Vaughan 
said.  The  writer  before  him  did  the 
column  for  26  years,  and  his  predecessor 
wrote  it  for  35  years. 

• 

Campus  travelogue 
begins  in  NEA  strip 

Larry  Lewis,  NEA  comic  artist  who 
draws  the  college-oriented  strip  Campus 
Clatter,  is  beginning  an  unusual  continui¬ 
ty  series  for  this  spring  and  summer. 

Larry  embarked  his  lead  character, 
Bimo  Burns,  on  a  “research  project” 
which  will  take  him  to  many  of  the  na¬ 
tion’s  campuses.  Bimo  is  to  report  on  the 
academic  “climate” — social  life,  “in”  pla¬ 
ces,  politics  and  the  like. 

To  make  Bimo’s  visits  authentic,  and  to 
build  gags,  Lewis  visited  a  number  of 
colleges  and  corresponded  with  many  oth¬ 
ers.  All  of  the  collegiate  PR  people  re¬ 
sponded  with  photos  of  campus  buildings, 
hangouts  and  local  scenery,  as  well  as 
with  tales  of  campus  lore.  As  a  result,  a 
number  of  PR  people  will  recieve  original 
drawings  from  Larry  by  way  of  saying 
“thank  you.” 

• 

Legislature  defeats  bill 
to  praise  Anderson 

A  resolution  commending  columnist 
Jack  Anderson,  sponsored  by  Sen,  Wilbur 
G.  Smith,  Hartford  Democrat,  has  been 
overwhelmingly  defeated  in  the  Con¬ 
necticut  State  Legislature. 

Defeat  of  any  resolution,  which  usually 
congratulates  basketball  teams  or  note¬ 
worthy  persons  or  express  sympathy,  is 
rare  in  Connecticut. 

Sen.  Smith’s  resolution  expressed  praise 
for  Andei'son’s  investigative  reporting 
and  cited  a  number  of  journalism  ideals. 

Senate  Minority  Leader  Alden  A.  Ives, 
Morris  Republican,  contended  that  the 
gesture  purported  to  criticize  the  Connect¬ 
icut  press. 
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PROOF  OF  JACK  ANOERSON’S 
PRIZtWINNINO  JOURNALISM 


The  1972  Pulitzer  Prize  for 
National  Reporting  was  awarded 
to  syndicated  columnist 
JACK  ANDERSON  for  his 
disclosure  of  American  policy 
decision-making  during  the 
Indo-Pakistan  War  of  1971 

NEWS  breaks  that  APPEAR 
UNDER  JACK  ANDERSON’S 
BYLINE  FREQUENTLY  MAKE 
TOMORROW’S  HEADLINES! 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street,  New  York,  N.Y.  10017  (212)  682-3020 


The  Weekly  Editor  By  Craig  Tomkinson 

OZARK  JOURNAUSM 


Picture  in  your  mind  beautiful  Moun¬ 
tain  Home,  Arkansas,  population  3,900, 
sitting  amid  natural  splendor  in  the  Ozark 
mountains  between  two  major  lakes  and 
three  rivers.  Picture  too  its  sleepy  little 
weekly  newspaper  reporting  on  the  vari¬ 
ous  comings  and  goings  of  its  residents. 

The  picture  is  wrong. 

Mountain  Home  is  as  described.  It  has  a 
small  population,  and  is  as  scenic  as 
tovms  come  in  rural  America.  But  the 
weekly  newspaper,  the  Baxter  (County) 
Bulletin,  with  an  average  of  46  pages  a 
week  (broadsheet)  and  an  editor  George 
Smith,  who  has  gone  to  prison  to  write  a 
story,  who’ll  go  to  Washington  D.C.  to 
cover  meetings;  who’ll  drive  100  miles  to 
interview  an  interesting  person;  and  who 
rides  flood  waters  in  a  canoe  and  spelunks 
for  kicks,  is  far  from  sleepy. 

For  instance,  how  many  rural  weeklies 
carry  cartoons  by  Bill  Mauldin,  humor  by 
Art  Buchwald,  investigative  reporting  by 
Jack  Anderson  or  are  members  of  the 
Associated  Press?  The  Bulletin  has  all 
these  and  more. 

Daily  publisher  owns  it 

Owner  of  the  Bulletin  is  Harold  Mar¬ 
tin,  vicepresident  and  publisher  of  the 
Montgomery  (Ala.)  Advertiser  and  Ala¬ 
bama  Journal.  Martin  is  the  1970  winner 
of  the  Pulitzer  prize  for  special  local  re¬ 
porting  and  the  owner  of  several  other 
papers. 

He  bought  the  Bulletin  in  1970  from 
descendents  of  the  brothers  Tom  and  En- 
ness  Shiras  who  bought  the  paper  in  1904, 
three  years  after  its  birth. 

The  paper  now  circulates  to  homes 
throughout  the  county  of  Baxter,  of  which 
Mountain  Home  is  the  county  seat.  With 
10,100  paid  circulation  the  Bulletin  claims 
to  be  the  largest  weekly  in  the  state. 

Smith  joined  the  paper  in  1968  shortly 
after  getting  a  degree  in  journalism  and 
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English  from  East  Texas  University.  He 
chose  Mountain  Home  because  he’s  a  na¬ 
tive  of  Arkansas. 

During  college  he  worked  part  time  on 
five  weeklies  and  w'as  editor  of  the  Com¬ 
merce  (Tex.)  Journal. 

His  stay  in  prison  came  in  March  1971. 
It  was  participation  in  what  is  called  the 
“One  Day  Wonder”  plan  of  the  Arkansas 
Correctional  system. 

Under  the  plan  a  youthful  first  offender 
is  sent  to  prison  for  one  day  to  get  a  taste 
of  what  prison  life  is  all  about.  The  re¬ 
turn  rate  of  those  sentenced  to  one  day  is 
one  percent — probably  because  that  one 
day  prison  term  they  experience  is  far 
more  tenuous  than  a  day  in  the  life  of  an 
average  prisoner. 

Smith  had  read  about  the  program  and 
on  the  basis  of  that  reading  wrote  a  com¬ 
mending  editorial,  but  then  decided  that 
his  participation  in  the  one-day  program 
would  make  good  gut  material  for  a 
feature  article. 

Arrangements  to  enter  Arkansas’  Cum¬ 
mins  prison  for  a  day,  on  an  anonymous 
basis,  were  made  with  the  director  of  the 
correctional  system,  who  welcomed 
Smith’s  desire  to  do  the  story  and  give  the 
program  publicity. 

Brutal  day 

Outside  of  the  director  and  a  few  se¬ 
lected  prison  officials  no  one  knew  of 
Smith’s  identity  until  the  day’s  imprison¬ 
ment  was  completed. 

The  day,  said  Smith,  was  brutal.  His 
ordeal  was  only  six  hours,  cut  short  for 
some  unknown  reason,  but  in  print  he  said 
“I  was  grateful.” 

During  the  day  he  had  guns  shot  off 
near  his  head  and  worked  until  his  hands 
bled.  He  still  has  scars.  But  he  was  able 
to  write  an  account  of  the  experience  that 
gained  for  him  the  attention  of  the  na¬ 
tional  news  media  and  he  was  able  to 
make  suggestions  (carried  out  in  many 
cases)  to  the  director  of  the  system.  It 
has  since  been  toned  down. 

Despite  the  ordeals  of  that  one  day  and 
the  program  itself.  Smith  came  to  its  de¬ 
fense  eight  months  after  his  incarceration 
when  a  “One  Day  Wonder”  died  while 
going  through  the  program. 

The  youth  died  of  natural  causes  (it 
was  investigated  by  the  FBI)  but  the  sys¬ 
tem  came  in  for  a  lot  of  criticism  none¬ 
theless  but  is  still  in  operation. 

By  the  time  Smith  did  the  prison  story 
readers  of  the  Bulletin  were  accustomed 
to  getting  the  unusual  and  controversial 
from  him. 

Shortly  after  becoming  editor  of  the 
Bulletin  he  tackled  the  local  drug  scene,  a 
problem  not  locally  admitted  to  exist. 

He  interviewed  10  persons  in  the  area 
either  using  drugs  or  selling  them.  He 
used  interviews  from  five. 

The  upshots  of  the  two  part  series 
(those  using  and  selling  in  the  first  part 
and  the  law  enforcement  side  in  part  two) 
were  that  people  called  him  a  liar  to  his 


face;  he  was  threatened  with  a  subpoena 
to  reveal  his  sources  (he  was  never 
served) ;  and  he  Tvas  told  there  was  a 
witness  who  would  testify  that  he  used 
drugs  (never  produced).  But  there  were 
many  compliments  too. 

Mountain  Home  is  a  recreation- 
retirement  area  (it  boasts  that  it’s  the 
smallest  U.S.  town  with  a  Holiday  Inn) 
and  residents  are  very  sensitive  to  ad¬ 
verse  criticism. 

Said  to  harm  area 

So,  articles  Smith  has  done  on  pollu¬ 
tion,  an  Ozark  mountain  couple;  and  oth¬ 
ers,  have  come  in  for  criticism  because 
they  were  seen  as  casting  dispersions  on 
the  town. 

The  article  on  pollution  was  acutally 
complimentary  to  Mountain  Home  but  was 
misconstrued  by  some  readers.  The  article 
about  an  Ozark  man  and  wife  living  a 
simple  no-luxury  existance  in  the  moun¬ 
tains  for  60  years,  was  seen  as  exploiting 
the  image  of  the  Ozark  mountaineer. 

Actually  it  was  Smith’s  intention  with 
the  latter  only  to  record  a  part  of  Ozark 
history  he  sees  as  going  out  of  existance. 

The  Bulletin  is  big  on  feature  articles 
“but  we  don’t  go  in  for  those  wishy-washy 
types,”  Smith  explained.  “We  write  close. 
We  get  to  the  people  we’re  talking  about.” 

The  “we”  in  this  case  is  Smith’s  four 
man  (and  women)  news  staff.  Three  of 
them  are  involved  with  doing  features  and 
most  shoot  photographs  as  well. 

Smith  said  the  Bulletin  is  built  around 
features  and  photography.  Sometimes  as 
many  as  three  and  four  features  are  run 
a  week,  usually  with  at  least  one  starting 
on  page  one. 

The  photography  policy  at  the  Bulletin 
is.  Smith  said,  “we  run  them  in  two  sizes, 
big  and  bigger.” 

Aside  from  having  numerous  and  large 
news  photographs,  often  shot  by  Smith 
himself,  the  Bulletin  also  carries  a 
feature  called  “Ozark  Scenes”  which  as 
the  name  implies,  shows  photos  taken  in 
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(Continued  from  page  38) 

the  Ozarks,  and  a  feature  called  “Through 
the  Lens,”  a  column  in  which  the  photo¬ 
graphers  are  free  to  run  any  worthwhile 
shot  they  take. 

Smith  also  has  another  reason  for  using 
many  and  large  photos — it  cuts  down  on 
the  space  the  paper  fills  with  wireservice 
copy. 

Not  enough  copy 

A  small  town,  like  Mountain  Home, 
Smith  pointed  out,  does  not  generate 
enough  copy  to  fill  46  pages  a  week,  conse¬ 
quently  the  paper  fills  with  Associated 


George  Smith 


Press  feature  material  whenever  needed. 
The  open  news  hole  results  despite  the 
fact  that  the  paper’s  five  man  news  team 
covers  all  town  and  county  meetings  in 
depth;  uses  a  lot  of  material  from  local 
clubs  and  organizations,  and  averages 
four  pages  of  classifieds  a  week. 

Smith  thinks  too  that  the  Bulletin  may 
be  the  only  (or  at  least  it’s  in  the  minori¬ 
ty)  weekly  paper  to  cover  Washington.  He 
himself  travels  to  the  District  whenever 
there  is  a  meeting  affecting  the  Mountain 
Home  region  in  any  way. 

He  feels  strongly  that  the  Bulletin 
should  be  a  community  minded  paper  and 
when  there  is  a  topic  worthy  of  coverage 
“we’ll  give  it  large  coverage,”  Smith  said. 
“When  we  hit  a  controversial  story  we  hit 
it  hard  and  we  don’t  let  up  until  some¬ 
thing  is  done  or  we  finally  see  there  is  no 
hope. 

“We  also  have  a  wide  open  letters 
column,”  he  went  on.  “We  feel  since  we’re 
an  outspoken  paper  that  readers  should 
have  the  same  opportunity.” 

• 

Memorial  chair 

The  board  of  directors  of  the  Hartford 
Symphony  Orchestra  has  voted  to  estab¬ 
lish  a  chair  in  the  orchestra  in  memory  of 
recently-deceased  Hartford  Times  music 
critic,  George  W.  Stowe,  who  died  March 
17  after  a  long  illness. 


Prof.  Backer  gives 
advice  for  makeup 

Publishers  were  advised  to  begin  look¬ 
ing  ahead  in  their  newspaper’s  format  to 
keep  older  readers  and  attract  tv-oriented 
young  readers. 

Jack  E.  Backer,  Indiana  University  as¬ 
sociate  professor  of  journalism,  pointed 
out  the  pitfalls  of  old-style  makeup  to  an 
audience  of  200  at  an  ANPA  seminar 
Wednesday. 

Backer  said  he  foresees  the  growing 
importance  of  page  one  summaries,  keyed 
to  inside  stories  for  young  reader  appeal. 
He  noted  the  trend  is  toward  fewer  sto¬ 
ries  on  the  front  page. 

Using  slides  to  illustrate  three  ways  to 
handle  the  same  story.  Baker  reported 
that  the  story  spread  over  three  columns 
scored  higher  among  readers  than  the 
same  story  in  one  or  two  columns. 

He  noted  that  readers  sui-veyed  on 
readability,  time  and  comprehension  found 
the  three-column  layout  superior,  with  the 
one-column  layout  the  most  difficult. 

A  consultant  on  design  for  Kansas  and 
Indiana  papers,  Backer  told  publishers 
block  layout  aids  comprehension  and  at¬ 
tracts  readers. 

He  showed  the  effectiveness  of  boxes, 
where  light  rules  are  used;  side  heads, 
borrowed  from  magazine  style,  and 
subheads,  either  centered  or  flush  left. 

Copies  of  front  pages  were  shown  to 
Rotarians  in  one  group  and  high  school 
seniors  in  another,  and  the  attitudes  of 


the  Rotarians  were  toward  more  modem 
makeup.  Backer  noted. 

“Use  guidelines,  not  rules”  in  layout  he 
advised,  because  guidelines  are  more  flex¬ 
ible. 

• 

Wyche  starts  service 
for  black  newspapers 

The  National  Black  News  Service,  serv¬ 
ing  16  black  newspapers  in  14  states  and 
the  Virgin  Islands,  has  been  organized 
and  is  operating  out  of  Washington.  Its 
director  is  Paul  H.  Wyche  Jr.,  a  former 
reporter  for  the  Miami  News  and  associ¬ 
ate  editor  of  the  Miami  Times,  a  black 
weekly. 

Wyche  said  blacks  require  a  different 
kind  of  journalism,  than  that  practiced  by 
what  he  terms  “big  business  newspapers.” 

“The  role  of  the  black  journalist  today 
has  to  be  very  strongly  that  of  advocate,” 
Wyche  said.  “Black  newspapers  need  to  be 
advocates  of  the  concerns  of  black  peo¬ 
ple.” 

Wyche  has  a  staff  of  two  full-time  em¬ 
ployees  and  one  part-time  reporter.  They 
send  news  packages  to  their  clients  by  air 
mail  Thursday  night. 

The  cost  of  the  service  is  low,  Wyche 
said,  because  most  black  newspapers  have 
low  budgets  and  unless  NBNS  keeps  its 
rates  low  small  papers  could  not  buy 
the  service. 

The  papers  serviced  have  a  circulation 
of  close  to  300,000. 


If  you  mnt  to  know  mope  about 
General  Motors'  policies  and  progress 
write  now  for  our  new  25-page 
information  booklet. 

I  These  are  some  of  the  subjects;  minority  | 

I  employment,  safety,  pollution,  rec^l  procedures,  | 

I  customer  service,  foreign  markets,  labor  relations,  \ 

•  aid  to  minority-owned  business,  legal  proceedings  • 

I  against  the  corporation,  our  position  in  ^uth  Africa,  I 
I  alternative  power  sources.  ■ 

I  The  details  of  our  policies  and  progress  are  ■ 

!  spelled  out  in  the  booklet,  “(kneral  Motors  Policies  ■ 

I  andProgress.”Ifyou’llsendusthecoupon,wewould  I 
I  like  to  give  you  a  copy.  | 

j  Name_ _ j 

I  Address _ i 

1 9^ - 1 

I  State _ Zip _ i 

j  General  Motors  | 

I  Room  1-101,  Dept.  EP1  | 

I  3044  W.  Grand  Boulevard  i 
I  Detroit,  Michigan  48202  j 
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Photo  editors  use  cameras 
to  bridge  photography  gap 


By  Lenora  Williamson 

Not  only  were  picture  editors  urged  to 
take  the  first  step  in  bridging  the  “com¬ 
munications  gap”  between  themselves  and 
news  photographers  during  the  April 
Newsphoto  Conference  for  Editors  at 
Ohio  University,  they  were  given  a  whirl 
at  role  playing  on  the  other  ade  of  the 
picture  fence. 

The  brief  program  agenda  merely  read 
“Picture  Assignments”  to  be  conducted  by 
conference  director  Chuck  Scott  of  the 
University’s  photojournalism  department, 
following  Richard  Clarkson,  director  of 
photography  at  the  Topeka  (Kans.)  Capi¬ 
tal-Journal,  discussing  his  training  pro¬ 
gram  for  photojournalists. 

With  no  advance  warning,  Scott  pro¬ 
ceeded  to  distribute  a  plastic  camera  and 
roll  of  120  film  to  every  picture  editor, 
news  editor,  managing  editor  present  and 
gave  them  half  an  hour  to  fan  out  across 
the  campus,  shoot  their  “weather  pic¬ 
tures”  and  rendezvouz  at  the  Baker  Cen¬ 
ter  in  the  town  area. 

The  plastic  cameras  (rumored  to  sell  at 
the  campus  bookstore  for  55c)  tested  the 
participants  severely  from  the  first  load¬ 
ing  of  film,  not  to  mention  the  lack  of 
precision  with  which  the  equipment  per¬ 
formed.  The  temporary  photographers 
reassembled  on  time  to  turn  in  their  film — 
which  was  rushed  to  a  waiting  lab  so 
results  could  be  viewed  that  evening. 

Rex  Woodford,  executive  news  editor  of 
the  Charleston  (W.Va.)  Daily  Mail,  was 
to  win  the  “most  of  show”  award,  having 
discovered  two  coeds  sunbathing  in  a  dor¬ 
mitory  yard.  Bill  Westbrook,  picture  editor 
of  the  Atlanta  Constitution,  and  G. 
Michael  Lewis,  assistant  news  editor, 
Huntington  (W.  Va.)  Herald-Dispatch, 
won  honors  for  “stretching  the  capabilities 
of  the  camera”;  Ted  Kaplan,  chief  photog¬ 
rapher  for  the  Mt.  Kisco  (N.Y.)  Patent 
Trader,  best  cropping  in  the  camera;  Pat 
Strickler,  Detroit  Free  Press,  best  fashion 
shot;  Allen  Litten,  chief  photographer  of 
the  Harrisonburg  (Va.)  Daily  News-Rec¬ 
ord  and  program  speaker,  portrait/person¬ 
ality  winner,  and  Ernest  Doclar,  photo  edi¬ 
tor  of  Boys’  Life  and  Exploring  and  Scout¬ 
ing,  the  “pane-staking”  award  for  a  shot 
of  a  man  installing  a  window  pane. 

Editorial  vow 

That  the  “exercise”  worked  was  evi¬ 
dence  by  the  vow  of  one  picture  editor: 
“Never  again  will  I  shout  at  a  photogra¬ 
pher,  ‘What  the  hell  you  mean,  you  didn’t 
get  a  weather  picture!’” 

The  problem  of  communication  between 
editors  and  photographers  was  stressed  by 
Gerald  Hurley  and  Angus  McDougall, 
authors  of  “Visual  Impact  in  Print,”  dur¬ 
ing  their  illustrated  lecture  and  in  work¬ 
shop  sessions  on  picture  pages. 

“You  fellows  are  in  the  drivers’  seats 
and  you’ve  got  to  cross  the  communica¬ 
tions  gap — you  take  the  first  step,”  they 
urged. 


Hurley  and  McDougall  made  a  point  of 
telling  editors,  “Remember  when  to  keep 
hands  off  a  picture  .  .  .  background  can 
say  an  awful  lot,  don’t  crop  it;  use  color 
when  color  says  something.”  They  also 
injected,  as  did  other  speakers,  the  prem¬ 
ise  that  photographers  won’t  reach  their 
potential  until  they  understand  and  get 
involved  in  problems  and  techniques  of 
pictui-e  editing  and  layout.  Suggestions  in¬ 
cluded  having  photographers  sit  in  for  the 
picture  editor  when  he’s  away. 

Rich  Clarkson  suggested  turning  photo¬ 
graphers  into  picture  editors  or  managing 
editors  by  asking  them  to  cite  the  best  job 
of  writing  on  their  papers  in  a  given 
week.  He  said  it’s  as  important  for  photo¬ 
graphers  to  know  what  good  writing  is  as 
to  understand  what  good  pictures  are. 

He  stressed  that  the  photographer  must 
be  conversant  with  news  of  the  day,  know 
whether  there  is  a  tight  or  loose  paper; 
what  the  editor’s  problems  are  that  day — 
all  directed  toward  keeping  the  photogra¬ 
pher’s  frustration  ratio  low  when  he 
knows  from  the  stai-t  of  the  day  what  the 
space  situation  is. 

Discipline  is 

For  the  photographer  himself,  Clarkson 
emphasized  several  disciplines:  1.  Shoot¬ 
ing  discipline — knowing  when  to  shoot  few 
frames  and  when  to  shoot  loose.  2. 
Knowing  when  to  exert  his  personality — 


when  to  take  charge  and  when  to  back  off 
and  avoid  influencing  the  situation.  This, 
he  declared,  is  one  of  the  most  important 
things  a  photographer  has  to  learn. 

Hugh  Wylie,  most  of  whose  Associated 
Press  career  has  been  with  the  Wirephoto 
service  in  Kansas  City  and  New  York, 
spoke  briefly  on  problems  of  a  network 
monitor  and  then  joined  the  audience 
round  table  on  improvement  of  wire  art. 
The  economics  of  earlier  and  earlier 
newspaper  deadlines  on  pictures  was  be¬ 
moaned  by  editors  during  the  discussion. 

A  session  on  color  pictures  included 
Scott  showing  the  program  on  ROP  color 
prepared  by  Robin  F.  Garland  of  Eastman 
Kodak  Company.  Garland  suffered  a  heart 
attack  while  in  Pueito  Rico,  and  was  un¬ 
able  to  deliver  his  scheduled  lecture. 

Allen  Litten,  prize-winning  chief  pho¬ 
tographer  for  the  Harrisonburg  (Va.) 
News-Record  who  began  his  newspaper 
career  in  the  press  room,  took  editors 
through  his  daily  routine  with  spot  and 
feature  color  photos,  giving  the  story  be¬ 
hind  the  picture  and  showing  both  picture 
and  reproduction  in  the  newspaper. 

Editors  displayed  the  depth  of  their  pic¬ 
ture  convictions  in  questioning  each  other 
on  motivating  “tired  photographers  of  any 
age,”  how  to  get  rid  of  “crap  assign¬ 
ments,”  and  giving  status  to  photogre- 
phers  by  refusing  to  let  them  be  body¬ 
guards  for  or  transport  reporters,  prais¬ 
ing  in  public  and  chewing  out  in  private, 
matching  the  photographer  to  the  assign¬ 
ment  in  so  far  as  possible,  and  person-to- 
person  training. 

Scott  emphasized  during  one  discussion 
getting  photographers  involved  in  the  as¬ 
signment  from  the  beginning,  protesting 
the  usual  communications  scene — photog- 
(Continued  on  next  page) 


Canadian  editors  joined  their  United  States  colleagues  at  the  Athens,  Ohio,  workshop  conference. 
From  left,  Peter  Robertson,  Toronto  Star;  Ken  Kilpatrick,  Hamilton  Spectator;  Bill  Bishop,  Windsor 
Star;  Nelson  Skuce,  Ottawa  Citizen,  and  Bob  Austin,  Hamilton  Spectator. 
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Photo  editors 

(Continued  from  page  40) 


raphers  talking  to  themselves  and  re¬ 
porters  and  editors  talking  to  themselves. 

The  Toronto  Star’s  art  directo’%  Robert 
De  Piante,  in  his  comprehensive  syllabus 
of  how-to-do-it-better  for  both  picture  edi¬ 
tors  and  photographers,  suggested  that 
the  editors  build  into  reasoning  a  little  bit 
of  humor.  “Some  newspapers  are  totally 
humorless.” 

Photographer's  will  have  something 
“that  the  picture  editor  can  edit,”  De  Pi- 
ante  summarized,  when  they;  1.  Change 
the  angle  from  which  they  make  the  pic¬ 
ture.  2.  Get  pictures  of  people  doing 
things.  3.  Look  for  a  prop  that  will  help 
convey  the  idea.  4.  Keep  the  photo  tight 
since  space  always  is  at  a  premium.  5. 
Use  people  as  a  point  of  comparison  in 
photographing  objects  where  there  might 
be  a  question  of  size.  6.  Learn  to  use  the 
camera  not  merely  to  report  events  but  to 
convey  to  readers  the  mood  of  people 
being  photographed. 

Good  humor  accompanying  serious  in¬ 
volvement  in  the  picture  business  was  evi¬ 
denced  during  workshop  sessions  when  the 
verbalizing,  explaining,  and  questioning 
included  such  comments  as: 

From  a  chief  photographer,  wearily: 
“Makeup  is  definitely  not  my  bag.” 

Photography  director:  “What  rules 
can’t  be  violated?” 

“I’m  not  going  to  learn  anything  unless 
you  guys  throw  some  darts.” 

“How  did  you  crop  those  pictures?”  An¬ 
swer:  “Very  carefully.” 

And  from  one  struggling  photo  director 
in  answer  to  Angus  McDougall’s  an¬ 
nouncement  of  the  workshop  deadline  on 
page  makeup  Thursday  p.m.,  “Are  you 
ready?”,  came  the  response,  “No.  I’ll  be 
here  till  Tuesday.” 


Gerald  Hurley  draws  laughter  with  the 
slide  projection  of  M.  Leon  Lopez’s  “Un¬ 
wanted  Opinion”  during  his  duo-lecture 
with  Angus  McDougall. 

«  *  * 

Photos  by  Gary  Smith,  graduate  student 
in  photojournalism,  Ohio  University 


Studying  results  of  the  “weather”  pic¬ 
ture  contest  are,  from  left,  Jeane  Mast, 
feature  writer,  Baltimore  (O.)  Fairfield 
Recorder;  Lyle  R.  Salvo,  photo  editor, 
Racine  (Wis.)  Journal-Times,  and  John 
Rammel,  picture  editor,  Milwaukee  Jour¬ 
nal. 


OPC  will  honor 
Stroh,  believed 
dead  in  Uganda 

The  Overseas  Press  Club  of  America’s 
George  Polk  Memorial  Award,  sponsored 
by  CBS  with  a  $500  stipend,  went  to  Nick 
Stroh,  33-year  old  freelancer  for  newspa¬ 
pers  and  radio  stations,  who  disappeared 
while  on  assignment  in  Uganda  during 
1971  and  is  presumed  dead. 

OPC  Awards  Committee  chairman  Whit 
Burnett  announced  the  award  and  said  it 
will  be  presented  at  special  ceremonies  in 
the  Overseas  Press  Club  on  May  19. 

A  special  “out-of-category”  award  was 
presented  to  Neil  Sheehan  and  the  New 
York  Times  staff  for  the  series  on  the 
Pentagon  Papers. 

Newspaper  winners 

Other  awards  in  newspaper  categories 
were: 

Sydney  Schanberg,  New  York  Times, 
for  coverage  of  the  India-Pakistan  war 
and  its  aftermath.  Citation:  Charlotte 
Saikowski,  Christian  Science  Monitor,  for 
her  “highly-polished,  readable”  series  on 
life  in  Poland. 

Robert  S.  Elegant,  Los  Angeles  Times, 
for  his  articles  on  both  Eu'opean  and  Asi¬ 
an  affairs.  Citations:  William  Montal- 
bano,  Miami  Herald,  for  interpretative 
articles  on  Chile,  and  Arlene  Lum,  Hono¬ 
lulu  Star-Bulletin,  for  “The  New  China.” 

New  York  Times,  for  general  excellence 
in  reports  from  abroad.  Citation:  Horst 
Faas  and  Michel  Laurent,  Associated 
Press,  for  their  series  titled  “Death  in 
Dacca.” 

Frank  Fischbeck,  for  his  photo  essay  on 
contemporary  China,  in  Life  magazine. 

Leonard  Silk,  New  York  Times,  for 
“The  International  Money  Crisis.” 

Tillman  Durdin,  Neiv  York  Times,  for 
“Reports  from  China.” 
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Maryland  editor  freed 
after  25  days  in  jail 
for  courthouse  photo 

A  Western  Maryland  newspaper  editor 
escaped  serving  a  second  30-day  sentence 
in  jail  for  contempt  of  court  when  a  Bal¬ 
timore  judge  applied  compassion  over  the 
law  and  the  sentencing  judge  agreed. 

John  H.  Martin,  editor  of  the  People’s 
Guardian  of  Cumberland,  Md.,  was  sen¬ 
tenced  February  14  to  pay  a  $250  fine  or 
serve  30  days  in  jail. 

Judge  Irvine  H.  Rutledge  of  the  Alle¬ 
ghany  County  Court  imposed  the  penalty 
because  Martin  had  taken  a  picture  of  a 
State  Police  undercover  agent  inside  the 
courthouse,  but  not  in  the  courtroom. 

Martin,  whose  paper  specializes  in  bait¬ 
ing  officials  and  even  judges,  asked  for 
and  was  granted  60  days  in  which  to  raise 
the  $250. 

Then  February  23  he  elected,  as  a  mat¬ 
ter  of  principle  he  said,  to  serve  the  jail 
term  and  reported  to  Sheriff  William  E. 
Orr,  Jr. 

His  paper  continued  to  be  published.  It 
even  carried  an  eyewitness  story  by  Mar¬ 
tin  of  the  hanging  suicide  of  a  prisoner. 

After  25  days  in  jail  Martin  was  re¬ 
leased. 

Then  Judge  Rutledge  said  that  Martin 
had  not  been  committed  to  jail  legally  and 
therefore,  at  the  end  of  the  60  days,  or¬ 
dered  him  to  jail. 

He  spent  one  night  in  a  cell,  then  on 
appeal  to  Judge  Charles  D.  Harris  in  the 
Baltimore  City  Court,  he  was  granted  a 
writ  of  habeas  corpus  hearing  in  the  Bal- 
timoi’e  court. 

A  phone  call  from  Judge  Harris 
brought  agreement  from  Judge  Rutledge 
that  Martin,  “for  equitable  reasons” 
would  not  have  to  serve  the  sentence 
again. 

Judge  Harris  found  that  Judge 
Rutledge  was  “entirely  correct”  in  holding 
that  Martin  had  not  been  committed  and 
was  subject  to  again  serving  time. 

But  the  Baltimore  jurist  said  that  he 
“overlooked  the  letter  of  the  law”  and 
agreed  to  get  him  free  of  the  second  pen¬ 
alty. 


Ratliff  memorial  fund 
started  at  Texas  Tech 

A  journalism  memorial  fund  has  been 
established  at  Texas  Tech  University  in 
memory  of  C.  W.  Ratliff,  67,  Lubbock 
newsman  who  died  April  11.  Within  less 
than  a  week  after  announcement  of  estab¬ 
lishment  of  the  fund,  the  Texas  Tech  Uni¬ 
versity  Foundation  reported  more  than 
100  contributions. 

Ratliff  had  been  a  news  reporter,  writ¬ 
er,  editor,  and  news  director  and  executive 
47  years.  At  the  time  of  his  death,  he  was 
news  director  emeritus  of  KCBD-TV. 

Ratliff  was  a  member  of  the  first  class 
of  students  accepted  by  Texas  Tech  Uni¬ 
versity  in  1925. 
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Vandals  harass 
daily’s  workers 
in  IMU  strike 

Vandals  are  continuing:  to  harass  em¬ 
ployes  of  Charleston  (\V.  Va.)  Gazette 
and  Daily  Mail  during  a  strike  by  mem¬ 
bers  of  the  International  Mailers  Union 
which  is  nearing  the  sixth  month.  The 
newspapers  have  maintained  daily  publi¬ 
cation. 

On  the  first  day  of  the  IMU  (indepen¬ 
dent)  walkout,  209  employes  either  hon¬ 
ored  the  picket  line  or  were  unavailable 
for  work.  The  mailers’  conti’act  expired 
August  1,  1971  and  the  IMU  drivers’  con¬ 
tract  ran  out  September  30. 

According  to  the  newspapers’  manage¬ 
ment  a  primary  issue  is  the  question  of  a 
union  shop  in  the  composing  room,  where 
the  IMU  replaced  the  International  Typo¬ 
graphical  Union  as  bargaining  agent  last 
July. 

About  7.5  of  the  company’s  trucks  and 
cars  have  been  damaged,  by  fire,  rifle 
shots,  shotgun  pellets  and  steel  ball  bear¬ 
ings  hurled  by  slingshots. 

Seventeen  cars  owned  by  employes  have 
been  damaged.  One  was  demolished  by  a 
firebomb.  Recently,  the  interior  of  a  circu¬ 
lation  deijartment  worker’s  car,  parked  in 
front  of  his  home,  was  sprayed  with 
bright  red  plastic.  A  radio  antenna  was 
ripped  from  another  car  owned  by  a  fran¬ 
chised  dealer  in  the  NAC  parking  lot. 

Nathaniel  Burgess,  an  NAC  employe 
who  stayed  at  his  job  as  an  assistant 
foreman  in  the  composing  room,  is  faced 
with  the  task  of  replacing  his  home  which 
was  completely  ruined  by  a  fire.  Authori¬ 
ties  said  it  was  incendiarj'  but  no  one  has 
been  charged  with  the  crime. 

Burgess,  his  wife  and  two  sons  were 
sleeping  when  the  fire  was  noticed  by  a 
neighbor  at  about  5  a.m.  The  neighbor 
telephoned  to  warn  the  family. 

Burgess’  escape  from  the  house  was 
difficult.  He  lost  his  left  leg  as  a  Marine 
on  Iwo  Jima.  He  uses  an  artificial  limb. 

With  the  assistance  of  his  family,  how¬ 
ever,  Burgess  made  his  way  to  safety.  A 
pet  dog  burned  to  death. 

By  the  time  firemen  were  able  to  extin¬ 
guish  the  blaze,  it  destroyed  the  garage 
and  two  cars  which  were  inside,  the  den 
and  the  kitchen. 

Burgess  built  the  den  and  the  garage 
with  his  owm  hands. 

This  time,  Burgess  won’t  do  the  work 
himself.  “I  worked  hard  enough  the  first 
time,”  he  said.  “Now  a  contractor  can  do 
it.”  The  house  was  insured. 


Newhouse  ad  director 

Daniel  Frishberg,  national  advertising 
manager  the  past  year,  has  been  promoted 
to  advertising  director  of  the  Long  Island 
Press,  the  Newhouse  newspaper  published 
at  Jamaica.  He  succeeds  Sam  Herman 
who  joined  the  Press  25  years  ago  after 
working  for  the  Albany  (N.Y.)  Times- 
Union  and  the  Long  Island  Star  Journal. 


API  Seminar  draws 
30  editorial  writers 


Liquor  and  tobacco 
ad  ban  is  upheld 
in  British  Columbia 

Justice  E.  E.  Hinkson  of  the  British 
Columbia  Supreme  Court  (April  28) 
upheld  the  validity  of  provincial  govern¬ 
ment  legislation  banning  tobacco  and 
liquor  advertising. 

His  judgment  dealt  with  amendments  to 
the  provincial  Liquor  Act  and  the  Tobac¬ 
co  Advertising  Restraint  Act.  Both  mea¬ 
sures  went  into  effect  last  September. 

The  tobacco  ban  provides  no  penalties 
for  advertisers  and  leaves  it  up  to  citizens 
to  seek  injunctions  to  stop  infractions. 

The  liquor  advertising  ban  is  an  exten¬ 
sion  of  the  Liquor  Act  to  newspapers. 
Radio  and  television  were  already  pre¬ 
vented  from  carrying  liquor  ads.  The  act 
provides  for  fines  and  jail  sentences. 

Representatives  of  several  British 
Columbia  distilleries  said  the  decision 
upholding  the  legislation  would  have  some 
effect  on  liquor  sales. 

They  said  new  companies  trying  to  es¬ 
tablish  themselves  in  the  British  Columbia 
market  and  smaller  companies  ti-ying  to 
promote  new  products  would  be  hard  hit. 

Charles  McConville,  president  of  the 
Vancouver-based  Albei-ta  Distillers  Ltd., 
said  major  companies  will  continue  to  cir¬ 
cumvent  the  ban  by  placing  advertising  in 
out-of-province  magazines  circulating  in 
B.C. 

Ben  Ginter,  head  of  Tartan  Breweries 
in  Prince  George,  said  he  has  been  ap¬ 
proached  in  recent  months  by  a  number  of 
proposed  publications  in  Alberta  which 
planned  to  aim  their  circulation  at  B.C. 

David  Bader,  a  Vancouver  businessman 
who  has  opposed  the  Social  Credit  govern¬ 
ment’s  ban  on  liquor  and  tobacco  advertis¬ 
ing,  said  he  will  press  the  government  to 
begin  enforcing  the  law. 

He  said  he  will  make  applications  to 
have  writs  issued  against  business  firms 
and  magazines  he  claims  have  violated  the 
law.  Among  Bader’s  targets  are  Time 
magazine,  B.C.  Ferries,  Maclean’s  maga¬ 
zine,  Saturday  Night  and  Kripps  United 
Pharmacy. 

• 

A.  M.  competition 
ends  in  California 

Purchase  of  the  San  Leandro  (Calif.) 
Morning  News  and  the  Fremont  News- 
Register  was  announced  by  Floyd  Sparks, 
who  publishes  the  Daily  Review  of  Hay¬ 
ward,  the  Livermore  Herald  &  News  and 
the  Fremont-N ewark  Argus. 

Sparks  purchased  the  two  dailies  from 
Abe  Kofman,  who  remains  publisher  of 
the  Alameda  Times  Star. 

The  San  Leandro  Morning  News  and 
the  Fremont  News-Register  ceased  publi¬ 
cation  April  29  with  subscriber  lists  shift¬ 
ing  to  the  Review  and  the  Argus. 

Fremont  was  the  last  city  in  California 
with  competing  morning  newspapers. 

Sparks  also  purchased  from  Kofman 
four  advertising  weeklies  in  San  Leandro, 
east  Oakland,  Hayward  and  Fremont.  The 
four  advertisers  were  published  for  the 
final  time  on  April  26. 


Journalists  from  18  states,  the  District 
of  Columbia  and  the  Province  of  Ontario, 
Canada,  will  attend  a  two-week  seminar 
for  editorial  page  editors  and  writers  be¬ 
ginning  Sunday  (May  7)  at  the  American 
Press  Institute,  Columbia  University. 

The  30  who  will  attend  are: 

Robert  T.  Barnard,  Louisville  (Ky.) 
Courier- J  oumal ; 

Joel  J.  Blain,  Riverside  (Calif.)  Press 
&  Daily  Enterprise; 

David  B.  Carlisle,  Passaic  (N.J.)  Her¬ 
ald-News; 

Frank  G.  Clayton,  Camden  (N.J.) 
Courier-Post; 

Reese  Cleghorn,  Charlotte  (N.C.)  Ob¬ 
server; 

Donald  K.  Coe,  St.  Petersburg  (Fla.) 
Times; 

Albert  H.  Currey,  Eugene  (Ore.)  Reg¬ 
ister-Guard; 

Ralph  C.  Deans,  Editorial  Research  Re¬ 
ports,  Washington,  D.C. ; 

Philip  E.  Dessauer,  Ttilsa  (Okla.)  Daily 
World; 

Charles  L.  Dustow,  Sommerville  (N.J.) 
Courier-News ; 

P.  Richardson  Gale,  The  Times  News¬ 
papers,  Trenton,  N.J. 

Wilbert  D.  Hall,  Lewiston  (Idaho) 
Morning  Tribtine; 

John  A.  Hamilton,  New  York  Times; 
DeWitt  J.  Henricks,  Jackson  (Mich.) 
Citizen  Patriot; 

Daniel  B.  Hoffman,  Reading  (Pa.)  Ea¬ 
gle; 

John  L.  Hulteng,  Journalism  Professor, 
University  of  Oregon; 

Ronald  A.  Javers,  Philadelphia  (Pa.) 
Daily  News; 

W.  S.  Johnston,  Kitchener-W  aterloo 
(Ont.)  Record; 

Robert  P.  Mellace,  Charleston  (W.  Va.) 
Daily  Mail; 

Michael  Pakenham,  Philadelphia  (Pa.) 
Inquirer; 

Allen  W.  Phillips,  Detroit  News; 

Gerald  J.  Ruff,  Fargo  (N.D.)  Forum; 
Kenneth  F.  Rystrom,  Vancouver 
(Wash.)  Columbian; 

Archie  C.  Salyards,  Duluth  (Minn.) 
News-Tribune; 

Albert  B.  Southwick,  Worcester 
(Mass.)  Telegram  and  Evening  Gazette; 

William  L.  Tazewell,  Norfolk  Virginian- 
Pilot; 

Sondra  J.  Thorson,  LaPorte  (Ind.) 
Herald- Argus; 

John  F.  Vormittag,  London  (Ont.)  Free 
Press ; 

Allan  R.  Wilhelm,  Flint  (Mich.)  Jour¬ 
nal; 

Robert  R.  Zimmerman,  San  Diego 
(Cal.)  Union. 

Pressmen’s  stoppage 

The  Providence  Journal  and  Bulletin 
resumed  publication  April  17  following  a 
pressmen’s  work  stoppage  over  the  April 
15-16  weekend.  A  company  spokesman 
said  the  move  was  “not  particularly  sig¬ 
nificant.” 
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Deaths 

DR.  SAMUEL  s.  TALBERT,  54,  chairman 
of  the  journalism  department  at  the 
University  of  Mississippi  and  writer  of  a 
column  “Local  Business”  carried  since 
1957  by  more  than  100  newspapers; 
former  editor  of  the  Warm  Springs  (Ga.) 
Mirror  and  University  of  Florida  News; 
and  author  of  three  books ;  recently. 

*  «  * 

J.  ERNEST  KNIGHT,  81,  retired  editor  of 
the  Tacoma  (Wash.)  News-Tribune  in 
1963  after  48  years;  April  21. 

*  *  * 

BRYCE  HUME  II,  30,  manager  of  pro¬ 
motion  and  public  relations  for  the 
Schenectady  (N.Y.)  Gazette;  April  24. 

*  *  * 

IRVING  s.  BATH,  86,  former  owner  and 
editor  of  the  Goldendale  (Wash.)  Sentinel; 
correspondent  for  the  Oregonian;  April  22. 

*  *  * 

Elmer  Ferguson,  87,  dean  of  Canadian 
newspaper  sports  writers  and  columnist 
for  the  Montreal  Star  since  1957 ;  April 
26. 

*  >11  >1^ 

Melvin  W.  Patterson,  63,  a  reporter 
for  the  Tonawanda  (N.Y.)  News  for  19 
years;  previously  with  the  Buffalo  Cou¬ 
rier-Express  for  14  years;  April  26. 

4c  #  ♦ 

W.  Clay  Stearley,  71,  retired  (1966) 


copy  editor  for  the  Indianapolis  Star; 
April  24. 

*  *  * 

Sam  B.  Anson,  60,  recently  retired  gen¬ 
eral  sales  manager  of  Chemco  Photoprod¬ 
ucts  Co.;  April  13. 

*  *  * 

L.  Floyd  Schuyler,  63,  real  estate  edi¬ 
tor  of  the  Anderson  (Ind.)  Bulletin; 
April  20. 

*  *  * 

P.  B.  Stephens,  71,  retired  (1962) 
general  manager  of  the  New  York  News; 
a  member  and  officer  of  the  organization 
for  32  years;  April  20. 

*  *  * 

Phyllis  C.  Hayes,  45,  federal  court 
reporter  for  the  Columbus  (0.)  Citizen- 
Journal;  April  15. 

*  *  * 

Edward  A.  Williams,  67,  retired 
(1969)  local  desk  editor  of  the  Associated 
Press  in  New  York;  April  19. 

*  *  * 

Edgar  T.  Bell,  79,  former  business 
manager  of  the  Oklahoma  Publishing 
Company;  April  15. 

*  *  * 

Arthur  J.  Welter,  81,  retired  San  Di¬ 
ego  (Calif.)  Union  copy  editor;  April  16. 

*  *  * 

Arthur  Thatcher,  83,  newspaperman, 
poet  and  justice  of  the  peace  in  Jersey- 
ville.  Ill.;  April  14. 

*  *  »■ 

Raymond  Martin,  64,  reporter  for  the 


Oklahoma  City  Oklahoman  and  the 
Farmer  Stockman;  April  9. 

*  *  * 

R.  George  McNickle,  49,  assistant  head 
of  the  sports  copy  desk  of  the  New  York 
Times;  April  18. 

*  *  * 

Raymond  O’Neill,  67,  retired  national 
news  editor  of  the  New  York  Times;  April 
22. 

*  *  * 

E.  Marshall  Sturges,  74,  a  former 
general  mamager  of  the  Newark  (N.J.) 
Star-Ledger;  April  5. 

*  *  * 

George  M.  Madden,  71,  business  man¬ 
ager  of  the  Rolla  (Mo.)  Daily  News  for 
25  years;  April  9. 

*  *  * 

Michael  H.  Wren,  76,  retired  promo¬ 
tion  manager  for  the  New  Haven  (Conn.) 
Journal-Courier  and  Register;  April  12. 

*  * 

Franklyn  j.  Adams,  74,  retired 
(1962)  assistant  sports  editor  of  the  New 
York  News;  April  7. 

*  *  ♦ 

Michael  Diebold,  42,  a  copy  editor  at 
the  Pittsburgh  (Pa.)  Post-Gazette  since 
1964;  previously  with  United  Press; 
April  6. 

4c  4c  4c 

Ralph  F.  Girard  Jr.,  53,  advertising 
sales  director  of  the  Atlantic  City  (N.J.) 
Press;  employe  of  that  paper  since  1937; 
April  11. 


Linage  Trends— December  1971 

A  summary  of  newspaper  advertising  for  the  month  in  64  cities. 


1971 

1970 

Dollar 

% 

(000) 

(000) 

(000) 

Change 

Classifications 

Omitted 

Omitted 

Omitted 

Retail 

December  . 

$  189,483 

$  173,184 

-1-16,299 

-1-  9.4 

First  Twelve  Months 

1,855,332 

1,758,995 

-f 96,337 

-f  5.5 

Department  Stores 
(Included  in  Retail) 

December  . 

59,332 

65,973 

+  3,359 

-f  6.0 

First  Twelve  Months 

553,479 

539,433 

-1-14,046 

-1-  2.6 

General 

December  . 

34,973 

30,643 

-f  4,330 

-fl4.1 

First  Twelve  Months 

461,786 

426,466 

-1-35,320 

-1-  8.3 

Automotive 

December  . 

4,778 

5,610 

—  837 

—14.9 

First  Twelve  Months 

101,894 

92,756 

9,138 

-f  9.3 

Financial 

December  . 

9,627 

8,830 

-f  797 

-t-  9.0 

First  Twelve  Months 

106,617 

117,023 

—10,406 

—  8.9 

Classified 

December  . 

54,323 

46,140 

+  8,183 

-fl7.7 

First  Twelve  Months 

764,312 

724,264 

-f40,048 

-f  5.5 

Total  Advertising 

December  . . 

293,179 

264.407 

-1-28.772 

-hlO.9 

First  Twelve  Months 

3,289,941 

3,119,504  -fl70,437 

-1-  5.5 
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classified  section 

from  our  Vast  Newspaper  Audience 


FEATURES  AVAILABLE 


DRIVING 


MONEY 


HUMOROUS.  INFORMATIVE  AND  TODAY'.S  TIGHTWAD  helps  readers 
AUTHORITATIVE  —  JODY  CARR’S  save  money  and  recycle  products.  Five 
column  for  women  drivers:  $1.00  each  down-to-earth  tips  in  each  r>00-word 
in  sets  of  26.  Write  Box  600,  BMitor  column.  Box  0960,  Ro<'hester,  N.Y. 
&  Publisher  for  samples.  11462:’. 


El  ROPE. 4N  TR.iVEL^^ 

U.S.  TRAVEL  WRITERS  in  Europe. 
Israel,  oiler  photos,  lively  stories,  col¬ 
umns  angled  for  American  travelers. 
Try  us.  Write:  BM-Uox  81.  London 
WC  I ,  England. 


HUMOR 

GEE  WHIZ,  BOSS”— Weekly  humor 
feature  by  Eleanor  Harris,  nation's 
funniest  gal.  Hilarious  account  of 
swinging  secretary  who  sees  all  tosses 
as  husband  material  and  all  husbands 
as  immaterial.  Now  in  21  newspaiiers. 
Samples:  Eleanor  Harris,  c/o  Miami 
Review,  P,0.  Box  589,  Miami,  Fla, — 
33101. 


STORY  ideas  monthl.v,  iilea  stimulator, 
checklist  for  story  ilates,  sample  on 
reiiuest.  I  drat  f.'r  I'.dil’r.f.  23S  Royal 
Palm  Way,  Palm  Be;ieh,  Fla.  331s(t. 


NEWS  LOG 

Inquire  what  “NEWS  LOG  INTER¬ 
NATIONAL”  can  do  for  you.  Com¬ 
plete  news  and  feature  service,  c.amera- 
ready  at  prices  any  size  paper  can  af¬ 
ford.  News  Log  International,  Inc., 
101  E.  Milwaukee  St.,  Janesville,  Wise. 
—53345.  (AC  608)  754-8151. 


OPINION 

WHO  NEEDS  ANOTHER  opinion  col¬ 
umn  7  YOU  do!  IN  THE  COUNTRY 
is  ;i  bright,  fresh  ,*ipi>roach  to  th< 
problems  and  pleasures  of  our  times 
Usually  humorous,  often  controversial 
always  informe<l:  IN  THE  COUNTRY 
is  .'0(1  words  of  easy  re.ading.  OlTerol 
weekly.  Write  for  samples  and  rates 
Ox-Yoke  F’eatures.  Waterville.  N.Y 
ISI'lO. 


WEEKLY  FE.4TURES 


IWENTOR  S  GUIDE 


EDITORIAL  CARTOON  and  comment. 
|church  directory  illustr.ations,  horo- 
seoi)e,  movie  reviews,  crossword  puzzle, 

;  humorous  cartoons,  other  quality  fea- 
EVERYONE'S  .\N  INVENTOR  A’l  itures  for  the  weekly  editor  (offset 
HE.XRT.  Weekly  rid  'mn  by  :iuthority.]only).  Prices  for  all  (11)  features 
giKMl  enough  for  iiuijor  d.iily.  See  mv  start  at  based  upon  circulation 

article  and  biogr:.iihy.  Editor  &  Pub-  MARK-MORGAN  .SYNDICATED 
lisher  :!/2."i/T2.  lu'ge  74.  .S;im|>les.l  FE.VTURES 

Fr:ink  Marks,  4!il0  East  Eiul  .\ve.,  P.O.  Box  995,  Newnan,  Ga.  .30263. 
Chicago.  HI.  6061.5.  1  Ph. :  (404)  253-5355 


ANNOINCKMENTS 
BUSlNESS^PPORTimri^ 

INVESTOR, 'ASSOCIATE  PUBLISHER 
for  new  concept  weekly  (9  editions! 
Zone  4.  A  truly  unicjup  opportunity, 
$25,000  cash  reciuircd.  Write  Box  596. 
Editor  &  Publisher, 


ANNOl  NCKMKNTS 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur- 
r>oses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel.  Box  88,  Norton,  Kans.  67654. 


CASSETTES 

SAVE  YOUR  EYES  ~H.ave  (he  best  | 
party  in  tow’n.  Challenge  to  Professor  : 
Marshall  McLuhan,  $4.50.  Free  Bro-  i 
chure  of  over  100  selections.  Aquarius  j 
Educational  Enterprises,  18  Orchard  I 
St.,  Summit,  N.J.  j 


DUE  BILLS 


HOTELS.  CRUISES.  AIRLINE  SEATS. 

You  Namo  it. 

DUE  BILLS 

BARTER  AND  TRADE 

ARRANGEMENTS  CLEARING  HOUSE,  INC. 
200S4 Pacific  Hiway  So.  Seattle.  Wa.  98188 
(206)878-8900 


ANNOUNCEMENTS 
newspaperIbrokers 


Daily 


NEWSPAPER  BROKERS 

Negotiations  for  sales,  purchasing,  np- 
praising  of  newspapers  our  business. 
CLARENCE  W.  TABB  &  ASSO., 
6614  Rutgers  Street 
Houston,  'Texas — 77005 
Ph  (713)  661-9414 


CONFIDENTIAL  NEGOTIATIONS 

for  purchase  and  sale  of 

NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 
National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 


WE  HAVE  QUALIFIED  BUYERS 
for  your  daily  or  weekly. 

Jim  Southern,  70.3A  Magellan, 
Ijee's  Summit.  Mo.  64063 


ANNOUNCEMENTS 
PERIODICAL  SUBSCRIPTIONS 

FREELANCER’S  NEWSLETTER:  the 
semimonthly  forum  where  publishers 
announce  their  needs  for  freelance 
help  on  editorial/graphics  projects.  An 
invaluable  tool  for  writers,  artists, 
(xlitors.  photographers,  indexers  and  all 
who  freebance  in  publishing.  $12.00 
yeariy.  New  Subscription  Department, 
250  W.  57th  St..  New  York.  N.Y. 
10019. 


ROBERT  N,  BOLITHO,  newspapers, 
mag.azines :  appraisals,  consulting. 

Krehhiel-Bolitho  Newspaper  Service, 
Box  133,  Emporia,  Kans.  (316)  342-.52S0. 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  1S9,  Mount  Pleasant,  Mich.  4SS5S. 


MEL  HODELL.  Broker 
Sales-Appraisa  Is- Consultation 
1388  N.  Euclid.  Upland.  Calif.-917S6 


The  DIAL  .Agency.  1503  Nazareth. 
Kalamazoo,  Mich.  49001.  Ph :  349-7422. 
“America’s  No,  1  Newspai)er  Broker.” 


JOSEPH  A.  .SNYDER,  BROKER 
Western,  Mid-Western  Newspapers 
2231  E.  Romneya,  Anaheim,  Cal.  92800 


NEWSP.4PERS  FOR  S.4LE 

AVAILABLE 

Newspapers.  Magazines,  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WE’LLS  &  CO.MPANY 
P.O.  Box  54.  Wheaton.  Ill.  60187. 


MACHINERY  &  SUPPLIES 
COMPOSING  ROoiif^^ 

COMPUGRAPHIC  7200  avaiLable  now. 
Like  new  machine,  still  in  factory 
crate,  including?  service  kit.  Never 
used  commercially.  Write  Box  719, 
Etlitor  &  Publisher. 


AWARD-WINNING  1 .400  circulation 
wtH'kly  newspaper  and  shop|>or.  Sell 
for  jyross  ($:*6.000).  Should  have  varied 
experience.  We’re  tire<l.  Leslie  l-focal 
In<lependent,  126  S.  Main,  Leslie, 
Mich.  49251. 


NORTH  JERSEY  WEEKLY  offset 
newspaper.  Owner  plannin^c  to  retire. 
GixhI  opportunity  for  ad  man  or  man- 
wife  team.  Attractive  offer.  Terms. 
Box  421,  Editor  &  Publisher, 

OFFSET  WEEKLY  in  one  of  most 
affluent  communities  in  Southern  Cali¬ 
fornia.  15-year  old  paper  closely  iden¬ 
tified  with  its  close-in  suburban  com¬ 
munity.  Grossing?  around  $100,000. 
Asking?  $60,000.  Terms.  Box  704,  Edi¬ 
tor  &  Publisher. 


PHOTON  560  for  sale.  Use<l  3  years, 
pi  mat,  universal  prism,  12  lenses.  2 
masLTazines,  1  disk.  $5,000  or  liest  offer 
by  May  31.  Call  Joe  Dupre,  (617) 
S97-SS15,  Inforonics,  Inc.,  146  Main 
St.,  Maynard.  Mass.  01754. 

MELTIV'ATOR  attached  to  4-ton  re¬ 
melt  pot  with  pip  mold:  7  Meltivator 
scrap  trucks:  Hammond  “Easy 

Kaster” :  Hammond  scorcher:  Ham¬ 
mond  plate  shaver:  Richard’s  Stereo 
Saw:  Morrison  ship  stripper:  Ham¬ 
mond  Thintype  Glider  Saw.  In  pood 
condition  and  available  May  1st.  No 
reasonable  offer  refused  as  we  need 
the  space.  The  Dailv  Propress.  Char¬ 
lottesville.  Va.  22902.  (703)  295-9111. 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Larpe  selection  of 
tyiie  styles.  Flexowriters — Input  units 
for  cdmpulers.  FHN  Business  Products, 
1500  Kines  Hiphway,  Cherry  Hill,  N.J. 
-08031  (AC  600)  428-3223 


COMPLCTE  LINOFILM  SYSTEM  in- 
cliidinp  T»hoto  unit,  two  keyboards, 
extr.a  reader,  41  prids  and  spare  parts. 
New  1963.  Available  July  1,  1972. 

$22,500.  E.  H.  Richey  Co..  1417  Geor- 
pi.a  St..  Los  Anpeles,  Calif,  90015. 
(213)  748-5954. 


SMALL  ROCKY  MOUNTAIN  offset 
daily,  collepe  town,  $225M  cash,  price 
includes  real  estate.  Bill  Kinp  Asso¬ 
ciates,  2025  Foothills  Rd.,  Golden, 
Colo.  80401.  (303)  279-6345. 


NEWSPAPERS  WANTED 

WE  HAVE  QUALIFIED  BUYERS  for 
ilailies  and  larpe  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala. — 35902 
Ph:  (205)  546-3356 


FAIRCHILD  PHOTO  TYPESETTERS 
I  Two  now  runninp.  Model  2000,  Guar- 
■  nnteeil  lowest  price.  Cash  or  terms. 
Ph:  (203)  875-0706.  Frank  Love, 

Journal  Pub.  Co.,  Rockville.  Conn. 

JUSTOWRITERS -I.nrpe  selection  of 
i  excellent  trade-ins,  for  rent-lease,  or 
for  -ale  easv  terms.  NAPSCO,  Berlin, 

1  Wise.,  and  18  W  22  N.Y.C.  10010 

CAN’T  GO  OFFSET?  Letterpress  bet- 
i  ter  with  jmDuraluminum  Base.  3444 
Country  Club  Dr.,  Medina,  Oh — 44256. 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
potintions  for  sale  and  purchase  of 
hiphest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  propeily, 
you  should  call  (AC  813)  446-0871  day¬ 
time;  (AC  813)  733-8053  niphts;  or 
write  Box  3364,  Clearwater  Beach. 
Florida  33515.  No  oblipation,  of  course. 


SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES.  .SERVICES,  MANAGEMENT 
131  S.  Panama  St.,  P.O.  Box  7267 
Montpomery,  Ala.  (203)  262-24 11 


$100,000  CASH  plus  excellent  cre<lit 
line  available  for  small  daily,  very 
larpe  weekly — not  metro  or  suburb.  Box 
503,  Ei^litur  &  Publisher, 


PROFESSIONAL  JOURNALIST  wants 
we(*kly  in  Ixis  Anpeles  county.  Box 
364,  E«litor  &  Publisher. 


IF  YOU  PLAN  RETIRF:3VIENT  in  a 
few  years  and  hope  to  see  your  papei 
retain  its  principles,  this  may  l»e  the 
answer.  Exiierienced  eilitor-publisher 
S€‘eks  small  daily  or  weekly  in  West  or 
Midwest.  Small  investment  now  with 
5-10  year  takeover  apreement.  Will 
work  with  current  owner  or  assume 
resiKinsibility  now.  Box  673,  Editor  & 
Publisher, 

THREE  NEWSPAPERMEN  seek  Area 
9  weekly  prossinp  $100,000  plus.  Send 
copy  of  paper  and  pertinent  data.  Box 
659,  EJditor  &  Publisher,  or  call  (916) 
.363-0828. 


WRITE  FOR  INFORMATION  on  one 
of  the  finest  headline  type  machines  in 
the  industry.  At  n.  cost  of  less  than 
$400.  Free  test  propram.  Easy  payment 
plan.  Write:  Ralph  Lonp,  Puhlishfrs* 
Service  Co.,  P.O.  Box  291,  Clinton, 
Iowa— 52732.  Call  (319)  242-4420. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspai>er  Service  Company,  Inc. 


ALL  MODELS 

Linotvpes — Intertypes — Ludlows 
PRINTCRAFT  REPRF-SENTATIVES 
I3C  Church  Street,  N.Y.,  N.Y.  10007 


M.4ILROOM 

CHESHIRE  545  LABEL  AFFIXING 
machine  with  quarter  folder.  Will  label 
affix  ne\vspai)er,  magazine,  etc.  at 
s|>eeds  up  to  16,000  per  hour.  Save 
thousands  of  dollars  as  compared  to 
price  new.  Rapid  Leasing  Co.,  Inc., 
260  W.  Broadway,  New  York,  N.Y. 
10013.  Ph:  (212)  925-7737. 


M.4TERL4L  FOR  SALE 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Natl.  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 


P.O.  Dr.  12428,  Panama  City.  Fla.  i  and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 
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MACHINERY  &  SUPPLIES 
MISCELLANEOUS 


MACHINERY  &  SUPPLIES 

^^resses^&~machTnery 


HELP  WANTED 
ACADEMIC 


HELP  WANTED 
CIRCULATION 


FOR  SALE 

One  5  unit  Fairchild  Color  King 
Model  #F-llA-5-10-66-G.E.-40 
Serial  #C279 

One  Folder — Serial  #253,  including 
quarter  folder 

One  Sheeter — Serial  #66-ll-SPH-250 
BC  WE 

One  G.E.  Control  Panel  and  40  H.P. 
Motor  wired  for  220  Volts — 3 
phase — 60  cycles 
One  5  H.P.  Compressor 
One  Baldwin  Leveler 
One  Alemite  Ink  Pump 
One  Count-o-veyor 
One  1-ton  Electric  Hoist 


UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 
Lyndhurst,  New  Jersey 
(201)  438-3744 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our 
same  prices — lowest  in  U.S.A.  All 
colors.  Top  quality. 

Call  or  v/rite: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio — 44313 


PRESSES  &  MACHINERY 


32-PAGE  GOSS  ROTARY  press,  2 
units,  double  folder,  all  necessary 
plate-making  equipment.  Excellent 
condition.  Evening  Democrat,  Ft.  Mad¬ 
ison.  Iowa  52627. 


CLASSIFIED 

Advertising  Rates 
"POSITIONS  WANTED” 
(Payable  with  order) 

4- week$ . $1.10  per  line,  per  issue 

5- weeks . $1.20  per  line,  per  issue 

2- weeks  . $1.30  per  line,  per  issue 

1- week  .  $1.40  per  line. 

Count  5  averape  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

"ALL  OTHER  CLASSIFICATIONS" 
IRemlttanee  should  accompany  das* 
sifled  copy  when  submitted  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.! 

4-weeks .  $1.60  per  line,  per  issue 

3- weeks  .  $1.70  per  line,  per  issue 

2- weeks .  $1.80  per  line,  per  issue 

1-week  . $1.90  per  line. 

Count  5  average  words  per  line 
or  38  characters  and/or  spaces 
3  lines  minimum  (No  abbreviations) 

Add  50c  for  box  service  and  count  as  an 
additional  line  in  your  copy. 

Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 

DISPLAY— CLASSIFIED 
The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  Is  $3.45  per  agate  line — $48.30 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday.  4:30  PM  New  York  time 


Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  ‘help  wanted' 
advertisements  until  direct  reguest  is 
made  for  them.  E&P  cannot  be  re¬ 
sponsible  for  their  return. 


Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 


Editor  &  Publisher 
850  Third  Ave.,  N.Y.,  N.Y.  10022 
I  AC  212)  752-7050 


NEWSPAPER  WEB  OFFSET  presses, 
new  and  use<l ;  rebuilt  and  guaranteed; 
installi'tion  and  service.  New:  Econ- 
O-Web  perfecting  presses,  full  litho 
color  decks  and  the  unique  4-color 
unit,  all  adaptable  to  any  22%"  cut¬ 
off  press.  Designed  and  manufactured 
by  Web  Press  Corp.,  200  S.W.  Michi¬ 
gan,  Seattle,  WA  98106.  Call  Tim  York 
(206)  762-6770. 


STEREOTYPE  EQUIPMENT 


WOOD  Automatic  Autoplate  caster 
and  metal  pump.  Also  finishing  ma¬ 
chine.  Four  plates  per  minute.  No 
offer  refused.  (312)  586-8800,  ext.  241. 


WANTED  TO  BUY 


THREE  UNITS  GOSS  COMMUNITY. 
Excellent  condition.  Give  full  specifica¬ 
tions,  age,  condition,  price.  Box  449. 
Editor  &  Publisher. 


NEWSP.4PER  SERVICES 

^fRS/L^dTToivn^iOMOT/oir 


NEED  MORE  HOME 
DELIVERY? 


If  so,  consider  a  change  of  pace  from 
routine  promotions!  Want  fast  and 
sustaining  results?  OVr  organization 
can  do  it  for  you.  Thanks  to  a  care¬ 
fully  planned  and  soundly  executed 
telephone  solicitation  program.  We  give 
you  that  increase,  at  a  most  reason¬ 
able  cost  per  subscription.  This  is  be¬ 
cause  our  telephone  solicitation  methovls 
are  thorough  and  skilled.  Backe<l  by 
years  of  active  experience  in  this  spe¬ 
cialized  field.  Call  or  write  for  further 
information 


ROBERT  NELSON  CAMPAIGNS 
361  Meadowbrook  Drive 
Huntingdon  Valley.  Penna.  19006 
(215)  WI  7-5215 


PRESS  ENGINEERS 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

1  Sherman  Avenue 
Jersey  City,  N.J. — 07307 
(AC  201)  659-6888 


PRESS  TIME  AVAILABLE 


PHOTOGRAPHY,  NEWS.  graphics 
teacher  in  Texas.  June  1.  MA  or  better 
to  start.  Box  682,  Editor  &  Publisher. 


ADMINISTRATIVE 


ELECTRONICS  SPECIALIST 
Expanding  Midwest  graphic  arts  firm 
seeks  electronics  specialist  to  join  its 
management  team.  The  person  we 
want  must  have  expertise  to  oversee 
operation  and  maintenance  of  a  num¬ 
ber  of  devices  which  are  electronically 
activated.  This  is  a  new  position 
which  carries  opportunity  for  advance¬ 
ment  in  salary  and  stature  in  a  field 
where  iwtential  for  electronic  functions 
is  just  being  tapped.  Understanding 
new  phototypesetting  machines  and 
their  operation  in  conjunction  with 
computers  will  be  very  helpful.  Write 
Box  645,  Editor  &  Publisher,  with  full 
details  of  evlucation,  experience,  refer¬ 
ences,  etc. 


CHICAGO  DAILY  PLANET,  estab¬ 
lished  alternative  bi-weekly,  seeks  ag¬ 
gressive  experienced  business  manager 
to  direct  advertising  and  circulation 
sales.  Good  salary  and  top  bonus.  Fred 
Eychaner  (312)  525-0288. 


PRESS-TIME  AVAILABLE 
Also  Complete  Composition 
and  Make-up  Faalities 
6-unit  Goss  Community  press  with 
Suburban  and  Community  folders  cap¬ 
able  of  printing  24  standard  and  48 
tabloid  pages;  collating  facilities. 
Good  press-time  available  every  day 
including  Wednesday.  Bob  Schultz 
(AC  201)  647-1180.  Recorder  Publish¬ 
ing  Co.,  Stirling,  N.J. 


Help 

Wanted 


ACADEMIC 


GROWING  DEPARTME’NT  of  Mass 
Commimications  needs  additional  fac> 
ulty  member  with  specialty  in  Jour¬ 
nalism  Procluction.  Would  also  be  able 
to  teach  beprinnins  communication 
theory  courses.  Required:  M.A.  com¬ 
pletion,  several  years  field  experience, 
some  teachinjf  Viackground.  Candidates 
with  some  strength  in  broadcasting? 
will  lie  favored.  Salary  expecte<l  to  be 
$11,000  by  September  1,  1972.  Chico 
State  College  is  an  affirmative  action 
employer  that  encourages  ethnic,  min¬ 
ority,  and  women  candidates.  Contact 
George  Rogers,  Mass  Communications 
Department,  Chico  State  College,  Chico, 
California  95926,  (916)  345-6355. 
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APPLICATIONS 


Leading  OCR 
Company . . . 


Has  immediate  openings 
for  individual  with 
applications  know-how 
in  Graphic  Arts  or 
Data  Processing 
areas.  Challenging 
work  for  growth  company 
with  strong  R/D  team. 
Must  have  ability  to 
get  along  with  people. 
Salary  &  commission. 


Call:  (201)  288-6000,  or 
write: 


compu%can 


900  Huyler  Street.  Teterboro,  N.J.  07608 


CIRCULATION 


THE  MARIETTA  DAILY  JOURNAL 
and  Neighbor  Newspapers  Inc.  (24 
newspapers  covering  suburban  Atlanta) 
are  seeking  qualifier!  district  managers 
for  the  most  progressive  circulation 
department  in  the  South.  Starting  sal¬ 
ary  $125  per  week.  Company  oar. 
bonus  and  excellent  fringe  benefits. 
Future  advancement  assured  by  our 
rapid  growth.  If  you  are  willing  to 
work  hard  and  can  show  results,  con¬ 
tact  Robert  D.  Gilliland,  Circulation 
Director.  Marietta  Daily  Journal.  P.O. 
Box  449,  Marietta,  Ga.  30060. 


SUBURBAN  RESORT  newspaper  seeks 
circulation  manager  experienced  in 
mail  conversion  and  rural  delivery. 
Fast  growing  weekly,  30,000  circula¬ 
tion.  Area  5.  Send  resume  to  Box  671, 
Editor  &  Publisher. 


AREA  1  fast  growing  weekly  group 
is  seeking  live-wire  experience  circu¬ 
lation  manager  who  is  looking  for 
secure  future.  Send  resume  to  Box 
690,  Editor  &  Publisher  or  call  (401) 
737-1601.  Mr.  Ritacco. 


SUNDAY  NEWSPAPER  in  Zone  1 
needs  self  starter  and  follow-through 
circulation  manager.  Must  have  ability 
to  recruit  and  train  district  managers 
and  newspaper  boys,  prepare  and  con¬ 
duct  promotional  programs  and  reor¬ 
ganize  distribution  systems.  No  arm¬ 
chair  job.  Field  work  necessary.  Good 
opportunity  for  development.  Box  593, 
Editor  &  Publisher. 

GREAT  OPPORTUNITY  for  proven 
professional  with  rapidly  expanding 
group  of  oflfset  weeklies.  Stephen  Neal, 
Community  Press,  Inc.,  Box  11506, 
Winston-Salem,  N.C.  (919)  765-2883. 


CLASSIFIED  ADVERTISING 

LONG  ISLAND  NEWSPAPER  needs 
Classified  Supervisor  who  can  organize 
department,  set  linage  goals,  hire 
and  train  personnel  and  sell  own  ac¬ 
counts.  Can  lead  to  management  posi¬ 
tion.  Send  resume/salary  wanted,  to 
Box  620,  Editor  &  Publisher. 


COMPOSING  ROOM 

PROGRESSIVE  medium-sized  dally  in 
Midwest  needs  nightside  composing 
room  foreman  familiar  with  all  phases 
of  cold  type  and  computer  operations. 
Modern  plant,  good  benefits.  Send 
resume  of  qualifications,  experience, 
and  goals  to  Box  638,  Editor  &  Pub¬ 
lisher. 

TAPE  PERFORATOR  OPERATOR 
Friden  L(X3  Fairchild,  for  newspaper 
operation.  Salary  commensurate  with 
ability.  Good  fringe  benefits.  Write 
Earl  Thompson,  P.O.  Box  16008,  Den¬ 
ver,  Colo.  80216. 


DISPLAY  ADVERTISING 

UPPER  MIDWEST  11,000  daily  is 
seeking  a  capable  person  to  join  our 
progressive  staff,  selling  retail  and 
classified  advertising.  Good  family 
community  in  expanding  market.  Good 
base  salary  plus  bonus.  Excellent  com¬ 
pany  benefits.  Reply  to  Box  652,  Edi¬ 
tor  &  Publisher. 

IMMEDIATE  OPENING  for  retail  ad¬ 
vertising  salesman  on  North  Carolina’s 
largest  offset  daily.  We  want  someone 
who  is  aggressive,  energetic,  and  likes 
good  Southern  living  on  the  ocean. 
Excellent  company  benefits.  Write: 
Ron  Shook.  Retail  Advertising  Man¬ 
ager,  Star-News  Newspapers  Inc..  P.O. 
Box  840,  Wilmington,  N.C.  28401.  Or 
phone  (919)  343-2311. 

AGGRESSIVE.  ENERGETTIC  advertis¬ 
ing  director  and  space  salesman  or 
saleswoman  with  ability  in  promotion 
planning  wanted  for  weekly  newspaper 
in  Rhode  Island.  Send  resume  to  Box 
6063,  Providence,  R.I.  02904. 

ADVERTISING  MANAGER  for  large 
weekly  in  North  New  Jersey.  Salary 
open.  Write  Box  662,  Editor  &  Pub- 
I'sher. 

EXCELLENT  OPPORTUNITY  for  top- 
notch  display  salesman  strong  on  sales 
and  layout  to  service  new  and  estab¬ 
lished  accounts  for  offset  paper.  Must 
have  marketing  orientation,  adminis¬ 
trative  ability  and  promotion  skills. 
.Tob-honpers  please  don’t  apply!  Write 
Mr.  Signer.  913  S.  Florida  Ave..  Lake¬ 
land,  Fla.  33803  or  Ph:  (813)  688-8508. 

GREAT  OPPORTUNITY  for  proven 
professional  with  rapidlv  expanding 
group  of  offset  weeklies.  Stephen  Neal, 
Community  Press,  Inc.,  Box  11.506, 
Winston-Salem.  N.  C.  (919)  765-2883. 

NEWSPAPER  AD  SALESMAN 
Opportunity  for  ambitious,  experienced 
self-starter  in  our  advertising  sales 
department.  Join  group  of  aggressive, 
creative  people  producing  New  Jersey’s 
outstanding  sales  gross  newspaper. 
Salesmen  backed  by  art,  layout  people 
and  all  contemporary  aids.  Salary  plus 
incentive  bonus  plan,  mileage,  com¬ 
pany  paid  benefits,  (jail  or  send  re¬ 
sume  to  Personnel  Manager,  The  Home 
News,  123  How  Lane.  New  Brunswick, 
N.J.  08903.  (201)  546-4000. 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


PRESSROOM 


HELP  WANTED 


CITY  EDITOR 

Our  city  editor  has  moved  up  to  man- 
aRini;  editor  with  another  Hagadone 
Kroup  paper.  A  journalist  with  solid 
experience,  the  ability  to  motivate  a 
young  staff  and  a  desire  to  produce 
a  top  notch  local  news  product  will 
fin<l  this  an  extraordinary  opportunity. 
Call  W.  D.  Behling,  Editor.  Beloit 
(Wise.)  Daily  News,  (608)  365-8811. 


EDITOR:  ALSO  ART  DIRECTOR  ( 
New  national  physical  fitness  and  nu¬ 
tritional  slick  magazine.  Unusual  op-  1 
portunity  for  two  right  people.  Box  j 
708.  Ekiitor  &  Publisher.  s 

EDITOR  ] 

Aggressive  newsman,  good  photogra¬ 
pher.  .strong  on  sports  as  well  as  gen-  ; 
era!  news.  Permanent  position  on  good  ) 
weekly  ready  to  go  bi-weekly.  Located  j 
in  fast  growing  suburb  of  Phoenix.  , 
John  Blackburn,  The  Chandler  Ari-  i 
zonan.  Box  368,  Chandler,  Ariz.  Ph : 
(602)  963-6666.  ] 


PROVEN  PROFESSIONAL  E<litor/ 
Manager  for  offset  weekly  in  nice 
growing  community.  Stephen  Neal, 
Community  Press,  Inc.,  Box  11506, 
Winston-Salem,  N.  C.,  (919)  765-2883. 


REPORTER  WANTED  for  general 
assignment  work  on  award-winning 
AM  daily  in  Zone  2.  Must  have  at 
least  I  year  practical  experience.  Ex¬ 
cellent  opportunity  for  advancement 
with  good  pay  and  liberal  fringe  bene¬ 
fits.  Box  710,  Editor  &  Publisher. 


CITY  EDITOR  I 

SLOT  MAN 

Ohio's  largest  offset  newspaper  (eve¬ 
ning  and  Sunday!  is  looking  for:  (1) 
a  city  editor  with  some  administrative 
experience  who  can  lead  aijd  inspire, 
and  (2)  a  slot  man  (or  woman)  for  a 
busy  copy  desk  who  can  also  handle 
some  layout  and  backstop  the  news 
editor.  Rush  resume  and  salary  history 
to:  Arnold  Miller.  Managing  Editor. 
TTie  Chronicle-Telegram,  225  East 
Ave.,  Elyria,  Ohio  44035. 

SKILLED  CITY  EDITOR  to  direct 
staff  of  25.000  Ohio  daily.  University 
city  in  rapidly  developing  area.  Begin 
immediately.  Resume  to  Box  706.  Edi¬ 
tor  &  Publisher. 

REPORTER — This  growing  offset  AM 
daily,  with  one  of  the  most  modern 
plants  in  New  England,  is  expanding 
its  editorial  staff  and  seeks  a  self¬ 
starting  newsman  with  camera  experi¬ 
ence.  We  offer  competitive  pay  in  a 
fertile  news  area  free  of  the  incon¬ 
veniences  of  big-city  living,  security 
and  the  best  possible  fringe  benefits. 
It’s  a  demanding  job.  Write:  Tom 
Giordano,  editor.  The  County  Times, 
P.O.  Box  1267,  Presque  Isle,  Maine 
04769.  Or  call  (207)  764-0321. 

THE  EXCEPTIONAL  copy  editor 
sought  by  South  Florida  45,000  PM 
to  fill  key  slot.  Required :  meticulous 
and  challenging  approach  to  editing, 
imagination  in  head  writing,  flair  for 
modern  layout,  solid  desk  experience, 
preferably  on  smaller  daily.  Rewards: 
exciting  advancement  prospects,  ideal 
living  and  working  conditions  in  new 
plant  with  new  processes.  Submit  de¬ 
tailed  letter,  including  specific  salary 
needs  and  samples  if  possible.  Box 
692,  Editor  &  Publisher. 

COPY  DESK:  Versatile,  experienced 
copy  editor  who  is  not  afraid  of  re- 
siwnsibility  and  who  can  handle  wire 
and  local  copy  well.  Must  have  college 
degree  and  preferably  2  or  3  years  of 
solid  reporting  experience.  Contact 
Barrie  Hartman,  news  editor,  Eugene 
Register-Guard,  Eugene,  Ore.  97401. 

FARM-COMMODITY  RCTORTER  for 
large  circulation  midwestern  newspa- 
fier  to  cover  farming,  commodity  fu¬ 
ture  markets  and  other  farm-com¬ 
modity  news.  We  seek  a  person  with 
two  years  newspai>er  experience,  a 
farm  background  and  demonstrated 
writing  ability.  Send  resume  and 
writing  samples  to  Box  691,  Editor  & 
Publisher. 


EDITOR 

For  a  large  circulation  publication 
covering  the  National  Contract  Bridge 
audience.  Knowledge  of  Contract  Bridge 
required.  E.\cellent  opportunity  for 
creative  editor  who  is  capable  of  sup¬ 
ervising  all  phases  of  production  and 
circulation.  Relocate  to  Memphis — 
moving  expenses  paid.  Salary  commen¬ 
surate  with  ability.  Send  resume  to 
American  (Contract  Bridge  League,  125 
Greenwich  Ave.,  Greenwich,  Conn. 
06830,  Attention :  M.  L.  Tasi. 

REPORTER  with  experience  in  cover¬ 
ing  city  government,  law  enforcement, 
schools  an<i  featur-  writing.  Must  have 
in<iuisitive  mind  at  will  lead  to  in- 
depth  analysis  a;nl  investigative  re¬ 
porting  for  the  Western  Sun  edition  of 
The  Everette  Herald,  serving  south 
Snohomish  County  and  northern  King 
County.  Good  salary  and  fringes.  Ap¬ 
ply  to  Jerry  Distefano,  Personnel  Di¬ 
rector,  Everette  Herald,  Everette, 
Wash.  98201. 

REPORTER — We’re  looking  for  that 
rare  reporter  (in  the  art^music-film 
field)  whose  writing  ability  and  style 
will  make  a  t>orceptibIe  difference  in 
our  75,000  circulation  Zone  2  PM. 
Some  background  in  music  and/or  the 
arts  is  essential.  While  reviewing 
would  lie  part  of  the  job.  the  em¬ 
phasis  would  lie  on  lively,  authorita¬ 
tive  reporting  in  the  broad  field  of  the 
arts.  An  unusual  opportunity.  Send 
complete  resume  plus  representative 
samples  of  your  work  to  Box  678,  Edi¬ 
tor  &  Publisher. 

REPORTER  FOR 
WOMEN’S  DEPARTMETNT 
Bright,  eager  reporter  needed  for 
Women’s  Department  of  Midwest  daily. 
Minimum  1  year  professional  experi¬ 
ence  required.  Salary  to  $185  per  week. 
Send  resume  to  Box  607,  Editor  & 
Publisher. 

REPORTER — Journalism  grad  and/or 
6  months  experience  for  prize  winning 
suburban  newspaper  in  New  York  City 
.area.  Send  resume  to  Box  661,  Editor 
&  Publisher. 


TWO  REPORTERS — Immediate  open¬ 
ings.  Some  experience  preferred.  Desk 
experience  heljiful  but  not  necessary. 
Write  only.  J.  P.  Matasich,  Editor, 
Evening  Sentinal,  457  E.  North  St., 
Carlisle,  Pa.  17013. 

EDITORIAL  WRITER 
Immediate  opening  on  independent, 
moderately  liberal  evening-Sunday  pa¬ 
per  of  37.000  growing  circulation.  Pre¬ 
fer  age  28  to  40  with  experience  in 
writing  government  and  politics,  with 
.ability  to  write  on  full  range  of  edi¬ 
torial  topics.  Duties  include  editing 
page.  Send  resume  and  clippings  to 
Kenneth  Rystrom,  'The  Columbian,  P.O. 
Box  180.  Vancouver,  Wash.  98660. 

CONNECrriCUT  DAILY  published  in 
college  town  is  looking  for  a  sports 
reporter  to  become  the  second  indi¬ 
vidual  in  a  department  emphasizing 
local  coverage.  Demonstrate<l  interest, 
intelligence,  writing  ability  and  a  de¬ 
gree  from  a  goo<l  college  is  required, 
but  experience  is  not  an  absolute.  In¬ 
terview  will  lie  requireil.  Zone  2.  Box 
651.  Eilitor  &  Publisher. 

EXPERIENCED  REPORTER 
Fast-pace<l  70.000  Midwest  daily  is  look¬ 
ing  for  an  experienced  writer  to  han¬ 
dle  a  challenging  general  assignment 
position. 

If  you  have  several  years  daily  news¬ 
paper  experience  and  the  initiative  to 
[  tackle  rough  assignments,  we  would 
like  to  hear  from  you. 

•  We  offer  room  to  advance,  excellent 
I  benefits  and  salary  to  $10,000.  Send 
resume  to  Box  612.  Editor  &  Publisher. 


CAPE  COD  CALLING.  We  are  ex¬ 
panding  and  need  an  experienced  com¬ 
bination  pressman/stereotyper.  Fine 
wages  and  working  conditions.  We  are 
.1  growing  26,000  afternoon  daily  and 
Sunday;  our  press  is  a  Goss  Unitube. 
Write  or  call  Hubert  French,  press- 
stereo  foreman.  Caiie  Cod  Standard- 
Times,  319  Main  St.,  Hyannis,  Mass. 
02601;  (617)  775-1200. 


PRODUCTION 

ENGRAVING  MANAGER 
Unusual  opportunity  to  join  manage¬ 
ment  team  with  one  of  the  nation’s 
fastest  growing  metropolitan  dailies. 
Progressive  organization  desires  pro¬ 
gressive  minded  individual  with  suc¬ 
cessful  management  background.  Ap¬ 
plicants  should  have  experience  in 
both  letteniress  and  web  offset  tech¬ 
nology  with  emphasis  on  color  repro¬ 
duction.  Send  resume  in  confidence  to 
Box  711,  Editor  &  Publisher. 


PUBLIC  RELATIONS 

ECOLOGY  ORIENTED  association 
seeks  writer  for  newsletters,  speeches, 
features,  reports,  special  assignments. 
J-Grad  with  media,  wire  service  or  PR 
experience.  New  York  location  :  to  $12,- 
000.  Resume  to  Box  648,  Editor  & 
Publisher. 


WRITER 

New  York  Public  Relations  agency. 
Newspaper  writing  experience  neces¬ 
sary.  Edit  clipsheet,  write  releases. 
Optiortunity,  benefits.  Start  to  $10,000. 
Tell  all  first  letter. 

Sumner  Rider  &  Associates  Inc. 

355  Lexington  Avenue, 

New  York,  N.Y.  10017 


EXCELLENT  OPPORTUNITY  for 
news  service  manager.  Contact  Per¬ 
sonnel  Department,  American  Auto¬ 
mobile  Association,  P.O.  Box  33.  Madi¬ 
son,  Wise. 

WE  NEED  A  VERSATILE,  self-di¬ 
recting  person  with  strong  editorial 
and  Public  Relations  abilities  to  han¬ 
dle  publications  and  media  work  in 
organizing  campaigns  in  the  South. 
We  are  a  progressive  trade  union  and 
we  require  mature  staff  members  who 
understanil  and  share  the  concerns  of 
our  memliers.  Requires  travel,  flexi¬ 
bility  and  personal  involvement. 
Please  send  resume  and  salary  back¬ 
ground  to  Box  721,  Editor  &  Pub¬ 
lisher. 


MARKETING  EXECUTIVE 
COMMUNICATIONS  PRODUCTS 
Our  growth  firm,  affiliated  with  For¬ 
tune  500  company,  is  seeking  impres¬ 
sive  executive  to  develop  the  market 
and  sell  a  new  photo-composition 
tyiie/ communications  system  to  the 
newspaper  industry. 

Mature  individual  comfortable  calling 
on  top  management  as  well  as  cap¬ 
able  of  working  closely  with  technical 
personnel  required. 

Preferre<l  candidate  has  record  of  ac¬ 
complishments,  is  now  selling  major 
photo-composition  or  computer  systems 
to  newspapers  and  has  degree  or  equiv¬ 
alent  in  electronic  communications 
engineering.  Position  located  in  San 
Francisco  Bay  area  with  starting  sal¬ 
ary  in  20K  range  plus  Ixmus. 

Send  resume  and  present  compensation 
information  to  Box  689,  Editor  &  Pub¬ 
lisher. 


GRAPHIC  ARTS:  Heavy  machinery 
systems  salesman — Midwest  region.  To 
$20,000  plus  car.  Our  client  is  NYSE 
listed.  Write:  John  Kierstead,  V.P., 
McClelland,  Kierstead  &  Fenn,  Con¬ 
sultants  to  Management,  Pan  Am 
I  Bldg.,  Suite  303E,  200  Park  Ave.,  New 
York.  N.Y.  10017. 


SALES 

Leading  OCR  growth 
company  has  immediate 
openings  in  sales 
department.  Graphic 
arts  or  computerized 
typesetting  background 
desirable.  Salary  & 
commission.  Please  call 
(201)  288-6000,  or  write: 


compuxean  ioc 


900  Huyler  Street,  Teterboro,  N.  J.  0760S 


Positions  Wonted ... 


FREE  LANCE 

GREAT  LAKES  your  specialty?  We 
nee<l  a  Washinjfton-hased  writer  who 
has  a  working  knowledge  of  the  Lakes, 
its  shipping  and  maritime  industry  to 
produce  creative,  hard-hitting  speeches, 
testimony  and  relate<l  freelance  copy. 
Most  be  able  to  move  on  your  own, 
with  only  minimal  supervision.  Back¬ 
ground  in  the  L-^’es  is  a  must.  Box 
605,  Editor  &  F  isher. 


ACADEMIC 

NEWSWRITING  INSTRUCTTOR  — 
Journalism  MA.  Now  with  major  news¬ 
paper.  College  teaching  experience. 
Box  717,  Etlitor  &  Publisher. 


ADMINISTRATIVE 

CXINTROLLER/ BUSINESS  MGR. 

12  years  Newspaper,  Radio,  TV,  Ac¬ 
counting  Experience  —  AH  Phases  — 
Available  Now — R.  Speer,  1627  Finch 
Way,  Sunnyvale,  Calif.  94087.  (408) 
739-2572. 

MANAGER  OR  ASSISTANT— 24  years 
newspairers.  Offset  or  letterpress. 
Heavy  layout.  Age  53,  excellent  health. 
Best  references.  Zone  8.  Box  654,  Edi¬ 
tor  &  Publisher. 

PUBLISHER.  GENERAL  MANAGER. 
E<litor.  reared  on  small  daily,  over  20 
years  exiwrience,  graduate  work  jour¬ 
nalism,  active  many  trade  associations, 
employed  corporate  public  relations, 
seeks  return  to  "First  Love" — newspa- 
pering.  Phone  (312)  837-8539  for  re¬ 
sume  or  interview. 


CIRCULATION 

CIRCULATION  MANAGER— 15  years 
experience  —  Promotion,  development, 
and  circulation  builder.  Ambitious  and 
willing  to  work.  Available  now.  Box 
583,  Editor  &  Publisher. 

YOUNG  AGGRESSIVE  circulation 
m;inager.  Experience  in  all  phases. 
Promotion  minde<l.  with  excellent  man¬ 
agement  record.  Top  references.  Seek¬ 
ing  new  challenge.  Box  716,  Editor  & 
Publisher. 


25  YEARS  ALL  PHASES  of  circula¬ 
tion.  Interested  in  relocating  as  a  Cir¬ 
culation  Manager  of  medium  sized 
newspaper.  Would  consider  assistant 
or  supervisor  under  right  conditions. 
Zones  8  or  9.  Presently  Circulation 
Promotion  Manager  of  metro  AM.  Bo.x 
683,  Editor  &  Publisher. 

ASSISTANT  CIRCrULA'nON  MANAGER/ 
Troubleshooter — I  will  provide  12  years 
planning,  development,  promotion. 

I  Can  get  things  done,  assume  re¬ 
sponsibility.  Am  practitioner  Area  2. 

!  Box  684,  Editor  &  Publisher. 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CLASSIFIED  ADVERTISING 

CLASSIFIED  ADVERTISING  Manager 
of  a  25,000  daily  and  group  of  week¬ 
lies  with  100,000  total  circulation, 
wishes  to  relocate  in  Mid-West,  pre¬ 
ferably  Oklahoma  or  Kansas.  Strong 
in  Sales,  Sales  training  (personnel 
development).  Promotion,  Management 
and  Hiring.  Very  growth  minded.  Ex¬ 
perienced  with  leading  both  inside  and 
outside  people.  Box  679,  Editor  &  Pub¬ 
lisher. 


CLASSIFIED  MANAGER  —  25,000 
daily,  ready  for  move  to  larger  daily. 
Young  (35).  Experienced  (15  years). 
Proven  producer.  References.  Box  694, 
Editor  &  Publisher. 


COMPOSING  ROOM 

ELECTRONICS  TECHNICIAN-TYPOSITOR 
Wide  exi>erience  on  Compugraphic 
2961,  4961,  7200:  Photon  713— IBM 

1130:  Linotron  505:  IBM-MTST. 

Knowledge  of  pasteup,  camera,  strip¬ 
ping  and  platemaking.  Prefer  respon¬ 
sible  position,  with  divergent  duties  in 
Northeast  U.S.  or  Canada.  Box  716, 
Editor  &  Publisher. 


EDITORIAL 

EXPERIENCED,  AGGRESSIVE,  re¬ 
porter,  28,  seeks  immediate  position 
with  daily.  Have  degree  plus  graduate 
work.  News  and  sports  background 
with  Newark  News.  Zones  1  or  2.  Re¬ 
sume.  samples  available.  Box  705,  Edi¬ 
tor  &  Publisher. 

REPORTER.  27,  Zone  2  metro,  seeks 
editorial  and  feature  writing  position. 
Liberal  with  conservative  streak.  Wide 
experience  in  and  out  of  journalism. 
Prefer  Zones  1,3, 4, 8,9.  Box  700,  Editor 
&  Publisher. 


TOP  NEWSMAN,  responsible  copy 
editor,  open  to  any  reasonable  offer. 
Box  720,  Editor  &  Publisher. 

EXPERIENCE  reporter!  W, 
English  degree,  wants  job  with  chal¬ 
lenge  and  a  future.  Can  handle  cam¬ 
era,  desk  and  write  sharp,  accurate 
copy.  Loren  Van  Abbema,  1001  Fern- 
rite  Dr.,  Madison,  Wise.  53716.  (608) 
221-3109. 

TIMES  CHANGE!— So  does  this  news, 
sports  editor,  37;  11  year  vet,  all 

phases.  Bob  Barrows.  25324  182  SE, 
Kent,  Wash.  98031.  (206)  631-3519. 

PROFILE-E'EATURE  WRITER,  col¬ 
umnist,  critic,  7  years  major  dailies, 
top  references  and  clips,  family,  seeks 
magazine  or  creative  section  wanting 
quality,  depth.  New  England,  Far 
North  or  Canada.  Box  701,  Eklitor  & 
Publisher. 

REPORTER  —  Impeccable  credentials, 
early  30's.  Broad  experience  covering 
national  politics,  state  and  local  gov¬ 
ernment,  business  and  industry,  labor, 
education,  civil  rights,  civil  disorder, 
sports.  Strong  writer,  awards,  best 
references.  Currently  with  nationally 
respected  and  read  publication.  Inter¬ 
ested  in  a  column,  top  reporting  or 
editing  job  with  management  future. 
Bo.x  699,  ^itor  &  Publisher. 

EXPER1E370EJD  REPORTER  ^ith 
Journalism  degree,  available  for  inter¬ 
views  in  Zones  1  and  2.  Resume  and 
writing  samples  sent  upon  request.  Box 
696,  Eklitor  &  Publisher. 

BOSTON  AREA  ONLY— BA,  MA 
(Journalism) :  2  years  co-editor  na¬ 

tional  monthly  insurance  magazine; 
1st  place  business  writing  prize;  as¬ 
sistant  press  secretary  for  U.S.  Sena- 
uji.  Reply:  J.  Robison.  907  W.  Mar¬ 
ket.  #3.  Normal,  Ill.  61761. 

EXPERIENCED  REPORTER:  young; 
clean,  fast  accurate  copy;  can  handle 
camera.  Seeks  solid  general  assignment 
spot.  Box  693,  Elditor  &  Publisher. 

EDITOR — Seasoned  news  pro,  mid- 
40’s.  top  references,  seeks  responsible 
news  spot,  city  or  wire  desk.  Last  six 
years  executive  with  well  known  news 
operation.  Good  writer:  daily,  wire 
service  background.  Box  407,  ^itor  & 
Publisher. 


EDITORIAL 

VERSATILE  JOURNALIST.  34— Ex¬ 
perience  as  general  assignment  re¬ 
porter-photographer,  acting  area  edi¬ 
tor,  farm  editor  on  small  daily.  Politi¬ 
cal,  medical,  farm  specialties.  Five 
years  with  same  daily;  6  years  with 
weekly.  Award  winner,  J-grad.  Box 
703,  Elditor  &  Publisher. 


A  TRUE  writer-photographer,  22.  J- 
grad,  who  feels  equally  qualified  in 
either  field,  seeks  position  as  either  or 
preferably  combination.  Knowledge  of 
picture  Siting,  picture  page  layout, 
with  state  photo  awards  and  experi¬ 
ence  in  reporting  and  photography. 
Strong  abilities  in  human  interest  and 
in-depth  copy  with  art  to  match.  Pres¬ 
ent  position  on  60,000  AM.  Box  709, 
Ekiitor  &  Publisher, 


VIC  AMATO,  married  Army  vet,  ’72 
J-grad,  political  science  minor,  much 
part-time  experience,  seeks  reporter/ 
photo  job  any  Zone.  250  S.  Main, 
Bowling  Green,  Ohio  43402. 


REPORTER  OR  WOMAN’S  PAGE— 
Mature,  personable,  dependable  lady. 
Box  707,  Elditor  &  Publisher. 


SPORTSWRITER— Talented,  24,  2’^ 

years  experience,  now  on  high  school 
beat  for  large  daily.  Would  like  some¬ 
thing  bigger  to  show  what  I  can  do. 
News  background,  too.  Box  712,  Editor 
&  Publisher. 


YOUNG  CITY  EDITOR,  medium  daily 
in  West,  6  years  experience,  BA,  wants 
bigger  paper,  copy  or  make-up  post,  or 
will  consider  other  offers  in  West.  Re¬ 
ply  Box  698,  Ekiitor  &  Publisher. 


YOUNG  PHOTOGRAPHER-WRITER— 
J-grad,  heavy  metropolitan  experience, 
seeks  slot  as  photographer  on  daily  or 
reporter-photographer  on  active  weekly. 
Zone  2.  Box  702,  Ekiitor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR,  27, 
seeks  job  as  sports  editor,  assistant  or 
staff  writer  or  will  consider  another 
position.  Prefer  West  or  East.  BS 
Journalism.  3  years  experience.  Box 
714,  Ekiitor  &  Publisher. 


J-GRAD,  26,  Michigan  State  with 
honors,  seeks  Zone  5,  7  reporting  spot. 
Box  718,  Editor  &  Publisher. 


1969  COLLEGE  GRAD,  student  paper 
editor,  recent  vet,  needs  start  in  news- 
paiier  work;  any  zone;  BA  English; 
eager  and  capable;  any  opportunity 
welcome.  Box  469,  Editor  &  Publisher. 


EDITOR-REPORTER-WRITER  with 
press  and  broadcasting  experience  in 
5  states  plus  Canada,  Britain,  India 
and  the  Caribbean  seeks  full-  or  part- 
time  work.  Age  68  but  fit,  vigorous, 
non-smoker,  non-drinker.  Has  been 
guest-lecturing  in  college,  now  seeks 
e.g. :  copy  desk  work,  in-depth  report¬ 
ing.  editorial  writing,  research,  teach¬ 
ing,  PR.  Box  626,  l^itor  &  Publi^er. 


UNIVERSITY  OF  KENTUCKY  1972 
J-grad  desires  position  as  general  as¬ 
signment  reporter.  2  years  experience 
college  daily,  reporting,  editing,  some 
photography.  Special  interests :  legal 
affairs,  religion.  Resume,  references  on 
request.  Box  667,  Editor  &  Publisher. 


SKILLEID  DEISKMAN,  reporter,  man¬ 
ager  seeks  new  surroundings,  chal¬ 
lenges.  Box  622,  Ekiitor  &  Publisher. 


SPORTS  PRO,  22,  with  3  years  as 
editor.  Major  League  and  college  cov¬ 
erage.  Also  heavy  on  layout  and  edit¬ 
ing.  Box  674,  Editor  &  Publisher. 


LONGTIME  feature  and  entertain¬ 
ment  editor,  human  interest  and  social 
service  writer  of  Midwest  daily  is 
looking  for  fresher  climate.  Age  51, 
teacher  wife,  minor  children.  Inter¬ 
ested  in  Zones  1-6,  Box  644,  Editor  & 
Publisher. 


MANAGING  EDITOR  or  editor  post 
on  Ohio  newspaper  or  business,  real 
estate  or  auto  editor  with  metroixjlitan 
publication.  22  years  experience.  Box 
660,  ^itor  &  Publisher. 


EDITORIAL 

JOURNALISM  STUDENT  wants  sum¬ 
mer  job  as  reporter.  Experienced.  J. 
W.  Waldsmith,  224  E.  Church  St., 
Oxford,  Ohio  45056. 


YOUNG  EDITOR-REPORTER  seeks 
job  with  western  daily.  BJ  from  Mis¬ 
souri;  7  months  civilian  experience  as 
reporter;  2*/^  years  editor  of  2  top 
Army  newspapers.  Leave  Army  in  Oc¬ 
tober.  Box  688,  Ekiitor  &  Publisher. 


AWARD  WINNING  Sports  Ekiitor,  41. 
Can  provide  your  paper  with  attractive 
well  written  pages,  heavy  on  local 
copy.  College  grad.  Box  686,  Editor  & 
Publisher. 


REPORTER,  29,  wants  to  leave  metro 
for  PM  daily  in  any  medium-size  or 
smaller  town.  Box  681,  Editor  &  Pub¬ 
lisher. 


ABLE  YOUNG  WOMAN  seeks  begin¬ 
ning  reportorial  position.  BA  English/ 
History,  Stanford:  MA  English,  Berk¬ 
eley.  New  York  area  preferred,  but 
will  consider  relocation.  Box  669,  Edi¬ 
tor  &  Publisher. 


REPORTER:  Journalism  BA.  MA: 
former  state  capital  correspondent, 
Vietnam  combat  correspondent :  seeks 
job  reporting  government/politics.  Box 
656,  Ekiitor  &  Publisher. 


EIDITOR/WRITER — Fully  experienced 
chief  editor,  senior  writer.  Diversifiecl. 
versatile.  Magazines,  newsletters.  To¬ 
tal  responsibility  from  author  assign¬ 
ments  thru  blues.  Supervision  of  covers, 
editorial,  and  production  layout,  make¬ 
up.  Seeks  full  cup  of  cheer  in  Metro¬ 
politan  New  York.  Box  663,  Editor  & 
Publisher. 


PHOTOJOURNALIST  —  J-Grad.  cur¬ 
rently  weekly  Zone  1  editor,  6  years 
with  weeklies.  Seeks  photographer  and/ 
or  reporter  job  on  daily.  Prefer  Zone 
1  but  can  relocate.  Box  585,  Editor  & 
Publisher. 


JOURNALISM  GRADUATE  this 
spring  from  Ohio  State  University 
with  reporting  and  copy  desk  experi¬ 
ence  would  like  a  job  with  small 
company  or  publisher,  preferably  in 
small  town  in  Iowa,  Kansas.  Okla¬ 
homa,  Colorado,  Utah  or  Arizona.  Box 
658,  Ekiitor  &  Publisher. 


EXPERIENCED  YOUNG  news,  poli¬ 
ties,  riots  writer-editor-nhot''granher 
will  pay  own  passage  to  NORTH  IRE¬ 
LAND  for  $170  per  week  salary  from 
hot  publication.  Box  655,  Editor  &  Pub¬ 
lisher. 


YOUNG  WASHINGTON-BASED  cul¬ 
tural  reporter  and  critic,  extensive 
New  York/D. C.  experience,  superb 
high-level  contacts,  MA,  seeks  post  as 
arts  correspondent  for  newspaper  or 
in  D.C.  bureau  of  magazine.  Box  676, 
Editor  &  Publisher. 


EDITORIAL 

TELL  THE  VOTER  what’s  going  on 
in  science  policy  to  shape  (for  go^  or 
bad)  his  life  and  country!  Editor- 
writer  in  40’s  with  strong  background 
for  this.  Box  687,  Editor  &  Publisher. 


UNIVERSITY  OF  MISSOURI  GRAD, 
BJ  ’72,  seeks  copydesk  job  with  small 
to  medium  daily  in  Zone  2  or  5.  Ex¬ 
perienced  on  rim.  Eager  to  leam  more. 
Box  637,  Ekiitor  &  Publisher. 


FREE  LANCE 

WRITER/EIDITOR — Fully  experienced 
generalist.  Magazines,  newsletters,  col¬ 
umns,  departments.  Versatile,  diversi¬ 
fied.  You  name  it,  I  can  do  it.  Seeks 
assignments  in  Metropolitan  New 
York.  Box  670,  Ekiitor  &  Publisher. 


NATIONAL  AWARD-WINNING  in- 
vestigative  journalist,  seasoned  profes¬ 
sional,  seeks  parLtime  writing  and/or 
editing  in  Baltimore-Washington  area. 
Box  474,  Ekiitor  &  Publisher. 


NEJWPORT-BERMUDA  YACHT  RACE 
— Husband-wife  team,  veterans  of  cov¬ 
ering,  doing  so  this  year,  want  addi¬ 
tional  assignments.  Bowers,  399  Na¬ 
tional  Press  Bldg.,  Washington,  D.C. 
20004. 


PHOTOGRAPHY 

PHOTOJOURNALISTIC 
POSITION  WANTED 

Recent  university  graduate,  BA  Eng¬ 
lish,  minor  in  Photojournalism,  male, 
23,  single,  any  location.  Portfolio 
available.  Ed  Malcik,  Box  615,  Rose¬ 
bud,  Texas  76570.  (817)  583-7951. 


PHOTOJOURNALIST  —  Offset  camera 
man.  stripping-plate  maker.  Prize  win¬ 
ning  newspaper.  Photo  features.  12 
years  experience.  Box  695,  Mitor  & 
Publisher. 


PHOTOJOURNALIST  —  10  years  ex¬ 
perience,  desires  challenging  position. 
Anywhere,  any  hours.  Box  713,  Editor 
&  Publisher. 


PHOTOGRAPHER  with  J-degree  and 
some  experience.  Can  handle  spot 
news,  sports,  features.  Also  darkroom 
work  and  some  reporting,  if  necessary. 
For  resume  and  photo  clippings  write 
Box  697,  Mitor  &  Publisher. 


PUBLIC  RELATIONS 

JAPANESEkBORN  J-student,  28. 
graduating  in  summer  with  MA  degree, 
seeks  PR  slot  with  practitioner  or 
firm  having  interest  in  Asia.  6  years 
experience  on  leading  Tokyo  daily. 
Box  672,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
X-rated  pictures 


To  ban  or  not  to  ban  the  advertising  for 
X-rated  moving  pictures  is  getting  to  be  a 
hot  issue  when  the  president  of  the  Mo¬ 
tion  Picture  Association  of  America  be¬ 
comes  personally  involved  by  calling  on 
the  publisher  of  a  major  newspaper  that 
has  adopted  such  a  ban. 

Three  weeks  ago  the  association  said 
thei’e  were  31  newspapers  that  banned  ads 
for  X-rated  movies.  Since  then  four  more 
have  made  similar  announcements:  The 
Detroit  \ews,  Cleveland  Plain  Dealer, 
Auburn  (N.Y.)  Citizen-Advertiser,  and 
the  Olean  Times  Herald.  (The  Mayiches- 
ter  (N.H.)  Union-Leader  reminds  us  it 
should  have  been  included  in  the  list  pub¬ 
lished  in  E&P  April  15,  page  16.) 

Jack  Valenti,  president  of  MPA  A, 
writes  E&P  of  his  concern  “that  this 
problem  does  not  become  a  cancer.  The 
problem  is  the  number  of  influential  daily 
newspapers  who  are  today  barring,  with¬ 
out  any  distinction  or  any  judgmental  ba¬ 
sis,  all  X-rated  movie  advertising  from 
their  pages.  In  short  they  are  barring 
advertising  of  films  which  have  a  legal 
right  to  be  shown  . .  .” 

We  doubt  that  the  editors  and  publish¬ 
ers  who  have  taken  this  step  will  agree 
that  they  have  done  so  “without  any  dis¬ 
tinction  or  judgmental  basis.”  And,  as  for 
barring  ads  for  some  product  that  has  a 
legal  right  to  be  sold,  this  did  not  deter 
Congress  from  banning  cigaret  advertis¬ 
ing  on  television.  Nor  have  the  personal 
judgments,  morals,  scruples — call  it  what 
you  will — of  publishers  ever  been  ques¬ 
tioned  in  those  instances  where  advertis¬ 
ing  for  liquor  and  patent  medicines  have 
been  banned. 

Each  publisher  and  editor  must  make  a 
judgment  on  what  is  presented  in  editori¬ 
al  and  advertising  space  for  his  special 
newspaper  audience.  Those  whose  stories 
and  advertising  are  not  accepted,  for  rea¬ 
sons  logical  and  reasonable  to  the  publish¬ 
er,  call  it  “censorship,  including  Valenti.” 
Publishers  and  editors  call  it  “editing.” 

V'alenti  believes  there  is  a  misunder¬ 
standing  about  what  “X-rated”  means  and 
he  is  afraid  that  proliferation  of  the  ad 
ban,  for  what  he  thinks  are  the  wrong 
reasons,  will  destroy  the  rating  system 
established  by  the  three  film  industry 
organizations — MPAA,  National  Associa¬ 
tion  of  Theatre  Owners,  and  International 
Film  Importers  &  Distributors  of  Ameri¬ 
ca. 

“X  means  adult,  not  obscenity,”  Valenti 
says.  “We  are  telling  parents  the  film  is 
not  for  children.  We  are  the  only  commu¬ 
nications  medium  in  the  country  deliber¬ 
ately  turning  away  business  because  we 
want  to  be  honest  with  families. 

“If  the  rating  system  collapses,  then 
hundreds  of  films  will  come  into  cities 
unrated.  You  then  have  tw'o  alternatives: 
(a)  your  paper  will  have  to  do  what  your 
own  people  say  they  cannot  do,  that  is, 
make  judgments  on  their  own.  Or  (b)  you 
will  have  local  censor  boards  formed  in 
cities  to  do  that.  Would  you  countenance. 


or  support,  a  local  censor  board?” 

Valenti  wonders  who  is  being  protected 
by  the  ad  ban  because  children  are  barred 
from  seeing  X-rated  films  anyway  under 
the  system. 

“There  is  a  cruel  irony  present,”  he 
says.  “The  entertainment  -  art  -  communi¬ 
cations  medium  that  has  tried  to  be  honest 
and  helpful  to  the  public  is  the  one  medi¬ 
um  injured  by  this  edict.  This  gives  raw 
meat  to  the  critics  of  the  rating  system 
(and  they  are  legion,  from  conservatives 
that  say  we  are  too  permissive  and  from 
liberals  w'ho  say  we  are  too  restrictive) 
who  now  will  herald  the  demise  of  the 
rating  system.  I  will  find  it  increasingly 
hard  to  continuue  to  persuade  distribu¬ 
tors,  creative  people  and  exhibitors  to  fol¬ 
low  me  in  this  information  enterprise  be¬ 
cause  newspapers  will  deny  them  adver¬ 
tising  space  to  serious  films.” 

He  could  have  added  there  is  irony  in 
the  fact  that  some  newspapers  will  list 
the  X-rated  films  in  their  movie  guides 
but  will  not  accept  advertising  for  them. 

Valenti  invites  debate  on  the  problem  by 
“serious  and  thoughtful  men  in  the  news¬ 
paper  profession.”  And,  so  do  we.  Theie 
are  strong  views  on  both  sides  which  have 
been  expressed  editorially  around  the 
country.  He  makes  a  case  for  ‘A  Clock¬ 
work  Orange’  made  by  the  brilliant  cine¬ 
ma  genius,  Stanley  Kubrick,  and  other 
X-rated  films,  which  he  says  are  “neither 
prurient  noi-  pornographic  nor  any  other 
odious  description  that  you  could  choose.” 

The  fact  remains,  however,  that  many 
serious  and  responsible  publishers — 35  of 
them — have  been  “turned  off”  by  these 
films  to  the  point  of  banning  their  adver¬ 
tising. 

• 

Juvenile  trial  open 

Juvenile  Court  Judge  Henry  T.  Webber 
of  Elyria,  Ohio,  this  week  allowed 
newsmen  to  cover  the  trial  of  a  14-year- 
old  boy  who  was  charged  with  the  mali¬ 
cious  slaying  of  a  classmate,  but  he  for¬ 
bade  the  identification  of  juvenile  wit¬ 
nesses. 


Philadelphia 
Inquirer  seeks 
welfare  records 

The  Philadelphia  Inquirer  hopes  “to  act 
as  the  press  usually  does,  as  the  watch¬ 
dog,  to  help  the  bona  fide  recipient  who  is 
being  cheated  by  those  not  entitled  to  wel¬ 
fare,”  Bruce  W.  Kauffman,  attorney  for 
the  Inquirer,  told  the  Pennsylvania  State 
Supreme  Court  during  arguments  in  a 
suit  to  open  the  state  welfare  rolls. 

Earlier,  Commonwealth  Court  in  Penn¬ 
sylvania  ordered  a  limited  opening  of  the 
welfare  lists  to  the  newspaper,  but  the 
State  Department  of  Public  Welfare  ap¬ 
pealed  to  the  high  court,  claiming  it  W’ould 
lose  millions  in  federal  aid  if  the  state 
and  fedei-al  “confidentialty”  regulations 
are  breached. 

Marx  S.  Leopold,  chief  counsel  for  the 
welfare  department,  told  the  high  court 
that  opening  of  the  roles  to  disclose  the 
names  of  recipients  would  have  a  “stig- 
matic  affect”  on  the  recipient  and  violate 
his  right  to  privacy. 

“There  is  one  very  clear  constitutional 
right  and  that  is  the  right  to  privacy,” 
Leopold  said.  “If  the  right  to  access  exists 
it  does  not  do  so  to  the  same  extent.” 

Claiming  that  audits  show  up  to  nine 
per  cent  of  mistakes  in  case  records, 
Kauffman  said  “we  believe  that  there  are 
sufficient  bureaucratic  errors  to  justify 
the  public’s  right  to  access  to  welfare  rec¬ 
ords.” 

But  Leopold  said  the  right-to-know 
law  does  not  apply  if  another  statute  pro¬ 
hibits  the  disclosure.  The  welfare  code,  he 
told  the  court,  prohibits  the  broad  dis¬ 
closure  of  names. 

Justice  Louis  Manderino  asked  if  the 
Inquirer  obtained  welfare  records  would  it 
also  be  entitled  to  a  list  of  income  taxpay¬ 
ers.  Kauffman  replied,  “I  think  we  would 
be  entitled  to  it.” 

Citing  the  Supreme  Court  decision  on 
publication  of  the  Pentagon  Papers  in  the 
New  York  Times,  Kauffman  said  this  was 
an  example  of  right-to-know  caselaw. 

But  Leopold  said  the  decision  in  the 
Times  case  gave  the  press  the  right  to 
publish  once  it  received  the  information. 
It  did  not,  he  added,  give  newspapers  the 
right  to  have  access  to  the  information. 


the  media  brokers 


I  N  C. 


Brokers  of  Newspaper,  Radio,  CATV  &  TV  Properties 

Washington,  D.C.:  1100  Connecticut  Ave.,  N.W.  20036  (202)  393-3456 

Chicago:  1429  Tribune  Tower,  60611  (312)  337-2754 

Dallas:  1511  Bryan  Street,  75201  (214)  748-0345 

San  Francisco:  111  Sutter  Street,  94104  (415)  392-5671 
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When  he  has  some  front-page  news, 
will  he  call  you  last? 


In  Beaumont,  Texas,  the  Police 
Department  thinks  they  have  found 
a  way  to  give  everybody  an  equai 
chance  at  a  story. 

It’s  called  the  Police  Hot  Line. 
Appropriately  enough,  the  first 
step  was  the  installation  of  a  bright 
red  telephone  in  Police  Headquarters. 
Then  whenever  there’s  a  news  item 
to  share,  here’s  how  the  ^^Hot  Line” 
works. 

By  pushing  a  button,  the  communications  officer  can  call 
every  newspaper,  television  station,  and  radio  station  in  town.  Ali 
simultaneously. 

Then,  they  all  get  what  every  news  department  wants. 

The  equivalent  of  a  first  call,  and  all  the  benefits  that  go  with  it 

Your  local  Bell  Company  Communications  Consuitant  has 
detaiis  and  they’re  yours  for  the  price  of  a  cail. 

We  are  always  looking  for  ways  to  improve  your  phone 
service. 

In  this  case,  it  can  start  by  making  sure  you’re  never  the  last 
to  know. 

AT&T  and  your  local  Bell  Company. 


Scripps-Howard 
Foundation  Awards 


■g: 


ROY  W.  HOWARD  AND  MARGARET  ROHE  HOWARD  AWARDS 

Scholarships  available  to  young  men  and  women  seeking  a 
career  in  journalism  and  allied  arts  —  The  Foundation  also 
makes  grants  for  specific  projects  to  schools  and  colleges 
having  journalism  departments  and  to  individuals  taking  jour¬ 
nalism  courses.  Applications  for  grants  should  be  made  to 
Scripps-Howard  Foundation  by  May  15. 

PUBLIC  SERVICE  R^^0RTING  AWARD 

A  Scripps-Howard  Foundation  plaque,  the  Roy  W.  Howard 
award,  to  a  U.  S.  newspaper,  radio  station  or  TV  station  for 
outstanding  public  service  during  1971.  A  cash  award  accom¬ 
panies  the  plaque.  Judging  is  taking  place  and  the  winner  will 
be  announced  this  month. 

GRAPHIC  ARTS  SCHDLARSHIPS 

Scholarship  grants  of  $8,000  each,  covering  a  4-year  course 
at  a  college  specializing  in  journalism  and  graphic  arts  as 
applied  to  the  newspaper  industry. 

ERNIE  PYLE  MEMDRIAL  AWARD 

The  20th  annual  competition  is  open— for  "newspaper  writing 
best  exemplifying  the  style  and  craftsmanship  of  Ernie  Pyle." 
Deadline,  for  work  published  in  U.S.  newspapers  in  1972,  is 
Nov.  15.  Prize:  $1,000  cash  and  a  medallion  plaque. 

EDWARD  J.  MEEMAN  CDNSERVATIDN  AWARDS 

Announcement  of  the  10th  annual  Meeman  Awards— to  recog¬ 
nize  newspapermen  and  women  for  outstanding  work  in  the 
cause  of  conservation  published  in  1972  will  be  made  in  June. 
Seventeen  reporters,  columnists,  and  cartoonists,  shared 
$10,000  in  prizes  in  the  1971  competition  and  the  results 
were  published  in  March. 

Address  all  inquiries,  nominations,  recommendations,  and 
entries  to  The  Scripps-Howard  Foundation,  Scripps-Howard 
Newspapers,  200  Park  Avenue,  New  York,  N.Y.  10017. 
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